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Objective:  To help advertisers promote their goods and services

Experience: 1752 - To present The Newspaper Canada
King of Important Business Dealings

o - Write compelling articles and change history

| - Take stirring photos

R - Provide powerful ad opportunities

7 - Engage communities
’:"‘E" - Connect using print & digital devices

: - Work 24/7

Brake
-

Education: A+: Each edition filled with fascinating ads & articles

wach

Interests: News, sports, entertainment, sales & deals, travel, cars,
technology , gossip, puzzles and crosswords...




What differentiates

you from the other Te” me,
1,892,794 applicants?
what

differentiates

you?

Trust
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nielsen

Global Survey of Trust in Advertising
29,000 consumers In 58 countries

“*Ads In newspapers, on television
and in magazines continue to be
among the most trusted forms of
advertising.”

Nielsen, “Under the Influence: Consumer Trust in Advertising”, Sept. 17, 2013
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“Media partners give us credibility
we can’'t get on our own.”

- Kyle Monson, Chief Creative

“Corporations spent lots of money to attract
readers to their own websites before realizing
It was more effective to integrate with
famous media brands.”

- Lewis D'Vorkin, coo  Forbes

Paidcontent.org, “Native advertising winners, losers and a lot of hype”, April 17, 2013
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| anted my resume to me abOUt

surprise you and be memorable.

It's also available in y0u7

Interpretative dance.”




o ==

LS 55!"1“3
— i
. She
« Opf

« 0B
.

work Hi
“Brake PT

>

NEWSPAPERS CANADA
Suite 200 | 890 Yonge Street | Toronto | Ontario | M4W 3P4
www.newspaperscanada.ca | 416-923-3567

87% are “fed up with bad ads”.

So much so that 19% say bad ads are even
getting in the way of them having sex.

Television

Top Places to see Annoying Ads

Newspaper
ads

not
annoying !

Websites Email / Postal Social
Sidebar Ads Junk Mail Media

www.prnewswire.com,“InsightsOne Study: Americans are Fed Up with Bad Ads”, April 11, 2013
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Number of Journalists in Canada Stable

12,965 13,320 13,280

10,000

5,000

2001 2006 2011

Vancouver Sun, “ No fewer journalists today than 10 years ago: statistics Canada”, August 19, 2013
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L=
— Newspaper Readership Solid & Time Growwwwws
Time Spent reading a
= newspaper each day
~ ovel
' ‘i'::’% In 2008:
- Print; 47 minutes
:53::1:% In 2013:
' Print: 53 minutes
Website: 33 minutes
© 2008 R W App: 33 minutes
M‘“‘: » 2010 13,036,300
m 2011 13,398,700
Bral m 2012 13,425,000
®m 2013 13,308,000 . N _ .
| R
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Circulation Grows
771 2008 - 2012
79 |

China Luxembourg Saudi
Arabia

United
Brazil Kenya Japan France Germany  States SouthAfrica Britain Russia  Denmark

Daily newspaper circulation per 1,000 population

Economist.com, “Fold the front page” sourcing World Association of Newspapers, June 4, 2013
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Newspaper Ad Revenues Strong in Canada

Japanl ﬂ

China ‘ 1 ‘

Australia . "B -

UK I*‘E = B

Italy Z, e I E_.,,
Germany B &

o W G B
—> conods W
s U ¥

Nielsen Share of Ad
Spend - Traditional
Media

B Newspapers
Magazines

TV

B Radio
Outdoor
Other

Admap, “Ad Stats” (page 53), May 2013




>

NEWSPAPERS CANADA
Suite 200 | 890 Yonge Street | Toronto | Ontario | M4W 3P4
www.newspaperscanada.ca | 416-923-3567
L Out-of-
Sy Home
4%

Magazine  Out-of-
Ad Revenues

10% Home

Canada
VS.
o EE

s Shed 22% USA
. o

. B
s PN

Work His
ke
o

Newspaper

29%

arake |

Growth

| VS. year ago +4% -1%
« VS. 2005 -3%

-55%

TVB Canada 2013 (Internet included in TV and newspaper and removed form Internet);
PricewaterhouseCoopers 2013; MediaDaily News, “Newspapers Ad Revs Drop Again”, April 8, 2013
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Canada
Education/Literacy/Skills #2 /16 #11 /16
Voter turnout 61% 53.6%
=:s-a: Newspaper market 7.5=6+1or2 1.5=1+17?
)0, mfm:ﬂ"f Free Dallies 16 26
Readership - week 717% 67%
- day 50% 42%
18-34s readership - week 75% 57%
-day 40% 28%
Do Not Call List Calls No calls f.”
Flyers (look) 75% 60%

Canada, “How Canada
Performs”, April 2013;
OECDBetterLifelndex.org




Do you
have an
asset — a

special
skill?

“Vicious, intelligent and ruthless?

Flye rs Certainly. But I think my biggest
asset is that I'm a survivor!”
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90% read printed flyers regularly

26% regularly read diqital flyers

Among those who read both formats,
/1n 10 preferred printed flyers

National Post, “ Target Canada: First flyer out Thursday with price-matching promise”, April 4, 2013
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“Elyers still work and they still really impact
retail, and it’s a bit counterintuitive given the
o growth of digital media...flyers are an
. absolute driver of people shopping.”

=k - Robert Levy, President @ BrandSpark
(Canadian Shopper Study)

Br National Post, “Target Canada: First flyer out Thursday with price-matching promise”, April 4, 2013




0
)

SPREAD THE
WARMTH



“Instead of my resume, l've
printed out my daily horoscope
for the past year. You'll see that
I'm an ideas person who's
destined for great things.”

Where
do you
get new

ideas?
Provide
examples
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Top two Idea sources for
household shopping trips are
newspapers and flyers.

B BrandSpark/BH&G, February 2013




>

NEWSPAPERS CANADA
Suite 200 | 890 Yonge Street | Toronto | Ontario | M4W 3P4

www.newspaperscanada.ca | 416-923-3567
E:‘ Almost Half of “Non-Readers” are Newspaper Users
Third of “Non-Readers” looking for Ad Info
Non-Reader Use of Print in Past Week
= | Net Any Listed 42%
i Net Advertising Related 33%
- ?“‘ Looked at a flyer 24%
R Check for sales 21%
wm:h Clip coupons 8%
e Check your horoscope 7%
' Check weather reports 7%
" Compare prices for an item you were 7%
looking to buy
" Check a classified ad 6%
o P Check movie listings or 4%
o e entertainment options
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Media used to Make Purchase Decisions

m Any Newspaper

S For purchase
decisions,
Billboard newspapers
11
. are the
adio 13 #1 source!
Magazine 13

m Website - not
newspaper

Any
involvement

Totum Research; Canadians 18+, August 2013
(Any Involvement: Use media to help make a purchase decision)
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Newspapers Influence is Strong at All Stages

Media used to Make Purchase Decisions: Across Purchase Funnel
m Any Newspaper

TV
19 20
Billboard
11 12
e 1
= Magazine

m Website - not
newspaper

Any involvement Absorbing

Planning

Obtaining
Totum Research; Canadians 18+, August 2013 (Any involvement - Use media to help make a purchase decision; Absorbing - Occasionally see or hear information about
suppliers/brands in media; Planning - Use media to research suppliers/brands; Obtaining - Ready to purchase and use media to decide where to go & which brand to buy)
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Newspaper
Influences

purchase
decisions more
than other

Media used to Make Purchase Decisions
Traditional Media

Any Newspaper

TV traditional
23 24 media.
Billboard
14 14 20 Newsa_ers
. 4 grow in
Radio 17 17 10

Importance

Magazine 16 16 20 20 closer to

. . ] . l obtaining

Any Absorbing Planning Obtaining
involvement

Totum Research; Canadians 18+, August 2013 (Any involvement - Use media to help make a purchase decision; Absorbing - Occasionally see or hear information about
suppliers/brands in media; Planning - Use media to research suppliers/brands; Obtaining - Ready to purchase and use media to decide where to go & which brand to buy)
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/3% of Canadians Take Action
after seeing a Newspaper Ad

Net Any

Became aware of a product/service/sale

Looked for more info

Visited store (in person or online

Referred ad to someone else

Totum Research; Canadians 18+; November 2013
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- Empreinte

Moves that will get [
u fit to bare arms ~
5 CHAIIGEIJ III MIIIIIIEIIS e btk

v CANUCKS KESLER GOES UNDER THE HHIFE worn mv
The Province LIVET: § =

5.,151 Brand: Dianes Lingerie (Empreinte bra)
Situation: Never advertised

Results: Purchasers! Traffic
Asked for bra by name. Ad in hand.
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B



mhwuuu-"

Paul Williams Still A]ive — and kicking

uuq-ﬂ_-#um. MWﬁn

>

NEWSPAPERS CANADA
Suite 200 | 890 Yonge Street | Toronto | Ontario | M4W 3P4

www.newspaperscanada.ca | 416-923-3567
Smith and her music

The many teisfglutions e e g
Ist Sting

of the art

—_-.-r _.n

m?_:

i n:
:-r
Hi;

:a_h_
/] ] HE
_m_mm_up“
u-_m_.“._
_.: I
fHIg
b
mu.hq

I
-

ik _m
_mﬁ ]

_:.___ it
___*___.
mm__ﬂ . __

oH
q_u: wm.

Cadence Weapnn reveals more on buzz',r third LP

_,mm_ 1“_

m*“u -_ “
.__-:___ud m____:._u_
yyarly
_ "Mm_. hnﬂ m
wikid by ;
sl _._“_“_

[ —

:...__u_
-—-i
_:_:_“& i)

B
.."_m:

lii
i

O i = quih

#“ ____:_m_

.ﬁ i
sl
AT

Rt

RLTH T
hh_“_#hﬁu H

ove
Shed
inal

Op

no

L

Re
pi

6 months

N

|d out

line so

Ion

duct

ire pro

Subaru BRZ sports model
Demonstrate “hotness”

Ent

Brand
Plan
Results
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TO SEE WHAT HAPPENS IF YOU
DONT PROTECT YOUR SKIN EVERY DAY,
HOLD THIS PAGE UP TO THE SUNM.

Brand: SunSense (SPF + ingredients to prevent wrinkles)
Plan: Launch in newspapers:1-3 times/week for 4 weeks
Results: “It was a frenzy!” Sold a year’s worth in 3 weeks
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JOB
INTERVIEWS

Any other strengths?

What
are
your
strengths?

Engaging
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Canadians surveyed on 11 metrics for media engagement,
iIncluding trust & ethics, how connected media makes people feel,
the value or inspiration it adds to life, and the effectiveness of ads

Media Engagement Index

uswm: Printed Newspaper _ 210

. Shed N
- o Television 169
noj _
™ REE .
o Newspaper Website 134
work Hi :
-a_f;'li_t Pr .
. Radio 115
e Magazine 89
Internet 58
Mach | Index based on the
1 . percentages rating each
o Billooard 16 characteristic 7-10 on a
10-point scale compared
100 to the average for all
g TOLUM Research: Canadians 18+; November 2013 (Average) media tested.
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Canadians surveyed on 4 metrics for advertising engagement,
Including noticing the ad content, getting useful information from it,
and being influenced to purchase by the advertising

Ad Engagement

Printed Newspapers

Newspaper Website @

Magazine 129

Television 119

Billboard 26

Radio 10

Internet -1 Index based on

the percentages
agreeing with
each metric
compared to the
average for all
Totum Research: Canadians 18+; November 2013 media tested.
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Media Rating:

Usually Notice Advertising

Television 194
Newspaper Website 179
Magazine 129
Radio 88
Billboard 82
Internet 39

Index based on
percentage agreeing they
usually notice the ads in
the medium compared
with the average for all

Totum Research: Canadians 18+; November 2013 media tested.
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Media Rating:

Likely to Purchase

Television 203
Magazine 137
Newspaper Website 91
Radio 63
Internet 43
Billboard 29

Index based on

percentage agreeing

“the ads in the medium

make me more likely to

purchase” compared

with the average for all
Totum Research: Canadians 18+; November 2013 media tested.
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Supermodel Gazelle took a serious fall last night after
overhearing a fashion blogger remark that a 2013
Jetta is now just $168 a month. “My knees just went
weak,” she told reporters.
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Engage Locally

Reasons for Reading Local Newspapers

Local news

Local events
Classified ads
Advertising in paper
Editorial

Flyers & inserts

Real estate & rentals

Employment & careers

—

&

62 Ads are an
62 important
reason for
60 reading local
55 newspapers

Totum Research for CCNA, October 2013
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Augmented Reality

SPRING BREAK
HOCKEY CAMPS

ania
. MARCH 25 rE 3
P—quﬂu-q“-h
ik pm =
g e T

P Ty

MARCH 18 - 33 3311
& MARTH 2528 2013

rternn sl Sgurty Cowg
=
el
Sty Saiet Wenk Com

B w0

SPRING BREA!

SPORTS CAMP

|




Carl Jung listed 12 archetypes,
which one are you?
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Gamlng www.newspaperscanada.ca -923-
console Tablet

Mobile 2 Computer

Newsmedia Users:
Lover
Sage

Explorer
Outlaw

Newspaper




>

NEWSPAPERS CANADA
Suite 200 | 890 Yonge Street | Toronto | Ontario | M4W 3P4
www.newspaperscanada.ca | 416-923-3567

“Relatively high education and high income ...
" precisely those whom advertisers most wish to reach.”

¢ -National Post Columnist on Power of Newspaper Media

National Post, “Conrad Black: The Newspapers strike back”, Sept. 25, 2013
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Newspaper Readership Across Devices
86% (weekly)

80 -

67%

60 -

%
40 -

20

0
m Physical Paper mNewspaper Website  ®mPhone  mTablet

Totum Research; Canadians 18+, any weekday, November 2013
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Newspaper Readership Across Devices
85% 86% 2011 vs. 2013

80 -
| 69 67
61
60 - 56
50
%
38
40 -
20 -
O a
2011 2013 2011 2013 2011 2013 2011 2013 2011 2013
Any Paper Newspaper Website Phone Tablet

Totum Research; Canadians 18+, any weekday, November 2013 and December 2011
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Newspaper Readership by Time of Day

[

T

Early morning At breakfast

—Physical newspaper

Between  During lunch  Between
breakfast and lunch and
lunch dinner

—Newspaper website =—On a tablet

Totum Research; Canadians 18+, any weekday, November 2013

After dinner

On a phone
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= Boomers (45-65)
100 - Print & Website Lovers
_—— 80 -
‘3"3%:%1 % 60 -
; 1o 45
L 40 - 35 39
= 26
v 20 -
ma:m‘
; 0 -
vadt 2011 2013 2011 2013 2011 2013 2011 2013 2011 2013
o Any Physical Newspaper Phone Tablet
Paper Website

Totum Research: Canadians aged 45-64, any weekday, December 2011 and November 2013




inal
« Op

Work His
‘Brake Pl

100

80

%

60

40

20

|

>

NEWSPAPERS CANADA
Suite 200 | 890 Yonge Street | Toronto | Ontario | M4W 3P4
www.newspaperscanada.ca | 416-923-3567

Moms — Morning & NightHERS

62
/Y
50 51
2, 35
25 I

2011 2013 2011 2013 2011 2013 2011 2013 2011 2013
Any Physical Newspaper Phone Tablet
Paper Website

Totum Research: Mothers of children under 18, any weekday, December 2011 and November 2013
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a0, YOUNQ Adults -Trifectas
80% 0
80 1 .
| 59 61
=y 60 - 7
s SuMM. 53
. Ove
- % 46
« O
no
« FRE 40 7
« P
His
a
; 20 -
grake |
Mack 0 -
1 2011 2013 2011 2013 2011 2013 2011 2013 2011 2013
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Influencers
News Hounds — All Devices
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“Your most valuable consumer today Is not
necessarily the one who makes the most
.. Individual purchases, but rather the one that

.= provides you with the greatest social value In

« Opf

.« terms of advocating to others and persuading
e them to become a customer, too.”

e

Word of Mouth Research & Consuling

st - Ed Keller, CEO KEllEPFay GROUP .

B MediaPost MarketingDaily, “ldeas Trump Technology: A Message Worth Sharing”, April 18, 2013
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~ [online influence score] Advice and Recoln;lme”dalo”bsl_

nfluencer Public

...Influencers are Food/Dining 77%  36%
Information hounds Retail/Apparel 61 25
N .these people are more MEdiajEntErtainmEﬂt 59 26
P : : B 56 24

=w»  heavily represented in the SYSTRES

. shel i i i Technology 55 26
3 E}E aUdIenCGS fOI’ Dl’lnt medla, Sports/Hobbies 52 21
: T::; and online publishers, Personal Care/Beauty 50 21
" more so than in the Health/Healthcare 48 22
" audiences of Facebook and Household Products 46 10
_ _ Automotive 4| 19
- Twitter...target influencers Public Affairs/Politics 41 18
‘" through the media they The Home 40 16
'r Us en Telecommunications 40 |5
" =25 Children’s Products 37 18
w  _  “How Influence WOrkS”, Financial Services 37 |7
Admap Travel Services 31 |2
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A\ Influencer

 Newsmedia reader!
 Reads 7.3 times a day (30% >average)

(Print 2, Online 3, Tablet 1, Phone 1)

e 1/3 =25-34 and 1/3 = 45-54

Reader of newspaper (print+site) 38% more
7 1n 10 refer an ad to someone else RELEVEELE

Br Totum Research, Nov. 2013 and Oct. 2012

- » §'& 0 Employed, Higher income
] Print newspaper reader: R 3
=" Half refer an ad to someone else  REYEVEELE )
. Newspaper website reader: T —

Half refer an ad to someone else  RUEWEICIERE




Chinese father hires virtual
hitman to 'kill' son in online
games - so he will get a job Are

By BECKY EVANS, updated at 9:29 on 8

January 2013 you

digitally
savvy?
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How internet users
discover new products:

Newspapers,
TV and magazines
are the top three media

BrandSpark International, “2013 Canadian Shopper Study”, Jan. 7, 2013
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Digital newspaper readers

have “trigger eagerness”.
62% state they feel need to
Interact with ads;
they like to click through.

Inma.org, “Digital newspaper: same advertising impact and so much more”, March 26, 2013;
gigaom, “ Viewers recall ads best when they watch them on tablets: Study”, Aug. 23, 2013
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What experience do have
with mobile devices?

GIASBERGEN

“Your smartphone is overgualified.”
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Bral Pandodaily.com “Study:
Mobile news “snacking” is up
sharply, but tablets are the
killer news devices”, August
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Mobile phone newspapers readers

check newspapers (sites, apps or emails)
four times a day!

Totum Research, November 2012




e =3

LLS SEE"E

NEWSPAPERS CANADA
Suite 200 | 890 Yonge Street | Toronto | Ontario | M4W 3P4
www.newspaperscanada.ca | 416-923-3567

INSEAD

LTni\.-fel'sit}--* of Pittsburgh

50 mobile ads targeting over
40,000 consumers

“Ads work not by providing new
Information but reminding
consumers of information or product
knowledge that they already know.”

INSEAD/University of Pittsburgh, “Which Products Are Best Suited to Mobile Advertising? A Field
Study of Mobile Display Advertising Effects on Consumer Attitudes”, October 21, 2013
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Tablet newspaper readers

check newspapers (websites or apps)
four times a day!

Totum Research, November 2012
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Reading Newspaper on Tablet

Nine out of 10 enjoy the tablet edition

Two-thirds read almost every page

Tablet ad impact just as powerful as print

Video ad recall is 27% higher on tablets vs TV

Inma.org, “Digital newspaper: same advertising impact and so much more”, March 26, 2013;
gigaom, “ Viewers recall ads best when they watch them on tablets: Study”, Aug. 23, 2013
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Tell me
about
your

multimedia
whmmecapabmﬂes?

“Right now we’'re only hiring twins.
One for the office and a
back-up copy for the cloud.”
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.« Research finds newspaper readers across
Lo devices are more aware of the ads, and

= have better brand recall.

- Multiple interactions with an ad across
platforms makes ad effectiveness grow.

Inma.org, “Digital newspaper: same advertising impact and so much more”, March 26, 2013;
gigaom, “ Viewers recall ads best when they watch them on tablets: Study”, Aug. 23, 2013
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Two—thirds need to hear company information

3-5 times to believe the messages

12% 4% once

10 OR MORE TIMES

6%

6 -9 TIMES

14% Twice

35% 3 Times
29%

4-5TIMES

64% 3-5TIMES

Edelman trustbarometer, Annual Global Study, 2013
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et Some experts said the decision could
mean that hospitals will have to be
more cognizant of antitrust

E\'hrn they join forces with other health care providers
—

d accountable care organizations, as called for in the

3 18\\'.

“I think this is going to limit one of the lines of defense that the A.C.0.'s will have,” said
David Dranove, professor of health industry management at the Kellogg School of
Management at Northwestern University.

Various hospitals are merging now, often arguing that combining broadens the range of
services and makes them more efficient. But consolidation can also inerease the hospitals’
leverage with insurance companies, leading to higher prices.

In the Georgia case, the F.T.C. had tried to block the acquisition of HCA Holdings'
Palmyra Medical Center by Phoebe Putney Memorial Hospital, which is owned by the
Hospital Authority of Albany-Dougherty County.

States are generally exempt from federal antitrust laws, and that immunity can extend to
local governments. Both the Federal District Court in Georgia and the Court of Appeals for
the 11th Circuit ruled that the Albany deal was exempt because it was under the auspices
of the county hospital authority.

USE THE BLACK LIGHT TO
But the Supreme Court said that local governments qualify for antitrust immunity only REVEAL THE DIRTY TRUTH.

whamn thawr ara astine muecnant ta o aloasls astianlatad ctata naliee ta Hmit camanaiian




The 1,000 words.

The picture.

It starts hers. e | schoot photo

o L
= mends a mam’s
' - | brakan haart
aiadis L A by soquel ..

A MNEWS SPORTS ENTENTAINMENT OPIMION BUSTNESS HEALTH LIE  TECHMOLOGY TRAVEL | 3085 DRIVING HOMES CLASSIREDS

I"TMISS: MHL Uraft News T #Frovingegram  Tha Boyals Frowinca TV eStore Pels k Animals Videce Vancouver Desl  Subscrize FALY

LATIST LPDATES ']Uuu]hu_,n




jcp

jcpenney

: Value

O0AYS FAFER | VIDED | LOST POFULAR LS, indemational g Try a Dig friphon Login  Ragisier Moy
. [ d COMPARE OUR PRICE,
| Ehe New ork Eimes Love ouR sTYE
shop a jop
Thorsday, December 12, 2013
Tl l] W Peraonaics Vo Viealher
ron Mexico Votes to
rama  Pry Open Its TWO SIMILAR ITEMS,
s | Yemerabls State CAN YOU SPOT
peamoox  0il Monopoly THE DIFFERENCE?
TECHXOLOGY - 03 P ET click to play
SPORTS
SCIENCE
MEALTH
ARTS
STVLE
oFIxION

House Set ta Vote on
Budget, With the
Right Still in Dissent

The Opinion Pages
FRIVATE LIVES
Have We Meat?
In Rule Fight, Reid By b R
Counters Delay With
Senate All-Nighter

SRED | JULIA BAIAD
Snooping Derails
' Diplomacy

o, Thefeud between A
~ and Indonesia has s
AT ERNTIATIR RS

ot e Tael
= w
| y |

I
Y
o ¥

Porw W COETEArE )



Newspaper hockeyinsideout.com

Newspaper site

@@KEW What are you doing

/Out during the lockout?

"~ Focusing on other sports

7 Travelling
" Hurtin' real bad inside

Come talk it over with thousands of fans.

. FMOGKEY Lock/Out

Newspaper mobile
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“*Quality news has become, if
not sexy, suddenly attractive

G to smart digital money...I can
not think of a time of greater
" optimism or potential.”
' — David Carr, Reporter,

The New York Times

B The New York Times, “Tech Wealth and Ideas Are Heading Into News”, October 20, 2013
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Jeff Bezos, Founder of Amazon
- Personally bought The Washington Post

Pierre M. Omidyar, Founder of eBay
L;:_;_;;;; - Backing journalist Greenwald in news site

LLLLLL

X Chris Hughes, Co-Founder of Facebook
-3 - Bought The New Republic

Lauren Powell, Widow of Steve Jobs
- - Invested in Ozy Media, a news start-up

e Warren Buffett, Billionaire (#4) Investor
- Owns 29 newspapers
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Effective at Generating Sales
on a per Impression Basis
] (in order from most effective to least)

. Shed
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" TV
wiork Hi

Digital Display (90% impact of Tv)
Radio

Search

N Out of Home

« “Soclal media buzz had no impact on short-term sales”

Br AdAge, “Buzz kill: Coca-Cola finds no sales lift from online chatter”, March 18, 2013
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To help advertisers promote their goods and services

1752 - To present The Newspaper Canada
King oflmportant Busme S Daaa1gs

- Write Cflr"_‘_’_‘_;_ ange history

A+: Each edition filled with fascinating ads & articles

News, sports, entertainment, sales & deals, travel, cars,
technology , gossip, puzzles and crosswords...




