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NewWSpapers 101
Cross Media Studies
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Amount of Tlie Spent with News

VS. 10 YIS ago
(wdyudxs/dag)

OOl (W
Total 59 &7
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73% check the nwews at Least onee a aay
2% share o wews story every day with friends

Totum Research; canadians 12+, November 2012; Pew Research, 2012




BY Revenue: Large § Hololng

Misc.
Out of home

Mags.
Yellow pages Newspapers
Catalogue/
Direct Mail

Internet

200%) 20T0 b
NEWSDADErS (N RS PRSI 2,407

By type: 9% print, 12% flyers and €% online

canadian ad revenues, TVE, Sept. 25, 2012




C that Readership § Clreulation Solid

(77%WEEKLY (PRINT + WEBSITE)

WEEKLY PRINT

A — — _ 4 51% DAILY (PRINT + WEBSITE)
.\F\—‘—"’\g DAILY PRINT
. " 31% WEEKLY WEBSITE

s = 17% DAILY WEBSITE

Circulation:
52 million weekly for Community § Dailies
T et gen T 2012

Daétg NEWSP. AU e e s s, 25 1

NADbank 2012, top 19 markets; Newspapers Canada 2013




Newspapers Make the Grade for 1£-24<

How reliable would you rate the information you get from?

Newspapers

Soc. networks/
blogs

%very reliable or reliable
B All Canadians (18+) ||| Age 18-34

How important is it for you to keep up with the news?

Very Important

Important

Not important

canadian Medla Research Consortiumt, Mauy 2011
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2012 Apps, PDFs, Hubs

Print Digital

NADbank 2012, weekly, young adults 18-24
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NEWSPAPErS Evmbraced & TLmes a Doy

Average
Exposures

Total Physical Website Tablet
Paper

When: AM Evening Evening
Evening Mid-AM Mid-AM
Early AM Early AM

Totum Research; cCanadians 18+, any v‘/e@lqom(uj, Noverbeyr 2012



Audience bg Device

Tablet for newspaper: Mover and Shaker
High tncome: 32% (ndex 161)

Lnder 45: 57% (Index 124)

Bus. Pecision Malker:  28% (Higher thaw other devices)

Phowne for newspaper: Young Achiever

Employed: 0% (Index 177 - higher thaw other devices)
18-34: 55% (Index 185 - higher thaw other devices
Kids at howe: 52% (ndex 128 - higher thaw other devices)

Print newspaper: Established Suecess

Skew 45+ e2% (ndex 115 - higher thaw other devices)

High tneome 21% (ndex 108 but not as high as other = devices)
Newspaper website: Working canadian

EMPLoged 63% (Index 140) - higher thawn average
but Least likely BDM of all devices

Totum Research, Nov. 2012, Index to sawple (balanced to be representative of population), high income = >£100K




Debate Club

USA VS, Canada
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AGRESSIFS

Brang:
Adorama (camera stove)

Copy:
Life ooesn't stop for pletures

ER Bustan Pizza

Fier Partisan




Adovertising &

RO12 Vs 2011, Year on Year %o change

M Total adspend [ Newspaper adspend

-2.9

Canada Japan Germany

ware Consensus Ad Forecast, August 2012; Group M, July 2012




Readersmp

US Canada US Canada US Canada US Canada
Print + Digital Print Digital 18-34 Print + Digital

Time Spent usS

Print/yest. 26 min.
Site/week 41 min.

NADbank 2012 \.»\/celqt.g; NAA V\/@leLM, Maveh 25, 20132; emariketer, Dec. 2011



Cheat Sheet

L Ltevyacu
(W

Commiite Driving  Transtt

Free Transtt dailies 26 26 (10X

Print b@ citg: Da’utzd - Mo T & Mont.
60 N i) ottg, 2 translt)
Commw@t@ ik LERTa

Print Lawnehes O 10

Bl DPAPEr dagg Swwtag Sat. (B); Wed-Fri(C)

ngrs Daltg Daltg\/ Comm.\/\/\/

Newspapers Canada 2012; NAA 2012; Newspaperinnovation.com 2012; Conference Board, Adult Literacy High Levels, Dec. 2012




Show & Tell

S~

‘Ctg ers




g n 10 canadians tndicate the
flyers that come with newspapers

ave where they Look for sales and deals




HZJ ey DLstributlon L Canadn
OCCUrs Lin NEWSPAPErS

This means canaoa’s
14 million households
each recelved at least
20 {L@ ers per week

B Newspapers
W Canada Post*
M Other Flyers

FDSA, October 2011 (Totum Research estbmates *excluding unaddressed AdMail Bata for Publisac not tncluded)




25% of Canadians use Flyers -
Domiinaten by Print

ASE
th ers

Print FL@ ers ONLY

eFLgers ONLY

v

Both print § eflyers

Total: FLgers (awg)

Source

: Kubas Primedio MMRR 2011

USers also use the
p_rlmﬁc VErsSLow

The “Lift” offered
by eflyers ts only
#.5%
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‘Overall, e=flyers can be seen as a complement

to primt flyers, but they've not nearly ready to

take over. The “¢” version gets a Little extin
mileage out of the print program, but it's still
the print flyer that's the engine.”

- Ed Strapagiel, Executive VP, KubasPrumedio

Source: Kubas Privedia MMRR 2011




A HUMAN'S GUIDE TO

ZOMBIE PREPAREDNESS

WESTLAKE HAS THE WIDEST SELECTION OF PRODUCTS FOR ALL OF YOLR ZOMBIE NEEDS. At any time, our preparedness
wepertscan helpyoucheose theright delense andolfense. Fornow, hereare seme helphl zombie-preparedness products and tips,

1. ZOMBIE DEFENSE 2. ZOMBIE REPAIRS 3. ZOMBIE PROOFING

plant this page.
save a bee.
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Cove Sub\ject: Print Newspapers




W h Y Print NEWSPAPLrS?

Beating out all other meatia:
v Newspapers ads are trusted

v Newspapers are the most acceptable for ads

Air %

ﬁrTrz:insatrH || KuMu Wae(L(Tiome
ral]sat %m ‘ 25th Mamed World's Best Be

Leisure Airline |
“=-_..-/

As in the nevspapers

—y iy Start booking =

» Eurcpe Deals
* Florida Deals

South Deals

¢ Special Offers » A

As seen in the newspapers

As seen in the newspapers

Find it all in one place!

Every weel, yvou will find all flights advertised by Air Transat in major newspapers such
as The Gazette, Toronto Star, Ottawa Citizen, WVancouwver Sun, Calgary Herald
Vancouver Province, Le Soleil and La Presse.

Totum Research, Novenber 2012




At fold)fs., thate where!

We use nothing but pure, fresh, never-frozen*
100% North American beef.

We've never used fillers, additives, preservatives,
flavor boosters or ammonia treatments.

We've never used “pink slime,” and we never will.
—

That’s our promise to you. That’'s Wendy’s Way.

wendys.com
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Get Attention

Consumers tnaleate print aos wn
NEWSPOPErS AN MAGAZLNES get thelr
attention wore thaw other media: scoring 44 %
higher thawn TV, the next highest ranking medium

THE ULTIMATE

TOOLBOX
o

Biow

Adobe, The State of Online Advertising, October 2012




Research Source

When Canaollans are V@D(OQ/J to 'PMVCMQS@ 'vP_rﬂ

a product or senvice , thelr go-to research
SOUVCES pmg out as follows:

* Top source: NEWSPAPErS (Q@%)
°* Facebook (21%), Twittey (1570)
* Company welsites: Owtg ég%

newswire.ca, “For shoppers media opinions are #1 influence”, Jan.24, 2012




Boomers Purchase

* 2 N 10 Canadians are Boowers (48-67)
vs. Millennials (18-20 at 17%)

* Boomers control billions tn sales - about half

BOOMLEYS bug!

l ! ‘ * Zin 10 of all new vehicles
" * 40% of wireless services

gt 4(“‘5 y Spevwi the most onlineg

oW DomLngte pt/u/o)/lages LA 1@ O{ =

paAcRAEA goods cotegories

Statistics Canada 2012; Marketing Paily “AARP: Marketers Must Rethink Boomers , May 3,
2012; MediapailyNews, “Ad Dollars Shift as Boomers Age”, July 5, 2012
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Gifts for the heart \ .

PEG's Prilosec

Stituation:
TREE NEWSPAPLYrS:
Stop the Madness. 4 JC/LV\/L@S, & 1 PﬂP@VS

r

PO s Results:
20% sales Lift

i
I

EEs Ty

Bizjournals.com, “Procter § Gamble Shifts Ad Spend”, March 2012; Newspaper Natlonal Network, 2012




qu Smfts u/\fco Print

TMESS
WITH LESS

e

L

b
|

A friend with
- fresh-scented benefits. ¢

The other man since 1959.

Mr. Clean® with &% Fresh Scent.

Powerful cleaning and helps eliminate
odours in .t‘i‘u‘ci‘.‘a"g theotherman.co
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Pop RULZ
what do Sumnerside (P
Cobourg, Brandon (Maw.)

and Peterborouoh have tn
COVAMALDINC




The highest weekly newspaper
readership tn Canadn

Brandon (88%)  Peterborough (26%)
Cobourg (84%)  Summerside (£3%)

NADbank 2012; washington Post, “Why Warven Buffett ts Buying Newspapers”, May 15, 2012




The highest weekly newspaper
readership tn Canadn

Brandon (88%)  Peterborough (26%)
Cobourg (84%)  Summerside (£3%)

“I towns and citles where there

Ls a strong sense of community,
there LS no more ’qusorta nt
tnstitutlon thaw the Local pAPEr.”

"
- Warren Buffett, Chatrman, Berkshive Hathaway

(#3 Forbes List of Billlonalres at $4c®)

NADbank 2012; washington Post, “Why Warven Buffett ts Buying Newspapers”, May 15, 2012




Newspapers (clreulation <15,000)

* 74 % vead a Local wewspaper each week

e Shave thelr paper with 2.2 DEVSONS

* 44 % Reep the newspaper 2 & dagg

e Online Llocal news: 52% Wenk to ROPEr'S slte

* £9% wndicate the newspaper provides valunble
Local shopping and advertising tnformation

* Almost halt say they read the newspaper as
rueh for the ads as for the editorial comntent

MediaPost, “Support Your Local Newspaper Reporter, "jan. 12, 2012




The Majority of Adults Follow Local
News Most of The Time

% of adults who follow local news...

VL@WSP QPSVS
ave by {ar the
souree velieot
B Most of the time l/CPOV\/ {OV LOCQL
I Only when something y ,
important is happening (,V\;FO VVVLD{tLO L

B No answer

SNOPPLAG DCCUKS Locally (co ads should be too)
Most shoppiing happens within 20 minutes
of hovee or work.

Pew Research, April 12, 2012; Center for Medin Research, Research Brief, Nov. 21, 2012




10 s of en 1 B comITLngy

Enter To Win

A Zip Line Package for 4

Winnipeg Free Press Is giving away an exciting

LIl racKdg |
umtil September 1, 2012

LAl ARTE A LIFE | B
UDCAL  CANADS WAIRLO

Tl U e mady? | Ra

Cold start CLICK HERE
T ENTER

. NOW!

Advertiser:
Sears O}stlcat

Macy's flag-
ki e In W fioet oy 8 Harasd




FLLl Ln the blankes

Move than ___ of Canadians

pon't engage with brands

via soclal medla




FLLl Ln the blankes

Movre thawn half of Canadians

pon't engage with brands

via soclal medla




Soctal media |
marketing Ls Likee
belng Lnvited to o

netghlbowrhood party
and showing up with o
table to dlgptag anol
sell Your procdtuets.

INMA, “Why social media will never meet advertiser or audience expectations”, Sept. 9, 2012




facebook

g0% of factbookers Lgwnore the ads

4 Ln 5 facebookers never bought a product or
service due to ads or comments on the site

24% use facebook Less, 20% more vs. & months ago

<1% of brand fans talk about the brand

Brand: Gewneral Motors
Sttuation: Found acs on
facebook Lneffective
Solution: Pull tts aos

Admap, “Reach is still paramount”, February 2012; Metro Toronto (Reuters), June 7, 2012,
techland.time.com, “Poll says four out of five facebook users aren't persuaded by sites ads, june 5, 2012




SIANLYEI Cwitter Y

iSe 2¢
LLttle
Neveyr

UCLA and HP created an algoritlam to forecast

the Likelthooa that a story will get shaved. ..
the source of the article s a key predictor...
Information coming from a newspaper Ls {ay
more LLkely to be shaved thawn the same tnto
COMLING Frome Your average citizen.

Toronto Star, “On Twitter, newspapers still hot reads’, June 14, 2012; Pew Research 2012 News Consumptions Survey




‘Soctal wmedia Ls an effective tool
for connecting people, but whew it
Cones to conmecting reaoers to advertisers,
the newspaper multiplatform relgns supreme.”

- Jeff Fleming, Editor-in-Chief, Editor § Publisher

!':el.-:_:

SOCMNETWOR*_IQING DOESN'T
ONLY HAPPEN ONLINE.

12 hottle pack now specially priced at $22.95

g “‘.'lbi‘iif.“"'r 4
0 "
) \ e ) : en
open your warld
"N/
A *Must be legal drinking age. Avallable ot participating The Beer Store lecations while supplies last. Offer ends Aprl 21, 2012 Price subjact to change

Editorandpublisher.com, “whi Newspapers arve a better ad buy”, June 28, 2012




Honouy Role

The Best of the Best: (n Print




A matter of life and death

BIRCHNOOD Canada
 ERL AL apathetic
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Contextual Advertising

Everyone wants to get their hands on a Mercedes-Benz this summer.

ry regularly @

il changes are the

mible-free  hydraulic
There's a sour note ¢ ¢ you have it, Elias.
to that engine noise .- ; that the noise you
=== [

= from one or more

= s either experien-

- ent problems with

= |, or waiting lo I}&E
- ressure after having £

= educed oil pressure, =
== elsewhere in the g
possibly be a contri- 2

eds ybn oiuy =y

- rrect, it's not some-

= lead to catastrophic

. short term.- 1 suggest °

~ 1e situation to see if
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CR-V comes With a vear View camera.




T Front Pﬂ@@
mmmmm
e i Copy: Pon't be the Last to change

| — with the times. Renault Electric

DONT NE THE LAST h =
TO EHANGE WITH THE TIMES International Herald Eribunc

Copy: Poes retouching distort
UOW perception of beauty?

“Feel the shiner
of excitement?

(R GUNDE £ SURVIVIEG (W

“WANT SOME ibﬂll‘l" il
ON THE TRIP HOME?" 9 '

—— il o
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THE LIBERAL

gl
"ﬁﬂm

Brano: MeDonalo’s
Sttuation: Breakfast

Solution: Newspaper
colour/aronma/free
Results: #n 10

bought breakfast -
recorol sales!




With @R Coaes
44% open to marketing via QR codes

#1 source for QR cooles = WEWSPADES +magazine
(2x higher the next source)

SAS OOt 0, ’ =
I - \ L
Scandinavian Airlines t \ )Cq:?.]“a-e
2

Eeufﬂ'ﬁ-i‘“ Coffee? Nearest coffee shop
THE2FOR1OFFER IT TAKES 2 TO SEE s

r AT Frea Cofiee
= . e
- L - .
raut ey -
TANTEFTO S e -

THE 2 FOR | OFFER
IT TAKES 2 TO SE0

il
Free Coffee we
Coupon numbar
BRO0T0208

._ Q

Qreateandtrack.com, “44% interested in belng marketed to with gr codes”, August, 14, 2012; MediaPost, “QR codes prove to be a curiosity”, Jan. 5, 2012




luarn this page
into a living,
breathing 3D
suburb.
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GLASBERGEN

“There aren’t any icons to click. It’s a chalk board.”



News Remains a Top Activity on Tablets...

Percent who use a tablet/smartphone to...

E Send or receive e-mail

Pew Resenrveh, October 2012

Daily

61"
36

31
46




Executives ¥ Mobtle for News

* 26% of executives prefer onling news

sources that ave tled to tracitlonal medio

* Execs #1 use for wmobile: news (58%), #2 surf(527%)

Executives: Mobtle ADPPS (nstalled

=1L

Tablet

Phowne

NEews

7%

75

weatheyr

7=

F0

Navigatlon/Maps

234

F0

UtLlitles

e3

e2

MuUsLe

3

2

FLAONCE

Zxi

55

Tyravel

o4

47

Soclal networking

56

o

Center for Medin Research, “On-the-go Exec Apps,
May 11, 2012; marketingeharts.com, “Senior execs
prefer veading periodicals in print”, March 2012




Mobile News: Notice Ads § Take Actlon

Percent of weekly tablet news users who often or sometimes...

7% 0.5%

of those of those buy
click on ads from ads

49%

Notice ads

Percent of weekly smartphone news users who often or sometimes...

6% 0.4%

of those of those buy
click on ads from ads

1
otice ads Ll

<0.1% click through rates for all online ads

Pew Resenrch, August 2012; Business insider - advertising, May 15, 2012



o NHLer Bob Probert suffered from a Libyan warplanes strike oil port
degenerative brain disease, Brega in rebel-held east

seientists find Artack comes & day after failed operatize i

Fermer MEL hrawier whe padaed away last retaka Aran

sumimer donabed his bram to research Fudl Sxary

ENJOY A S 5=

SMALL
COFFEE M

FEB 28-MAR 6

e Canada ‘concerned’ trilateralism ﬂ Parties ponder options with budget
- a5 Hes v T eale able ate set election a nossihility

Ottawa 10 increase benefits
for wounded war veterans

declared dead

oord €4

_:' 1'1?'|'r'..'lfl.|| miles *.r.r e .--':I "-J 1 .

an you buy. TIRES
\

" & Pulla Brigitte Bardot and
. . tryahigh chignon
L | Stylist Chanel Croker
shows you how to modernize the
high chignon, a classic hairstyle
Watch video

iON Air Pro”
HD Sparts Action Camera

shoot/5hare”

Shoot In HD. Share In real-time.

The wall Street Journal, “Mobile advertising takes shape on a long Learning curve”, Septenber 237, 2012
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Copy: Poverty LS Like this: havd to turn around.
Top to help us solve Lt.

Aovertiser: Actlon AL
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Advertiser: Alry Transat

Copy: Play {ng dlrect

and You coulo Wi
divect tlight to Europe.
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conaoa # 1 tn Time Online
@ 45 hours a mownth
AVeraoe = 24 hours
US (42), UK (40), BrazLl(22), Germany (24

INTERNET EXPERIENCE




REACH OF NEWSPAPER SITES, KEY MARKETS
% reach, population age 15+

I I | I I i 1

Canada Australia France Germany Brazil Global India Japan

Adwmap, October 2012



‘nfluencers’ Read NEwSpapers

v r=ead all newspaper vmedilo MORE

Movre
influencers
Average : ’ 00 TO site ve.
Exposures other demos.

And they go
MLOSE nunler

of times.
Physical Website Tablet Phone

Totwm Research; Canndians 12+, any weekday), November 2012 (Influencers agreed with 2 of 5 statements: When [ find a new product [ Like, | typically
recommend it to others; | Like to keep informed about new products and services; | am always one of the first of my frlends to try new products and services;
tu ask we for vy aovice; | frequently shave information about new products and senvices own soctal media.)




Onlilne consumers trust the ads own:

Branded sites (lne. newspaper sites) 52%
1y

Ads on search englines

Oownline violeo aos

A0S on soclal metworles

ownline banner ads

DLspla Y aols o mobtle devices

Text ads o mpbile phones 0

Awnd canadlans trust ads on NEWSDADEY Websites
44% move thaw aods on other online sites

Internetretailer.com, “Nearly one L four tablet owners click ads”, Feb.23, 2012; Totum Research; Canadians 184, Novembeyr 2012
¢




‘3% of Marketers believe premium g
content publishers (such as newspaper
welsites)do a better 1ob of reaching
brand goals, compared with 27% on

soctal media...Some #3% cite that
premium publishing sites deliver the
oest tavpet audience...and #8% state
they Lnerense purehase tntent.”

Media Post, “Premium Publishers Best Sites for Brand Marketing”, Nov. €, 2012




Canadians take action after seeing
an ad on a newspaper site

Total: Took action

Became aware of
product/service/sale

Looked for more information

Visited store (in person or online)

Bought

Referred ad to someone else

Totum Research, Nov. 2012
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S 1 e

‘Multi- channel campatgins are more
effective than stingle channel ones...”
- Kate Cox, Head ot Strategy, MPS

COMBINATION OF ONLINE AND PRINT

I Print
B Print + online

‘ *35% higher ad recall
36% higher linkage between the

‘ message and the advertiser
l'_é 51% higher engagement

85% higher
| intention of action

Adftenposten,
January-May 2012;
Aocmap,"Effective
ntegration”, June
2011

Ad recall Knowledge of Engagement
advertiser
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Promises kept and broken: How =
Harper's first year with a majority b

surprised Canadians

s parliamentarians prepare fo mark the Become an ING DIRECT Clisnt,
ane-year anniversary on Wednesday of and we'll start you off with &
the Tories’ mabarity vietory, there are
starkly different views about what Harper
done so far with his mandate

» Your life has changed.
Why hasn't your bank?
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IT STARTS WITH A REFINED INTERIOR.

THE BLL MDA 5215 MEIGAN ALTTIA,

THE ALL-NEW 2013 NISSAN SENTRA.
CLASS-L FADING B8 MPG HWY.
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BusinessInsider wWhat's New?

Insider news.
And not fromaguy
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L he Gazette

On a motorcycle
wear the right gear
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Buckle Up. Sta Y Allve.
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Newfoundland

Labrador
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Pié Not all

skyscrapers
are made of
concrete § steel

Tired of today's headlines?

GLOBE lAND I\IAIL * Search: Mews | Quote | Web | Businesses | People | Jobs

Home 1 News 1 Commentary I Business I Investing 1 Sports 1 Life 0 Arts

Newfos%dland
Labrador

» Select City Help

B Technology I Drive Site map

RIM +« WORLDVIEW BLOG + CAMERACLUBE « CAREERS + WATCHLIST = PUZZLES -+« HOROSCOPES

Suspect in shooting of two Alberta Mounties
arrested So

SNC dismisses two executives with ties to Gadhafi
son §132

Canadian man reportedly killed after Florida
standoff & 26

The moment Karen Stintz knew she would take on
Greece caught between protests, Toronto Mayor Ford &s70
austerity demands =327
* REACTION Greek police union wants to arrest
EU/IMF officials
* WATCH Video: The politics of austerity Alleged “Tazer ball’' team in Toronto sparks horror,

Harper wades into Chinese human rights - but
who's listening? 9545

* RELATED (Greek deal doesn't meet hailomt terms: amusement 5 50

Pull to escape.




AMERICA’S
NEXT TOP
MODEL
(NOT RUGBY)

TI0PM, TUESDAY

FOUR,CONT
FREEVIEW 4. SKY 012,

W hat's Happewm@

Brand: TV channel FOUR

Situation: TV=Rugby World Cup
Solution: Ads where they Look for
what's hoppening - newspapers § sites
Results: Viewership+10%, others 4

ROLL OVER i FAMILY GUY
TO UN-RUGBY SUNDAY, 8PM
THIS BANNER
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- Pagwaus

- quest editors
- Partnerships

- Patd content (dispatehes, ebooks)
- Collaboration (L.e. shared detéve@)

F'  Testing free e-reader to digital bundle

- Other meedin offerings (mags, vadio)
- A0s: Custom content, viaeo § wore
- Bvents (e.g9. crulse)

RADIO
NANAIMO
ON AIR NOW
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27% oet emall updates/newsletters
Trom NEWSpapers

Totum Research; canadians 1€+, November 2012
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NEWSPAPERS ADD UP!
NEWSPAPERS ADD UP!
NEWSPAPERS ADD UP!
NEWSPAPERS ADD UP!
NEWSPAPERS ADD UP!

NEWSPAPERS ADD UP!




