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ABCs of Newspapers



Totum Research; Canadians 18+, November 2012; Pew Research, 2012

73% check the news at least once a day 
68% share a news story every day with friends 

Amount of Time Spent with News 
vs. 10 yrs ago

(minutes/day) 

2002 2012
Total     59 67!
18-29    38 45
30-39   57 62
40-49   56 71
50-64   71 76
65+ 81 83



2009 2010 2011
Newspapers ($ mill.): 3,429 3,491 3,427

By type: 79% print, 13% flyers and 8% online

Canadian ad revenues, TVB, Sept. 25, 2012

By Revenue: Large & Holding



NADbank 2012, top 19 markets; Newspapers Canada 2013

C that Readership & Circulation Solid

Circulation:
52 million weekly for Community & Dailies 

2010 2011 2012
Daily newsp. (mill.): 36.1 35.6 36.1



Newspapers Make the Grade for 18-34s

Canadian Media Research Consortium, May 2011



Young Adults 3Rs: Read, Read, Read

NADbank 2012, weekly, young adults 18-34 



Totum Research; Canadians 18+, any weekday, November 2012

Newspapers Embraced 6 Times a Day



Tablet for newspaper: Mover and Shaker 
High income: 32% (Index 161)
Under 45: 57% (Index 124)
Bus. Decision Maker: 28% (Higher than other devices)

Phone for newspaper: Young Achiever
Employed: 80% (Index 177 – higher than other devices)
18-34: 55% (Index 185 – higher than other devices
Kids at home: 52% (Index 138 – higher than other devices)

Print newspaper: Established Success
Skew 45+ 62% (Index 115 – higher than other devices)
High income 21% (Index 108 but not as high as other 3 devices)

Newspaper website: Working Canadian
Employed 63% (Index 140) - higher than average 

but least likely BDM of all devices

Audience by Device

Totum Research, Nov. 2012, Index to sample (balanced to be representative of population), high income = >$100K



Debate Club

USA vs. Canada



Brand: 
Adorama (camera store)

Copy: 
Life doesn’t stop for pictures



Warc Consensus Ad Forecast, August 2012; Group M, July 2012 

2012 vs 2011, year on year % change

Advertising $



Readership

Time Spent US Canada
Print/yest. 26 min. 41 min.
Site/week 41 min. 57 min.

NADbank 2012 weekly; NAA weekly, March 25, 2013; emarketer, Dec. 2011 



Cheat Sheet

Literacy C- B

Commute Driving Transit

Free Transit dailies 26 26 (10X = 260)

Print by city: Daily 0-1 4; 6 TO; 8 Mont.
(2 Nat., 2 city, 2 transit)

Community 1 Lots!

Print launches 0 10

Big paper days Sunday Sat.(D); Wed-Fri(C)

Flyers Daily Daily√ Comm.√√√
Newspapers Canada 2012; NAA 2012; NewspaperInnovation.com 2012; Conference Board, Adult Literacy High Levels, Dec. 2012



Show & Tell

Flyers



8 in 10 Canadians indicate the 
flyers that come with newspapers

are where they look for sales and deals 

Totum Research, Nov., 2012



Flyer Distribution in Canada
Occurs in Newspapers

This means Canada’s 
14 million households
each received at least 
20 flyers per week

FDSA, October 2011 (Totum Research estimates  *excluding unaddressed AdMail Data for Publisac not included)



Source:  Kubas Primedia MMRR 2011

90% of eflyers
users also use the 
print version

The “lift” offered 
by eflyers is only 
7.5% 

Use 

Flyers
Print Flyers ONLY 23%

eFlyers ONLY 6%

Both print & eflyers 56%

TotaL: Flyers (any) 85%

85% of Canadians use Flyers –
Dominated by Print



“Overall, e-flyers can be seen as a complement
to print flyers, but they’re not nearly ready to 

take over. The “e” version gets a little extra 
mileage out of the print program, but it’s still 

the print flyer that’s the engine.” 

- Ed Strapagiel, Executive VP, KubasPrimedia 
Source:  Kubas Primedia MMRR 2011





Core Subject: Print Newspapers



Beating out all other media:
Newspapers ads are trusted
Newspapers are the most acceptable for ads

Totum Research, November 2012

Why Print Newspapers?





Adobe, The State of Online Advertising, October 2012

Get Attention

Consumers indicate print ads in 
newspapers and magazines get their 

attention more than other media: scoring 44% 
higher than TV, the next highest ranking medium



• Top source:  Newspapers (86%)

• Facebook (21%), Twitter ( 15%)

• Company websites: Only 68%

When Canadians are ready to purchase 
a product or service , their go-to research 

sources play out as follows: 

newswire.ca, “For shoppers media opinions are #1 influence”, Jan.24, 2012

Research Source



Boomers Purchase 

• 3 in 10 Canadians are Boomers (48-67)
vs. Millennials (18-30 at 17%)

• Boomers control billions in sales - about half

Statistics Canada 2012; Marketing Daily “AARP: Marketers Must Rethink Boomers , May 3, 
2012; MediaDailyNews, “Ad Dollars Shift as Boomers Age”, July 5, 2012

Boomers buy! 

• 7 in 10 of all new vehicles
• 40% of wireless services
• Spend the most online
• Dominate purchases in 119 of 123 

packaged goods categories



Packaged Goods Giant 
Procter & Gamble Shifts into Newspapers 

Brand: 
P&G’s Prilosec

Situation:
Test newspapers:
4 times, 11 papers

Results: 
20% sales lift

Bizjournals.com, “Procter & Gamble Shifts Ad Spend”, March 2012; Newspaper National Network, 2012



P&G Shifts into Print















Pop Quiz

What do Summerside (PEI), 
Cobourg, Brandon (Man.) 
and Peterborough have in 

common?



The highest weekly newspaper 
readership in Canada 

Brandon (88%) Peterborough (86%) 
Cobourg (84%) Summerside (83%).

NADbank 2012; Washington Post, “Why Warren Buffett is Buying Newspapers”, May 15, 2012 



“In towns and cities where there 
is a strong sense of community, 

there is no more important 
institution than the local paper.” 

.

– Warren Buffett, Chairman, Berkshire Hathaway
(#3 Forbes List of Billionaires at $46B)

NADbank 2012; Washington Post, “Why Warren Buffett is Buying Newspapers”, May 15, 2012 

The highest weekly newspaper 
readership in Canada 

Brandon (88%) Peterborough (86%) 
Cobourg (84%) Summerside (83%)



Newspapers (circulation <15,000)

• 74% read a local newspaper each week 

• Share their paper with 2.3 persons

• 44% keep the newspaper ≥ 6 days

• Online local news: 52% went to paper’s site

• 69% indicate the newspaper provides valuable 
local shopping and advertising information

• Almost half say they read the newspaper as 
much for the ads as for the editorial content

MediaPost, “Support Your Local Newspaper Reporter, ”Jan. 12, 2012



Local 
newspapers 
are by far the 
source relied 
upon for local 
information

Shopping occurs locally(so ads should be too) 
Most shopping happens within 20 minutes 

of home or work.

Pew Research, April 12, 2012; Center for Media Research, Research Brief, Nov. 21, 2012



Advertiser: 
Sears Optical 



Fill in the blanks

More than of Canadians 
don’t engage with brands

via social media



Fill in the blanks

More than half of Canadians 
don’t engage with brands

via social media

Media in Canada, “Canadians split on online brand interaction study”, Jan. 19, 2012



Social media 
marketing is like 
being invited to a 

neighbourhood party 
and showing up with a 

table to display and 
sell your products.

INMA, “Why social media will never meet advertiser or audience expectations”, Sept. 9, 2012



80% of facebookers ignore the ads

4 in 5 facebookers never bought a product or 
service due to ads or comments on the site

34% use facebook less, 20% more vs. 6 months ago

<1% of brand fans talk about the brand

Admap, “Reach is still paramount”, February 2012; Metro Toronto (Reuters), June 7, 2012, 
techland.time.com, “Poll says four out of five facebook users aren’t persuaded by sites ads, June 5, 2012

Brand: General Motors
Situation: Found ads on 
facebook ineffective
Solution: Pull its ads



UCLA and HP created an algorithm to forecast 
the likelihood that a story will get shared…
the source of the article is a key predictor… 

Information coming from a newspaper is far 
more likely to be shared than the same info 

coming from your average citizen. 

See News on
2010 2012

See 3% 7%
Little 3% 4%
Never 3% 2%
Don’t use 91% 87%

Toronto Star, “On Twitter, newspapers still hot reads”, June 14, 2012; Pew Research 2012 News Consumptions Survey



“Social media is an effective tool 
for connecting people, but when it 

Comes to connecting readers to advertisers, 
the newspaper multiplatform reigns supreme.”
- Jeff Fleming, Editor-in-Chief, Editor & Publisher

Editorandpublisher.com, “why Newspapers are a better ad buy”,  June 28, 2012



Honour Role

The Best of the Best: In Print



Innovative
Placement



Contextual Advertising



Partnerships



Flip

Copy: See what’s behind you. Every 2012 
CR-V comes with a rear view camera.



Front Page

Copy: Does retouching distort 
your perception of beauty?

Copy: Don’t be the last to change 
with the times. Renault Electric



With Delivery

Brand: McDonald’s
Situation: Breakfast
Solution: Newspaper
colour/aroma/free
Results: 7 in 10 
bought breakfast  -
record sales!



44% open to marketing via QR codes

#1 source for QR codes = newspapers+magazine 
(2x higher the next source)

With QR Codes

Qreateandtrack.com, “44% interested in being marketed to with qr codes”, August, 14, 2012; MediaPost, “QR codes prove to be a curiosity”, Jan. 5, 2012



With App



Augmented Reality





Mobile Users = Avid News Consumers

Pew Research, October 2012



• 86% of executives prefer online news
sources that are tied to traditional media

• Execs #1 use for mobile: news(58%), #2 surf(52%)

Executives ♥ Mobile for News

Executives: Mobile Apps Installed 

App Tablet Phone

News 87% 75%
Weather 73 70

Navigation/Maps 68 70

Utilities 63 62

Music 63 59

Finance 61 55

Travel 64 47

Social networking 56 43
Center for Media Research, “On-the-go Exec Apps, 

May 11, 2012; marketingcharts.com, “Senior execs 
prefer reading periodicals in print”, March 2012



Mobile News: Notice Ads & Take Action 

<0.1% click through rates for all online ads 

Pew Research, August 2012; Business Insider - advertising, May 15, 2012 



Mobile Ads - What Works
Coupons, information, location & games

The Wall Street Journal, “Mobile advertising takes shape on a long learning curve”, September 27, 2012



Copy: Poverty is like this: hard to turn around. 
Tap to help us solve it.

Advertiser: ActionAid



Advertiser: Air Transat

Copy: Play fly direct 
and you could win a 
direct flight to Europe.



Copy: 
Slide to unlock

Advertiser: 
Amnesty International





Rogers, "Innovation Report 2012 Trend Watch“, August 2012; comScore, August 2012

Canada # 1 in Time Online
@ 45 hours a month
Average = 24 hours 

US(42), UK(40), Brazil(28), Germany(24)



Admap, October 2012



‘Influencers’ Read Newspapers

Read all newspaper media MORE

A+ demo: 35-64, employed!, higher income

More 
Influencers 
go to site vs. 
other demos.

And they go 
most number 

of times.

Totum Research; Canadians 18+, any weekday, November 2012 (Influencers agreed with 3 of 5 statements: When I find a new product I like, I typically 
recommend it to others; I like to keep informed about new products and services; I am always one of the first of my friends to try new products and services; 
People frequently ask me for my advice; I frequently share information about new products and services on social media.)



Online consumers trust the ads on:

Branded sites (inc. newspaper sites) 52%
TV  46%
Ads on search engines 36%
Online video ads 32%
Ads on social networks 32%
Online banner ads 29%
Display ads on mobile devices 27%
Text ads on mobile phones 26%

Internetretailer.com, “Nearly one in four tablet owners click ads”, Feb.23, 2012; Totum Research; Canadians 18+, November 2012

And Canadians trust ads on newspaper websites 
44% more than ads on other online sites



“63% of Marketers believe premium 
content publishers(such as newspaper 

websites)do a better job of reaching 
brand goals, compared with 27% on 
social media...Some 73% cite that 

premium publishing sites deliver the 
best target audience…and 78% state 

they increase purchase intent.”

Media Post, “Premium Publishers Best Sites for Brand Marketing”, Nov. 8, 2012



Totum Research, Nov. 2012





“Multi- channel campaigns are more
effective than single channel ones…”
- Kate Cox, Head of Strategy, MPG

1+1 = 3

Aftenposten, 
January-May 2012; 

Admap,”Effective 
Integration”, June 

2011



One-day
Takeover



Link 
To

News



Recruitment



Herald insider

What’s New?



Copy: 
Buckle Up. Stay Alive.

Broad Target



Copy: Not all 
skyscrapers 
are made of 
concrete & steel

Visual



Brand: TV channel FOUR

Situation: TV=Rugby World Cup 

Solution: Ads where they look for 
what’s happening - newspapers & sites

Results: Viewership+10%, others ↓

What’s Happening



Science Fair



- Paywalls

- Guest editors
- Partnerships 

- Paid content (dispatches, ebooks)

- Collaboration (i.e. shared delivery)

- Testing free e-reader to digital bundle

- Other media offerings (mags, radio)

- Ads: Custom content, video & more

- Events (e.g. cruise)

Recent Experiments



Successful Experiments

37% get email updates/newsletters
from newspapers

23% use a newspaper app

42% look at a newspapers mobile site

Totum Research; Canadians 18+, November 2012



Success

What people think
It looks like

What it really
looks like

Success



NEWSPAPERS ADD UP! 

NEWSPAPERS ADD UP!  

NEWSPAPERS ADD UP!

NEWSPAPERS ADD UP!

NEWSPAPERS ADD UP!

NEWSPAPERS ADD UP!


