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Objective: To help advertisers promote their goods and services

Experience: 1752 - To present The Newspaper Canada
King of Important Business Dealings
- Write compelling articles and change history
- Take stirring photos
- Provide powerful ad opportunities
- Engage communities
- Connect using print & digital devices
- Work 24/7

Education: A+: Each edition filled with fascinating ads & articles  

Interests: News, sports, entertainment, sales & deals, travel, cars, 
technology , gossip, puzzles and crosswords…
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Tell me, 
what 

differentiates 
you?

Trust

What differentiates 
you from the other 

1,892,794 applicants?
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Global Survey of Trust in Advertising 
29,000 consumers in 58 countries

“Ads in newspapers, on television 
and in magazines continue to be 
among the most trusted forms of 

advertising.”

Nielsen, “Under the Influence: Consumer Trust in Advertising”, Sept. 17, 2013 
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“Media partners give us credibility
we can’t get on our own.”

- Kyle Monson, Chief Creative 

“Corporations spent lots of money to attract 
readers to their own websites before realizing 

it was more effective to integrate with 
famous media brands.”

- Lewis D’Vorkin, COO

Paidcontent.org, “Native advertising winners, losers and a lot of hype”, April 17, 2013
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What 
would 

surprise 
me about 

you?
”I wanted my resume to 

surprise you and be memorable. 
It’s also available in 

interpretative dance.”
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87% are “fed up with bad ads”. 
So much so that 19% say bad ads are even 

getting in the way of them having sex.

Top Places to see Annoying Ads

www.prnewswire.com,“InsightsOne Study: Americans are Fed Up with Bad Ads”, April 11, 2013

Newspaper 
ads 
not 

annoying !
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Vancouver Sun, “ No fewer journalists today than 10 years ago: statistics Canada”, August 19, 2013

Number of Journalists in Canada Stable
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Newspaper Readership Solid & Time Growwwwws

NADbank weekly print + digital readership 2013; Time spent: NADbank CMAs
including Toronto, Montreal, Vancouver, Calgary, Ottawa, Quebec City

Time Spent reading a
newspaper each day

In 2008:
Print: 47 minutes

In 2013:
Print: 53 minutes
Website: 33 minutes
App: 33 minutes
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Circulation Grows
2008 - 2012

Economist.com, “Fold the front page” sourcing World Association of Newspapers, June 4, 2013
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Admap, “Ad Stats” (page 53), May 2013

Newspaper Ad Revenues Strong in Canada

Nielsen Share of Ad 
Spend - Traditional 

Media
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Growth
vs. year ago  +4% -7%
vs. 2005 -3% -55%

TV
39%

Radio
10%

Internet
22%

Magazine
10%

Out-of-
Home

5%

USA

14%
Newspaper

TV
29%

Radio
13%

Internet
22%

Magazine
4%

Out-of-
Home

4%

Canada

Newspaper

29%

Ad Revenues
Canada

vs. 
USA

TVB Canada 2013 (Internet included in TV and newspaper and removed form Internet); 
PricewaterhouseCoopers 2013; MediaDaily News, “Newspapers Ad Revs Drop Again”, April 8, 2013
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TVB 2013
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Canada USA
Education/Literacy/Skills #2 /16 #11 /16        

Voter turnout 61% 53.6%
Newspaper market 7.5=6+1or2   1.5=1+1?

Free Dailies 16 26
Readership - week 77% 67%

- day 50% 42%

18-34s readership - week 75% 57%
- day 40% 28%

Do Not Call List Calls No calls
Flyers (look) 75% 60%

Newspaperinnovation.com; 
NADbank 2012; Scarborough 
Research USA 2012; 
ElectionsCanada.ca; 
Conference Board of 
Canada, “How Canada 
Performs”, April 2013; 
OECDBetterLifeIndex.org
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have an 
asset – a 
special 
skill?

Flyers
“Vicious, intelligent and ruthless? 
Certainly. But I think my biggest 

asset is that I’m a survivor!”
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• 90% read printed flyers regularly
• 26% regularly read digital flyers
• Among those who read both formats, 

7 in 10 preferred printed flyers
National Post, “Target Canada: First flyer out Thursday with price-matching promise”, April 4, 2013

BrandSpark: 102,980 Canadians surveyed 
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“Flyers still work and they still really impact 
retail, and it’s a bit counterintuitive given the 

growth of digital media...flyers are an 
absolute driver of people shopping.”

- Robert Levy, President 
(Canadian Shopper Study)

National Post, “Target Canada: First flyer out Thursday with price-matching promise”, April 4, 2013
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Where 
do you 
get new 
ideas?
Provide 
examples 

“Instead of my resume, I’ve 
printed out my daily horoscope 

for the past year. You’ll see that 
I’m an ideas person who’s 

destined for great things.”
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Top two idea sources for 
household shopping trips are 

newspapers and flyers.

BrandSpark/BH&G, February 2013
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Almost Half of “Non-Readers” are Newspaper Users
Third of “Non-Readers” looking for Ad Info

Non-Reader Use of Print in Past Week
Net Any Listed 42%
Net Advertising Related 33%
Looked at a flyer 24%
Check for sales 21%
Clip coupons 8%
Check your horoscope 7%
Check weather reports 7%
Compare prices for an item you were
looking to buy

7%

Check a classified ad 6%
Check movie listings or 
entertainment options

4%
Source: Totum Research; 
Canadians 18+; Did not read or 
look into a newspaper in the 
past week; November 2013
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Totum Research; Canadians 18+, August 2013 
(Any Involvement: Use media to help make a purchase decision) 
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Media used to Make Purchase Decisions

For purchase 
decisions, 

newspapers
are the

#1 source!
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Newspapers Influence is Strong at All Stages
Media used to Make Purchase Decisions: Across Purchase Funnel 

Totum Research; Canadians 18+, August 2013 (Any involvement - Use media to help make a purchase decision; Absorbing - Occasionally see or hear information about 
suppliers/brands in media; Planning - Use media to research suppliers/brands; Obtaining - Ready to purchase and use media to decide where to go & which brand to buy)
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involvement

Absorbing Planning Obtaining

Any Newspaper

TV

Billboard

Radio

Magazine
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Traditional Media

Totum Research; Canadians 18+, August 2013 (Any involvement - Use media to help make a purchase decision; Absorbing - Occasionally see or hear information about 
suppliers/brands in media; Planning - Use media to research suppliers/brands; Obtaining - Ready to purchase and use media to decide where to go & which brand to buy)

Newspaper 
influences
purchase 

decisions more
than other 
traditional 

media.
Newspapers 

grow in 
importance

closer to 
obtaining
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Totum Research; Canadians 18+; November 2013

73% of Canadians Take Action 
after seeing a Newspaper Ad 

40

53

54

56

63

73%

Referred ad to someone else

Bought

Visited store (in person or online

Looked for more info

Became aware of a product/service/sale

Net Any

Totum Research; Canadians 18+; November 2013
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Brand: Dianes Lingerie (Empreinte bra)
Situation: Never advertised 
Results: Purchasers! Traffic↑

Asked for bra by name. Ad in hand.
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Brand: Subaru BRZ sports model
Plan: Demonstrate “hotness”
Results: Entire production line sold out in 6 months
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Brand: SunSense (SPF + ingredients to prevent wrinkles)
Plan: Launch in newspapers:1-3 times/week for 4 weeks
Results: “It was a frenzy!” Sold a year’s worth in 3 weeks
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What 
are 
your

strengths?

Engaging
Any other strengths?
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100 
(Average)

Canadians surveyed on 11 metrics for media engagement,
including trust & ethics, how connected media makes people feel, 
the value or inspiration it adds to life, and the effectiveness of ads

Index based on the 
percentages rating each 
characteristic 7-10 on a 
10-point scale compared 
to the average for all 
media tested. Totum Research: Canadians 18+; November 2013
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Ad Engagement Index
Printed Newspapers 477
Newspaper Website 139
Magazine 129
Television 119
Billboard 26
Radio 10
Internet -1 Index based on 

the percentages 
agreeing with 
each metric 
compared to the 
average for all 
media tested.

Canadians surveyed on 4 metrics for advertising engagement,
including noticing the ad content, getting useful information from it, 

and being influenced to purchase by the advertising

Totum Research: Canadians 18+; November 2013
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Media Rating: 
Usually Notice Advertising Index
Printed Newspapers 213
Television 194
Newspaper Website 179
Magazine 129
Radio 88
Billboard 82
Internet 39

Index based on 
percentage agreeing they 
usually notice the ads in 
the medium compared 
with the average for all 
media tested. Totum Research: Canadians 18+; November 2013
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Media Rating: 
Likely to Purchase Index
Printed Newspapers 246
Television 203
Magazine 137
Newspaper Website 91
Radio 63
Internet 43
Billboard 29

Index based on 
percentage agreeing 
“the ads in the medium 
make me more likely to 
purchase” compared 
with the average for all 
media tested.  Totum Research: Canadians 18+; November 2013



Engage 
the 

Front 
Page



Supermodel Gazelle took a serious fall last night after 
overhearing a fashion blogger remark that a 2013 

Jetta is now just $168 a month. “My knees just went 
weak,” she told reporters.

Integrate



Engage the Senses
Smell Touch

Sight
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Reasons for Reading Local Newspapers

Employment & careers

Real estate & rentals

Flyers & inserts

Editorial

Advertising in paper

Classified ads

Local events

Local news

28
35

55

60
62

62

88

91%

Ads are an 
important 
reason for 

reading local 
newspapers

Totum Research for CCNA, October 2013

Engage Locally
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Augmented Reality
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which one are you?
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TV

ComputerMobile

Gaming
console Tablet

Newspaper

Newsmedia Users:
Lover
Sage

Explorer
Outlaw
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“Relatively high education and high income …
precisely those whom advertisers most wish to reach.” 

-National Post Columnist on Power of Newspaper Media

National Post, “Conrad Black: The Newspapers strike back”, Sept. 25, 2013
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67%
61%

50%
44%

0
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Physical Paper Newspaper Website Phone Tablet

86%

Newspaper Readership Across Devices
(weekly)

Totum Research; Canadians 18+, any weekday, November 2013
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Newspaper Readership Across Devices
2011 vs. 2013

69 67
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Totum Research; Canadians 18+, any weekday, November 2013 and December 2011
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Totum Research; Canadians 18+, any weekday, November 2013

Early morning At breakfast Between
breakfast and

lunch

During lunch Between
lunch and

dinner

After dinner

Physical newspaper Newspaper website On a tablet On a phone

Newspaper Readership by Time of Day
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Totum Research: Canadians aged 45-64, any weekday, December 2011 and November 2013
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Totum Research: Mothers of children under 18, any weekday, December 2011 and November 2013
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Totum Research; Canadians 18-34, any weekday, December 2011 and November 2013

80% 82%
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Influencers 
News Hounds – All Devices

Totum Research; Canadians agree with 3 or more out of 5 influence statements, weekday, November 2013
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Do you 
influence 
others, 
provide 

examples“I can influence others. I 
spent 18 years telling my 

parents what to do.”
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“Your most valuable consumer today is not
necessarily the one who makes the most 

individual purchases, but rather the one that 
provides you with the greatest social value in 

terms of advocating to others and persuading 
them to become a customer, too.”

- Ed Keller, CEO 

MediaPost MarketingDaily, “Ideas Trump Technology: A Message Worth Sharing”, April 18, 2013
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Influencer Public 

“Klout is not clout
[online influence score]

…Influencers are 
information hounds 

…these people are more
heavily represented in the 
audiences for print media, 

and online publishers, 
more so than in the 

audiences of Facebook and 
Twitter…target influencers 

through the media they 
use”

- “How Influence Works”,
Admap

Percentage of People Giving
Advice and Recommendations

Admap, “How Influence Works”, December 2012



NEWSPAPERS CANADA
Suite 200 I 890 Yonge Street I Toronto I Ontario I M4W 3P4

www.newspaperscanada.ca I 416-923-3567 

Influencer
• Newsmedia reader!
• Reads 7.3 times a day (30% >average)

(Print 2, Online 3, Tablet 1, Phone 1)
• 1/3 = 25-34 and 1/3 = 45-54 
• &    , Employed, Higher income 

Print newspaper reader: 
Half refer an ad to someone else 
Newspaper website reader:
Half refer an ad to someone else
Reader of newspaper (print+site)
7 in 10 refer an ad to someone else   

Totum Research, Nov. 2013 and Oct. 2012

33% more 
than average

50% more 
than average

38% more 
than average
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Are
you

digitally 
savvy?
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How internet users   
discover new products:

BrandSpark International, “2013 Canadian Shopper Study”, Jan. 7, 2013

Newspapers, 
TV and magazines 

are the top three media
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Digital newspaper readers 
have “trigger eagerness”. 

62% state they feel need to 
interact with ads; 

they like to click through.

Inma.org, “Digital newspaper: same advertising impact and so much more”, March 26, 2013; 
gigaom, “ Viewers recall ads best when they watch them on tablets: Study”, Aug. 23, 2013
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What experience do have 
with mobile devices?

“Your smartphone is overqualified.”
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News Sessions per User
(monthly)

Time Spent per Day

18 times

25 times

News Apps Embraced

Pandodaily.com “Study: 
Mobile news “snacking” is up 
sharply, but tablets are the 
killer news devices”, August 

8, 2013All Apps                     News Apps

+39%

+31%
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Mobile phone newspapers readers 
check newspapers (sites, apps or emails)

four times a day!

Totum Research, November 2012
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50 mobile ads targeting over 
40,000 consumers

“Ads work not by providing new 
information but reminding

consumers of information or product 
knowledge that they already know.”

INSEAD/University of Pittsburgh, “Which Products Are Best Suited to Mobile Advertising? A Field 
Study of Mobile Display Advertising Effects on Consumer Attitudes”,  October 21, 2013
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Cube Shake It

Interactive 
Sound

“Nuance”
Slide
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Tablet newspaper readers 
check newspapers (websites or apps)

four times a day!

Totum Research, November 2012
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Reading Newspaper on Tablet 
• Nine out of 10 enjoy the tablet edition

• Two-thirds read almost every page
• Tablet ad impact just as powerful as print
• Video ad recall is 27% higher on tablets vs TV

Inma.org, “Digital newspaper: same advertising impact and so much more”, March 26, 2013; 
gigaom, “ Viewers recall ads best when they watch them on tablets: Study”, Aug. 23, 2013
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Tell me 
about 
your 

multimedia 
capabilities? “Right now we’re only hiring twins. 

One for the office and a 
back-up copy for the cloud.” 
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Research finds newspaper readers across 
devices are more aware of the ads, and 

have better brand recall. 

Multiple interactions with an ad across 
platforms makes ad effectiveness grow.

Inma.org, “Digital newspaper: same advertising impact and so much more”, March 26, 2013; 
gigaom, “ Viewers recall ads best when they watch them on tablets: Study”, Aug. 23, 2013
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Edelman trustbarometer, Annual Global Study, 2013

Two–thirds need to hear company information 
3-5 times to believe the messages



Email

Magazine: 44 pages

Newspaper Ads – Cover + Internal

:Ideas



:Drive
Purchase
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: Value

Newspaper: ad, flyer, site



Newspaper
Newspaper site

Newspaper mobile

:Engage 



Delight

Newspaper
- Wrap
- Site
- Box
- Tablet
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Do you have any 
employers references?
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“Quality news has become, if 
not sexy, suddenly attractive 

to smart digital money…I can 
not think of a time of greater 

optimism or potential.” 

– David Carr, Reporter, 
The New York Times

The New York Times, “Tech Wealth and Ideas Are Heading Into News”, October 20, 2013
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Jeff Bezos, Founder of Amazon
- Personally bought The Washington Post

Pierre M. Omidyar, Founder of eBay
- Backing journalist Greenwald in news site

Chris Hughes, Co-Founder of Facebook
- Bought The New Republic

Lauren Powell, Widow of Steve Jobs
- Invested in Ozy Media, a news start-up

Warren Buffett, Billionaire (#4) Investor
- Owns 29 newspapers
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Effective at Generating Sales
on a per Impression Basis

(in order from most effective to least)
Print
TV

Digital Display
Radio

Search 
Out of Home

“Social media buzz had no impact on short-term sales”
AdAge, “Buzz kill: Coca-Cola finds no sales lift from online chatter”, March 18, 2013

(90% impact of TV)
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Objective: To help advertisers promote their goods and services

Experience: 1752 - To present The Newspaper Canada
King of Important Business Dealings
- Write compelling articles and change history
- Take stirring photos
- Provide powerful ad opportunities
- Engage communities
- Connect using print & digital devices
- Work 24/7

Education: A+: Each edition filled with fascinating ads & articles  

Interests: News, sports, entertainment, sales & deals, travel, cars, 
technology , gossip, puzzles and crosswords…
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