
 In baseball, collective 
negotiation and binding 

arbitration keep the 
playing field level. 

Shouldn’t we have the same with 
web giants and journalists?

Simply put, Canada needs legislation that would allow publishers to negotiate collectively with 
Google and Facebook, with baseball-style binding arbitration if a deal can’t be reached. Other 
democracies have it, and we need it now.

Canada’s news industry can’t wait for extra innings. Our democracy depends on it. 

Learn more at: 
levellingthedigitalplayingfield.ca


