...opeed dating

The next 40 minutes could change your life...
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| am looking for a
stable relationship
with someone strong
and reliable.

What are you like?
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Stable

“| believe newspapers will be around In
their printed form for many years to come
...readers continue to seek out newspapers,

both in print and online. In fact, the
combined offline and online readership Iin
2008 Is the same as it was in 2003.”

- Hugh Dow, Chairman,
Mediabrands Canada

National Post, “Black and white and still read all over”, April 24, 2009
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‘Strong
* Yesterday 41% more people

around the world read a
newspaper than went online

 More people read a
newspaper every day than
eat a Big Mac in a year
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Strong

e 97 dailies and >1,100 community newspapers
 Almost half read a daily newspaper each day

e 3 out 4 read a daily newspaper each week
3 out 4 read a community paper any of last 4 issues

* 48 minutes spent reading dailies on weekdays
68 minutes on Saturday

* 62% of newspaper readers often keep the sections
or the whole paper for more than one day

o 75% of newspaper readers browse the ads

L) NADbank 2009; ComBase 2008/2009; Ipsos Reid 2010
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Strong Use or Iaunc

Arkells tops Bryan backs
Graham’s best Plaskett’_ 1_:_h_r_ee

ALLABOLITSTEVE

I A 2 COMING SOONER TO A LIVING ROOM NEAR YOU
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Reliable

Canadians read newspapers
(print and online) more during a
Crisis or major events for
trustworthy and reliable
iInformation

L ]
= ’ - Ipsos Reid 2009
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Rellable

OU MAY HAVE MCNE
NIT, BUT HERE'S
HY YOU NEED TO
GET QUT OF IT.
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Source of News
News Source % of Respondents
(Multiple Response)
News website 65%
Newspaper (online) 57
Newspaper (print) 55
National TV news 55
Local television affiliate 42
News aggregator 36
Blogs 23
Social networking site 11
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Canadian Red Cross

Sl Picose donate now.
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» I’m intrigued.

But, given you have been

around, do you have any
“baggage”?
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Perception

Owner # Newspaper

Some too Deliver Audiences
much debt Make money

U.S. “rub-off”
uUs Canada

2009 -30% -11%

2010E -6% +5%

° Newspaper ad revenues estimates: J.P. Morgan (April 2010); TD Newcrest/TVB 2010
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@ Newspapers
mTv
O Internet

O Catalogue/Direct mail

10% m Radio

@ Yellow pages
m Magazines

0
11% O Trade & other print

13% m Out of Home

Source: TVB, TD Newcrest estimates, Jan. 2010
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Canadian Media Industry 2009

% change vs. 2008

-14%

-16%

+6%

Source: TVB, TD Newcrest estimates, Jan. 2010
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O Newspapers

mTVv

O Internet

O Catalogue/Direct mail
m Radio

@ Yellow pages

m Magazines

O Trade & other print

B Out of Home
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Recommendations from consumers

Brand websites

Email | signed up for
Consumer opinions posted anline

ociuizi 2 2] Newspaper:
Magazine Highest
R f Ranked
=10 [} .
Brand sponsorships Medium

Search engine ads
Ads before movies

Bl Trust somewhat
B Trust completely

Product placements
Online banner ads [}

Text ads on mobile phones Sourcs: Wildfire

Admap, April 2009
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Importante mise a jour
de Toyota Canada.

On a beaucoup parlé de Toyota.
Voici donc les faits pour nos clients,

Watre séourité demeurs nolne prémbére pl’h!l’llé :

« Darvt Mind il de ot cients, Toyoks s ensmind & fond, o continuers
o4 b Laine, bk prbec cupation relathaes 3 nod produits o velbens A sighe
s problivmes qui ont #lé relevie

o Hous ContineTons 0F DIendne les Mesaes ap{eoprites P rkouie
b prisblivrvas, 4y & B, o reen. i ormena. no clents be plui
Tagikderreend pastible.

Les derniers développements concernant le rappel des pédales
draccélérateur qui se coincent @

& Lirk concmsiannaiess ol 1ous igw b pidoed de chparation ot bes Technicien
certifiés Togota ot commenck & modilier et vehicules Touchis

» Wik concessionnaings 5ot L pour istersenic wr valne vibicule el s usren
rombinus biaflfectuer de lorguey heures de travsil

Lea vkhicubes. Toyoka sond congus et Fabriguis e fanction de volre whourit, Toute ratre
HIQARENTION s b mande entie & dlé mobliske ef nous redousblons 0ef ors pow
s arrene ol continuy o ol rir et produits de qualiti § nad clisnts

Dheparts qust N #e0iv COTTvEnC b windng des volanes o Canady, ily 3 phus o 85 am,
AT P SONTI otk ETegipls B v e U prosiult Tiable o de qualitk. En retous, veus

oLk avel tiomperriks par wobee (iR E #L valrs confnce. Notie but wil de continuer
& mabriter cetie condiance tous bes joas

Poul btanin lid demnisis nessesignaments, viuiles visiber notee 108 Web loyataca

i i jour, conuulier wolre concesiionnain ou sppeler natre cenlre Cisleaction st

By client e s | B3 TOVDTA-E (|1 BES 35058 78]

@ TOYOTA

An important message
from Toyota Canada.

B o e, e M bk i el o asbert Faysta mraadel ) ispome 1o
eport g, i raee cese. there i Lhe povubiling that the scoelmistor pedad
o) mechans sy Tk

Wi hive 513 Lk D5 unprac pdented Bl of meapbnding (e pradetTion
el dnitenry of Tt o (e1ed madsh

W regret any kosa of pesce of mund that T recell may have caned
Bt i roc all wmah bt g biec e we [ilce the aafety il gou, ot Cutl ey
s FERTITOG e

e MoGIaTg our engneerng 89 pround the werid bo immediatedy ing

& sokution for ihe probierm. Ao they Tues. This will be appied be ol sffecied
maydeis = On the road and on e prodertion bne = 5o That every Togons qwrner
can contings 1 fewl coafiderd in their mhicie

Thig moped, et will Des g el (PRt Ben PR EIN) 10 wrny TEyoLE owey
i poted by e recall, with ingirectiont on exactly what they ihoald domer

Fed the lafest information we encourage gou 1o visil

ouf updated websile at togolaca, contact ipour deales,

or call they customer interaction centre at 1-B88-TOYOTA-8
[1-B88-869-6824]

&P TOYOTA
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Good Bag

Almost half of adults aged 18-64

say they prefer the experience of

reading a printed newspaper vs.
online sources.

TargetCast tcm Consumer Trend Report, October 2009
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Aura of phnt

“Saw you In
the paper”

T T

“What if the papers
got hold of it?”
BOMBSHELL

Extortion

charges for a:.f
Ludwigin = feies
|‘J'I|Hlll'lt Case e ——r

“We don’t want It on
the front page”

Times’ &ranﬁrrmt

'I'HI.PH‘SDA‘I'{T AM.
DECEM!

Hasty MRI use playlng \.ijth fire™. MD

W The Moncion Hospial's Sy i 1-nr | r|| -u_1|-1h frmuers Bzt i
iaond ber
s |




“How would your
friends describe
you?”
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Exciting

“We continue to believe in the value of
traditional media companies so long as they
are poised to adapt, have a decent
mix of assets, including those less affected
by secular trends, and the balance sheet
strength to invest in their adaptation.

In our view, we are living through the most

exciting period in the history of media.”

- Scott Cuthbertson, Industry Analyst,
TD Securities

L) TD Newcrest: on of TD Securities, “Investment Summary”, January 7, 2010
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Popular“

Media Usage Yesterday, Canada
Spent at least some time with... Base: All Canadian online users 18+

Using the Internet

Watching TV

Reading or looking into the physical
copy of a newspaper

Listening to AM or FM satellite radio

Using a cellphone or wireless device
Reading or looking into the physical
copy of a magazine

Reading or InnluFr:g at outdoor TV or
in elevators, etc.

WAN-IFRA 2009
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Engaglng

8 criteria for engagement:

Trustworthy My personal time out

Personal connection Makes life better

Inspires me Enhances interactions with others
Usually notice ads* Likely to purchase*

Average % Average
Average % Average Advertising Advertising

Engagement Engagement jj Engagement § Engagement
Score

Radio

Internet
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Open and positive (to ads)
Consumers with a positive opinion of the ads:

Print (newspapers and magazines) 5290

Outdoor 50%
Television 49%
Cinema 45%
Opt-in emails 36%
Radio 35%
Online search ads 28%
Produce placements 21%
Online ads 20%
Direct mail 14%
Non opt-in emails (spam) 9%

Telemarketing 7%

Ads on mobiles 690

Dynamic Logic, 2008
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Garner Attention & Wield Influence

73% of newspaper readers
have been influenced to buy
something as result of an
ad in a printed newspaper.

Ipsos Reid for CNA 2010
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Garner Attention & Influence purchase

Brand.
Marks & Spencer

Situation:
Charged £2 more for >DD

Solution:

Newspaper ads to
announce removal of £2
and 25% for 2 weeks

AT AssociATION
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Driver...to onlin

| have gone online to find out
more about something that | have
seen in a print newspaper

Agree 70%

To what extent do you agree or disagree with the following statements:
Base: Newspaper readers n=669

e Ipsos Reid for the CNA, 2010
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Driver... to online

Customer email
TV/newspaper ad
Targeted/personalised direct mail

Sponsored search engine link

Ad on/with a bill or statement/
3rd-party inserts

Loose insert — magazine
Mobile text — customer
Untargeted direct mail

Social networking ad
Unsolicited email

Mobile text — unsolicited

40 -30 -20 -10 O 10 20 30 40 50 60

Index (average = 0)

Admap, “Driving e-commerce traffic: online may not be the best way”, December 2008
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Brand:

Vegemite — new cheese
flavour

Challenge:
Australians hate the
name

Solution:

Newspaper ads asking
public to vote online for
new name
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W|II|ng to experlment

More players
T Innovative I THEGLOBE D NAL
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WHG SET T0 DECLARE SWINE FLU 15 A GLOBAL PANDEMIC

STAKIARD

Crabby Joe's Tap & Grill

Calgary, Ottawa, Toronto,
Vancouver, Montreal

m,ﬂ w | Geanadepeiifics shared this articls through ihe Sanos netiork

e conews o I § v 8 s 8 v

: % PRICE
\Bp APPETIZEHS

-+ JRSEVOONS ) T ans

Every right an

et o

NORTHERNMLIFE.ca
s marmae s s 0

T s

o o |

@ canada.com ,_ I
myNews

3¢ Sunnybrook




Are you in touch with
your feminine side?
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Almost half read a daily newspaper yesterday

75% read a daily (print or online) in the last week
76% read a print community paper any of last 4 issues

NADbank 2009;
ComBase 2008/2009
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Target Al

“Newspapers provide very
quick instant reach.”

- Hugh Dow, Chairman,
Mediabrands Canada

National Post, “The enduring newspaper: Advertisers still bullish on print”, April 27, 2009
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Target AII

Another
skinny

supermodel

creating
quite a stir




51% read a daily newspaper yesterday

Men

80% read a daily (print or online) in the last week
72% read a print community paper any of last 4 issues
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Once Qpon a
cims, men wore
the pants. and

1ittle old ladiss

stroet alone
Men took chargs
bocanse that's
w¥haithey 41d.
But Somewherealong the
way, the world decided it
no longer nesded men. Disco
by diucn,a.'latta by foamy non-fut
latte, men were stripped of their
Erakis and left stranded on the
road between boyhcod #nd androgyny.
Bat today, there &re 9uestions our
genderless socisty has no EnEwers for.
The world sits idly by as cities crumble,
children misbehave and those 1little

iwomes  time since bad goys, we
swane inat's pead herces. We nee
pEie st prown-ups. We need men
mfatinit o put down the plastic
Bami’y  fork,step 8WAY from the
s gantions  galad bar and untie the
aable, thi.- wopld from the tracksof
it e the | complacency. It's time
asag:Marmon, |t gt !D‘tllti h:ﬁlﬂ#!&i.r:g;
st JnE ime thood. Its time

s o WEAR THE PANTS.

14 ladies remain on one side of fivuwe s
E\.thln: the street, For the first _\".‘:j:‘

WEAR THE
wore them well. P A"Ts
¥omen racely had
to open doors and

never fTossed the _TL
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NADbank 2009;
ComBase 2008/2009
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Families
Almost half read a daily newspaper yesterday

Three-quarters read a daily (print or online) in the last week
Three-quarters read a community paper any of last 4 issues

« B N, €

Advertiser:
Lifebuoy hand wash

Copy:
You eat what you touch

NADbank 2009;
ComBase 2008/2009
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Boomers

56% read a daily newspaper yesterday
81% read a daily (print or online) in the last week
79% read a print community paper any of last 4 issues

THIS
VALENTINE’S DAY,
PROVE
THE BEATLES
WRONG.

NADbank 2009;
ComBase 2008/2009
™ (age 50-64)
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Business Executives

50% read a daily newspaper yesterday
82% read a daily (print or online) in the last week
75% read a print community newspaper in the last week

Advertiser: Coast Capital

Headline:
Introducing Tracy Redies,
our new CEO

Copy:

She passed on fancy
photos to give you
lower fees

NADbank 2009;
ComBase 2008/2009
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Young Adults
12% of the adult population in 18-24 years old

12% of print daily newspaper readership is 18-24
9% of print community paper readership is 18-24

NS 1
%ﬁ'r

Teen idol Beiber gets schooled in cool

g /SSASIS

In Stores

° NADbank 2009, Toronto/Montréal/Vancouver/Ottawa-Gatineau,/Calgary/Halifax 2008; ComScore 2008/2009 (weighted to population)
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Teens

READ
» 73% read newspapers
* 69% visit newspaper websites

FREQUENCY

* 1 in 4 teens reads the newspaper on an average day

* 53% read a newspaper in the last week (15-17s @ 60%)
* 4 In 10 visit a newspaper website frequently

TOP SECTIONS TEEN READERS SPEND

e 52% Local news»18-19=65% <« 65% plan on buying a used car

e 51% Entertainment-Girls 60% ¢ 63% plan on buying a phone (yr)
* 48% Comics * 62% went to a department store*
» 42% National news * 62% went to a specialty store*

e 36% Sports*Boys 47% (e.g. Old Navy, Abercrombie)

* Past 30 days

TRU (www.tru-insight.com) 2009; Newspaper Association of America 2009; Nielsen Co. in Ad week, “Teens Make Time for Digital and Traditional Media”, June 25, 2009
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“lI can’t wait to see what you
are like online”
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Content is Klng

Where online users spend their time

18%

42% @ Content
m Communications

13%
O Social networking

O Other

27%

Content has grown from 32% in 2003

Online Publishers Association, 2009
ASSOCIATION
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Destination

e 37% of all internet traffic is
going to newspaper websites

 Newspaper websites are the
number 1 local site in 22 of
the top 25 markets

Nielsen Online, April 2010 ; National Post, “It's like time travel: Power of the printed news has to hold our culture”, April 29, 2009
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Newspaper site users

* 30% of Canadians visit a newspaper site or hub*

* Read print: Most (80%) newspaper website readers
also read a print newspaper

» Go online more: 58% check the internet several
times a day vs. 34% for all online adults

 Driver to other sites: 75% have seen something on
a newspaper site and have gone online to find out
more

« Shop: 62% have shopped vs. all adults (55%) in the
last week~

* umbrella sites housing individual newspapers (e.g. CanWest publishes Canada.com; Quebecor, Canoe.ca and Cyberpresse.ca is the website for the Gesca newspapers)
" excludes grocery, gas, toiletries and drugs

NADbank 2009 MORI Research and Newspaper Association of America 2009; Ipsos Reid for CNA 2010



Ads out-perform on newspaper sites

“Ads on web sites that provide original content
Including those operated by newspapers,
outperform ads on other sites, such as portals...
Ads on content sites performed better than ads
on other sites across nearly all of the 47
metrics studied, ranging from brand awareness
to intent to purchase...
strong response (was noted) among 18-to-34-
year-olds. This demographic was twice as likely
to form a favourable opinion of brand on a

content site than on a portal.”

Presstime, “Content Sites’ Ads Perform Better”, March 2009
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Newspaper and online

Individually newspaper
website and print
newspaper advertising are
equally effective and
combined, they can
improve overall ad
effectiveness.

Journal of Advertising Research, September 2009
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Newspaper and online

TOAST

BRUTALITY

Brand:
Gay Lea Spreadable Butter

Objective:
Reinforce its benefit: butter that
sSpreads

Action:
After mag. & online launch, ran
test in newspapers & their sites

Results:

 All key metrics driven up

e Substantial sales lift — in one
region the highest ever!
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Newspaper and onllne

AWARENESS OF SPREADABLE BUTTER +16%
TRIAL OF SPREADABLE BUTTER +9%
LIKELIHOOD OF FUTURE USAGE +20%
GAY LEA BRANDING +14% (+23% online*)

*Online the branding in the ad was stronger and the results proved even better.

National volume

Deep Price Deep Price Mewspaper
Reduction Reduction + online ads
July 20 to Aug. 27
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Do you work?
What do you do?
What are you
really good at?
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“Newspapers work. It's as simple as that.
We know It works. Newspapers draw
attention. There is an immediacy to it.

There’s credibility to it. It’s still a very, very
good retail medium...the best match for
newspaper advertising are situations
where a print ad can help seal a sale.”

- Sunni Boot
President and CEO
ZenithOptimedia Canada

. National Post, “The enduring newspaper: Advertisers still bullish on print”, April 27, 2009
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ntion

Advertiser:
Porsche

Headline:
Goes all the way
on a first date.
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Attentlon Front page
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East Central Alberta

San Antonio Zxpress-News
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Renault won't fight

b |crash allegations |

2R

(1@

n — Place

) -Hurq sswap onky
e e compale 21
U refises fo pray .

Clast énorme,

Benailt Corbeell écope de 15 mols de prizon

|7
Open has backer

i g
.

=

J'-'"_'




- I .. iﬂ 2 TR
| - ¥ -

Attenio — B nique




Immediacy - Specific date

A r
Thha pes s pusps parch i e

Brand.:
Artline markers

Challenge:
Promote their 9 different colours

Solution:
Ran in newspapers on page 9 on 9/9/09
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Immediacy — Responding to the news

Copy:
e Someone
=5, utting-hedge technology | & needs a Ryobi
g+ | hedge trimmer
for Christmas

SOMECNE NEEDS A RYOBI HEDGE TRIMMER FOR CHRISTMAS

TOOLS YOU'LL \:5

WANT TO USE
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No wonder you
want unlimited
plans: we all

hate running out of|
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Of those adults who
did not read a
newspaper in the past
week, 36% USED a
newspaper during that
same week. Usage
Included checking
sales in local stores.

Scarborough 2008; MORI 2009




FLEW AROUND A LOT BUT
NEVER MISSED GARBAGE DAY

WORLD TRAVELER
DEVOTED HUSBAND

IT'S BETTER WHEN YOU PLAN IT YOURSELF.

Copy:

It's better
when you plan
it yourself.
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Headline:
Unlimited

Appels entrants _ |
Incoming calls

illimités
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Interactive

Brand:
United Nations

Challenge:
To make the issues
come alive.

Solution:

Text picture of mouth.
Recelve a call back to
hear the real story of
featured person.
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Al our healthcare industry conference this week, mofe

than &00 investors and executives made a prognosis for

= UNIQUE PERSPECTIVES
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How do | know this will work out?
What's your track record?
| am just shopping around right now
but I'd love a peek into how fulfilling
this relationship could be?
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“Shop window”

Primary Medium for Checking Advertising
Medium % of Respondents
Newspapers 41%
Internet 21%
Direct maill 14%
Television 8%
Catalogues 6%
Magazines 3%
Radio 2%
None of these 5%
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“Advertisers say the printed version of
newspapers remains among the
most effective media for meeting

that objective (return on investment).
‘We see it works. We are able to

track results,’ said Penny Stevens,
president of Toronto-based media
buyer Media Experts.”

L) National Post, “The enduring newspaper: Advertisers still bullish on print”, April 27, 2009
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BrandScience analyzed 400 retail brand case studies

Amount spent Media Sales increase
For every £1 Newspaper £6.23
For every £1 TV £3.57
For every £1 Outdoor £3.57
For every £1 Online £2.23

Marketing Magaz “Research claims outdoor advertising’s ROl rivals TV”, Sept. 22, 2009
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Foxy.

Boxy.
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Gasoline Alley atrip down {7 Another  poorty-
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o] takng up space. Dont
B buy another box. Gat
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Automotive

Brand: Audi
Challenge:

e Target 40+ professionals
e Position SUV as sexy

Solution:

* Newspaper+online+

outdoor+mag.

Results:

e Industry -17%, Audi +11%
» Sold 50% above targets

 Brand measures

Increased dramatically
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Automotive — Non-traditional

# OESTADODES.PAULO
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Which headling wauld you lilke fo 1es hers?

[ il ¢ i\

Brand: Nissan, Brazil

Challenge:
» Developing its presence
* Entrench brand belief ‘Shift’

Solution:

« Newspaper - buyer source

 Front page blank - readers upload
stories & pictures.

* Next Sunday, personalized
newspaper delivered

Results:
* Nissan’s brand familiarity doubled
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Travel

Brand: Canadian Tourism Commission

Challenge:

* To sell stay-cation to keep vacation
dollars in Canada

Solution:

« Highlight Canadian undiscovered
travel experiences

 Kick-off with newspapers then TV
both drive to site

Results:

« 450,000 site visitors

« 2.2 million page views
(well over industry averages)

» 4 weeks after launch — 22% of
Canadians surveyed booked/taken
trip in Canada




day 'til The Promise

FROMT PAGE WITH GATEFOLD

CELEBRATE SUMMER!

k= =
The Promise

Brand: Corona

Challenge:

e Target the up market

e Stand out at beginning of key
season and generate sales

Solution:

* Newspaper & their sites
(with radio on launch week)

e Teasers

e Launch: first day of summer
with high impact gatefolds

Results:
After gatefolds ran, sales +18%
- the highest ever weekly sales!
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Impact of TV advertising relative
to other media

Relative contribution of TV versus other media
o campaign uplifts

FMCG brand average
attituce

FMCG brand ad
awareness

Car madel launch
considerabion

e TV alone . Crther mmadia
e

Using mare, varied channels is a good
strategy, as we see brand building benefits
from communicating on multiple platforms

Source: Millward Brown CrossMed|
Reseamch, case study data basq

Admap, “Maximizing media synergy for cost effective brand building”, July/August 2009
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Packaged Goods

Millward Brown analysis of 32 cross-media studies

- TV: Has a strong ability to build brand awareness

- Online: Ads perform in a similar way to TV

- Print: is more relatively more likely to increase
brand favourability and purchase intent

° Admap, “Use cross-media research to get more from your media mix”, October 2009
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Packaged Goods

Newspapers are proven to be compatible with TV,
multiplying brand effectiveness for food advertisers

Brand image

, T Onl
Brand involvement u y

BTV + Mewspapers

Brand commitment

Brand commitment: Top 2 box agreement with Likelihood to cheose® | Brand invelvement: Top 2 box agreement with “Someone I'd really like' |
Brand image: % endorsing primary image statement for each brand. Source NMA UK. Pre to post wave change in % points.
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P oy cam Bove 3 cofiiee thar boses yom back

Here's a ¢offie thur's rves mone noeardsg, o blend

ackaged Goods

Brand: Nescafe Instant Green coffee

Challenge:
e Launch new product

Solution:

* Newspaper + TV proven to work
e TV — newsworthy programs

* Newspaper - news, health, food

Results:

* Brand equity: 75% (vs. 62% TV)

e Delivered key messages of:
Taste: +59% vs TV only
Quality: +41% vs TV only
Emotive cues: +44% vs TV only

e Trial was 23% above plan
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Business-to-Business

Brand: The BrainStorm Group
Challenge:
B 70000 0FF | e Build awareness in tough ma_rket
i e | * Increase visits to (new) website
| S N Solution:
* Full-page newspaper ad
Results:
e Garnered 1,600 new visitors to the
site the day the ad ran
ot | +Would do it again!
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What Is your vision for
the future?
Where do you see
yourself In 5 years?
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Paid content?

Hyper local content

User generated content
Video content & advertising
Print outsourcing

More colour

More free newspapers?
Smaller?

Niche and/or customizable
* Apps

 Increased use of technology
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Personalized newspaper

hlai]mml_e und Internationale
Tageszeitungen
T _.MT’ 4 Wit

Niuu
- Launched in Berlin
- Choose sections from
== WSs/ 0 20 newspapers
THTTR enieret - Qrder due by 2pm
SR il - Individualized editions
are home delivered
-Cost: €1.80
(€1.20 students)

Deine Auswahl vereint in deiner niiu
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W Beriner v Morgenpost ;_f;_f__;j_;x___ , DER TAGESSPIEGEL EEXTHFTEENTII FrankfurterRundschau
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International Herald Eribune s Mitieldeutsche Zellung
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CUBREPORTADA

zed newspapers

Brand:
Movistar with Metro’s Publimetro

Situation:
e Chile’'s 635K blind community
 NO newspaper or magazines

Solution:
Monthly publication in braille
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Vertica ewspaper?

a ’ * CARARDIAN A ASSOCIATION
uuuuuuuuu HEWSFAPER ‘?ﬂ" CAMADIENNE
Gnormrumity Mo papars ASSOCIATION DES IDURNAUX

ASSOCIATION



Mobile Internet Users by Category

9
12.412.312.0

2WAN-IFRA 2009
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E-read
What is it:
Light, electronic device for

reading books, newspapers,
textbooks (retail: $260-850)

Manufacturers:
Amazon’s Kindle (A&D),
Barnes & Noble’s Nook (B),
Sony Reader (C),
Apple iPad (E)

Opportunity:

Students, women
Sales to double in 2010*

*Consumer Electronics Association



Blyth Acadermy, Sory Canada
and Pearson Canada make

Digital
Textbooks

Blyih Acaadary s ihea Tesd high school isoCaseds o sneouncs b
sepoly ol Sorn® Resder Dyt Books in place of printsd tedbocks.

Togedte st Sorg Canada and Paarsen Canada, e
workds Largeed aducalional pulblslee, Byt Aeadamy

il raplace ool e bogks pnd prodde sach shudent
with Eresir own personal Sorvy Aoodir.

Biyth Acsaberny is one ol Canadn's keding private schook
with e campuses in Grepker Tormmio and Inlemaions
acrradibal progninm in 28 counlnee e the werk
Fat mode bnkerwadtion an Blyh Acadenry:

v, BhihEdusaliorcom

rrg | iy bessnc bon com
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Media Post, Fast Forward: Reality Check, November 1, 2009; http://gizmodo.com/346845/orange-shows-off-gesture-

based-interaction-screen-touch-screens-look-on-in-horror




Finally, do you have a
personal philosophy?
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L Long!

On June 19, 2009,
Tomoji Tanabe,
the world’s oldest man

died in Japan.
He was 113.

He drank milk and
read a newspaper everyday!

Globe and Mail, June 25, 2009
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appy!

What do happy people do?
Read a newspaper!

And they read the paper at
significant rates through all
demographic categories.

National Post, “It's like time travel: Power of the printed news has to hold our culture”, April 29, 2009
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- WERL, T LIKE LonG
WALKS o8 THE BEACH,
LONG WALKS 1IN THE

PARK , LONG WRALEKS...

o
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OR CALL HOUR REP
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