PUT YOUR
MONEY
WHERE YOUR
HOUSE IS «»

Support the local businesses that
keep your community and its
newspapers thriving.

ADVERTISE
Ml LOCAL




Every week community newspapers shine an unfiltered light on
their community and reflect the community back to residents,
warts and all. This means attending meetings, often being the
only reporter in the room, and prodding public officials with
difficult questions. It means celebrating achievements and sharing
sorrow. It means being there and being relevant.

Local
. & Nine in ten (92%) printed community newspaper readers
"‘fO I"mCItlon cite local information as their main reason for reading. In

kee ps readers many cases local coverage cannot be found anywhere else.
connected to

3 Local Information* 92%
their
communities.
Advertising
(Flyers/ROP)
Classified/Real
Estate/Jobs

Source: Totum Research, Canadians 18+; Readers of Printed Community Newspapers; December 2022.
*Local information = local news, editorial, sports, entertainment/events, COVID-19, crime features, obituaries


Presenter
Presentation Notes
Local information keeps readers connected to their communities
Local news continues to be a driving force for newspaper engagement, for readers, and advertisers. 
 
Every week community newspapers shine an unfiltered light on their community and are solely dedicated to telling the stories of the community. 
 
More than eight in ten readers (92%) cite local information as their main reason for reading, including local news, editorial, sports, entertainment and events. And in many cases, that local coverage cannot be found anywhere else.
 
And half of readers (49%) are reading for the advertising in their community newspapers, including flyers and inserts. And three-quarters of newspaper readers (74%) believe supporting the advertisers in their local newspapers is important.
 
If you need a reason why advertising in the local paper matters, look at the community stories told in the newspaper and on their websites and their efforts supporting all local businesses, in good times and bad. 
 
Whether in print or online, advertising in a community newspaper is a tried and true way to generate and grow business. It is a partnership to grow the community and invest in those who live, work and play there. 


O U AN A map in the newspaper office tracks
where readers have been with their
newspaper!

@ TWM AROUND
THE WORLD

Local Reader

Feature
TWM Around the World

I h e wa t ro u s ’I‘n this weelk's TWHM Around the World, Gord Mcngyre (above) who has roots within the local
area stopped by The Watrous Manitou in August during 2 recent trip to Watrous and Manitou

Beach. Picking up a newspaper before heading home, a few months later, Mdntyre decided to
make a visit to Micaragua. Enjoying the sunshine and beautiful weather, Gord took his paper with

o him to the beach at El Transito, Casa Todo Bueno, Micaragua Thanks for thinking of TVWHM during
a n I ou your travels! If you are headed somewhere, take along an edition of TYWM and send us a photo.
W will do our best to include it in our TWHM Around the World. 8 photo cmcit analie Schreider

Loyal readers take a copy of The
Watrous Manitou on their travels to
take a picture with the paper at their
destination. A dedicated feature
appears in the printed newspaper.
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Owners Daniel and Kim Bushman created a unique local feature, 𝑻𝑾𝑴 𝑨𝒓𝒐𝒖𝒏𝒅 𝒕𝒉𝒆 𝑾𝒐𝒓𝒍𝒅, launched a few years ago before the pandemic. Loyal readers take along a copy of The Watrous Manitou on their travels in order to take a picture with the paper at their destination. A dedicated feature that appears in the newspaper and on social media and a map in the newspaper office tracks where people have been with their local newspaper.��The Watrous Manitou has been photographed all over the globe in destinations like the Great Wall of China, the Eiffel Tower, the Leaning Tower of Pisa, and in countries including England, Mexico, New Zealand, Australia, Russia, the United States and even during a safari in Africa. There are also a few photos taken with celebrities like singer Johnny Reid, curler Kevin Martin, and the late Walter Gretzky at the Hockey Hall of Fame.��You can find more information about The Watrous Manitou at https://swna.com/newspaper/watrous-manitou/�


Crossroads

7&:’5 week

“When we put together each edition we focus on local stories, no filler. When
you flip through our pages you’ll notice the amount of news content that we
write ourselves in-house. | believe in local journalism and continue to be
amazed by what a talented team we have.

| believe as a newspaper it is our job to be the storytellers of our
communities. We focus on stories that highlight the talented, unique and
diverse people who live and work in this wonderful area.

Thank you for buying a subscription, as those dollars go directly to helping
us keep telling the wonderful stories of the area.

And thank you to the advertisers who recognize that the community
newspaper is in fact still the best way to reach local customers. If you
advertise with us you are helping pay the wages of our local employees who
shop at our local businesses, helping us pay local taxes, and directly helping
us to tell amazing stories and promote the area. We could not do this
without your support.”




Canadians
believe
supporting
small business
is important to
keeping the
economy
healthy.

Source: Totum Research, Canadians 18+; November 2019.

In good times and bad times, local advertisers turn to their local
newspapers to sustain and grow their businesses.

Newspapers have an unwavering commitment to serving and

supporting their readers and the businesses that sustain those
communities.

SHOP LOCAL.
SAVE LOCAL «

Support the local businesses that support your

local newspaper.

Three quarters of newspaper readers (74%)
believe it is important to support the
advertisers in their local newspapers.




Source:

Every time
Canadians
choose to shop
at a small
business, they
ensure the
viability of their
communities.

Shopping at a small business enables it to give back, whether it’s by
hiring apprentices, sponsoring local hockey teams or donating to
food banks. Two-thirds of your dollar helps keep our economy
thriving and your community vibrant.

For every dollar you spend
at a local small business

6 6 ¢ stays

local
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#Smallfusinessfrery[)ay Presented by CFIB
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https://www.cfib-fcei.ca/en/media/66-cents-of-every-dollar-spent-at-a-small-business-stays-local-versus-only-11-cents-spent-at-a-multinational-retailer

https://www.cfib-fcei.ca/en/media/66-cents-of-every-dollar-spent-at-a-small-business-stays-local-versus-only-11-cents-spent-at-a-multinational-retailer

“Canadians assume the local contributions by
large retailers and small businesses are on
par, but the difference is significant. The
importance of what shopping local means to
our communities can’t be stressed enough.

Small businesses support a whole local
ecosystem. They source their goods and
services from other local businesses in a way
the retail giants just don’t.”




Advertiser
Support
Campaign

(National Newspaper Week)

Unity-Wilkie
Press Herald,
(SK)

[(we  Unity-Wilkie Press Herald e
0CAL -1n - 1%

—

Thank you to our local Unity & District Heritage Museum for sending us
these kinds words as we recognize #nationalnewspaperweek
#ChampionTheTruth

"The Unity and District Heritage Museum is very appreciative of the local
newspaper. To us the newspaper allows us to inform the public of events
and happenings at the museum. As a museum we have found the written
word or the local paper a wealth of information especially as time marches
on. It brings the past back into the future.

As a museum we see how technology changes from year to year. The local
paper tells us who is in business, the weather, food, housing, local
happenings, and advertising. Ads are an art form all on its own. The photos
also grab your attention with the captions under them.

The newspaper is a solid piece of material that is held physically, can be
studied, reread and full of news for all generations. In the past it had many
other uses, special outhouse paper (better then magazines) , insulation for
walls, cleaning windows, packing of valuables, cavering holes in the sole of
a shoe, and last but not least ants and crafts.

The local newspaper was and is important and it is hoped that readers
support them today and into the future."




“Local journalism is vital to our democracy.
It keeps communities informed and
connected.

As we have seen throughout the pandemic,
in this era of fake news, it is more important
than ever before that Canadians have

access to trusted, fact-based information.”




When local

papers report
on news in the
community,

readers know
it is not social
media gossip.

Source: Totum Research, Canadians 18+; December 2022; n=2755.

60% of Canadians trust printed or digital newspaper content.

Editorial content in newspapers and their digital products, is the most trusted.
This level of trust extends to advertising also, creating a “safe” space for readers
and advertisers.

54% of Canadians trust editorial content in printed newspapers compared to
only 21% trust in social media content.

Trust in Editorial Content

Printed Newspapers

=

Radio Programs
TV Programs

Magazines

News Media Websites
TV Websites

Radio Websites

Magazine Websites

Search Engine Results
% Trust Editorial Content
Completely/Somewhat

I
~N

Social Networks
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Editorial content in printed newspapers is the most-trusted of all media, and content on news media websites is the most trusted of digital formats. Combined, 61% of Canadians trust printed or digital newspaper content.

So, despite the general downward pressure from what are viewed as less reliable distribution platforms, newspapers remain a safe space for readers in print and digital formats.




National
Newspaper

Week
October 4 - 10 the local newspaper,

s By placing our ads in

we reach an engaged
audience in a trusted

Adve rti ser medium where ads are
expected.
Support
Campaign
COLETTE PIERSON

(Natlonal Newspaper Week) Marketing Coordinator, Murray GM Estevan

ESTEVAN
Estevan MERCURY A=)

Estevan Mercury Publications
Mercury (SK) @

"When we want to reach our audience to promote sales and
service, we turn to the Estevan Mercury. By placing our ads in the
local newspaper, we reach an engaged audience in a trusted
medium where ads are expected. They make it easy too...the team
at the Estevan Mercury designs the ad and gets it to every home in
Estevan and reaches the rural communities too.”

Colette Pierson, Marketing Coordinator

Murray GM

#nationalnewspaperweek #localnewsmatters




“Local news unites communities.

For cities, it is about navigating pressing
economic issues and politics and the
demand is high.

For our smaller communities and rural
ocations, it is about supporting local
pusinesses, education and community
events.”
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https://the-message.ca/2021/09/29/cmdc-calls-for-more-local-media-investment/


“Make Your Mar
on History”
Local Support
Campaign

Delta Optimist
(BC)

SPECIAL COMMUNITY RECOGNITION EDITION

DELTA THURSDAY | MAY 7 | 2020 g’tetun:'m
y is devising plan to
re-open rec facilities 3
Her own race:
Marathon cancellation
can't stop this runner 16

Thank you for your contribution to
the ongoing legacy of community news

I Apeil we puat out & call o the commisnity bo help the Optinist darough the COVID-19 shutdows. The outpouring of support from ous readers over the past

few weeks has been overwhelming. In an effort 1 recognize all of our volumary subscribers and contributors over the years, we will publish your names on the

front page of the Optimist on May 7 & 14, These contributions, however large or small, are enabling us to continue delivering reliahle and relevant news to you
- cur friends, our Emily and our neighbours. These newspapers will become a permanent recosd of our commanity standing togethes, as we always have

In this editien we are publishing the names of conlributors that start with A J.
Additional contributor names beginming with K through I will be published on May 14

<A Harits - A fryan - Abbas & Yeomne Mohajer - Adolf Arndt - Adrien bartin - Adrisn Rightman - Agees & Ray Manning - Agee & Siephen Yuen « Agnes Bolvar < Agre Jackeon - Almes Mckinney « Al Benning « Al laugeiis
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+ Barmy & Mary Kiehies - Sarry MacKnaie + Beatvice Alexandos « Beabslz Freudsmeich « Benio Pacit » Bermadetie Bazkn + Bernice Brown » Barice WcMahon » Bermice Pearson » Berice Sumnes » Bert & Michelle Hollfeld
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< Goron MEched - Gordon L) "w {ifﬂ"";m Graham Packer < Grart Rigaby - Gaeg Umitach - Guy Sommis - Gusfaine Lies - Gesenciatyn McMorsgal < H Watsen - sl Lin
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Helen MacGregoe » Helen Philips = Felen Sciba + Helena O'Fooke « Wﬁmmm.mrw Henry Mewman » Herb Klssen = Herbert Brandl « Howard & &an Metcalle « Howasd ERswerth
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E- Clark » 1. i Veoriatrs » Sack Whilty » Jiscouie il « Mmoo Alemaricher + S Wt o Sarras & Chrlire e rraan » Famars 6 Sursan McMillan » Marrars Fliet  Marra Gills + Jarsees Hurhon = Larmes Mot « Lamsn Molin « dares Ranta
Murrems, Taituesl - larvs Grouns = e Kiein - 1an Sabacier + s Tickner < dans Drmnn < Jane Fon < lane MeCsl - jars Rorton = Janneen Rowies - laet Alsery < Ianel Carisen - et Gusrsho - ;-um s
b i+ Mt Mhell « B Shruihoil = Mo Papspen = Lirs Wiskomeinsdd = Ly & Luvet Dot » Jirpiios Gusvidion = S B + B oottt « Sais Hisgagh » ks Mot » it Mhrabiens » Y Topolininng = baueroe: Exubiny
Juarne Ward - Jearve Ryan - Jeannie Miched - Joant Willkscroht « jef Corbett - Jofl Deacon « Jaff Owen - Jofl Thompson - Jelfeey & Gaynor Qwen « Jennse Brown - Jennie Mese + seanie OGorman - Jenniter Clarke - Jﬂ*'h'lh
Jerwiler Holdhan « Jerry MCFail» Jerry Morgan « Jerty Saictwed - Jess Smilie « B Goerizen » B Simands - 18] Tasman-5mith - Bm Ford = m Greenlees + Nm Hannigan - Jim Levin = m Lyihgoe - lim Mybo - Bm Powell + fm Rogers
= Jm hort < Jim Sl + e Stiptver < Jim Wby  Jo Batter - Jo-Anre Baaks < Jo-Amne Brundrit + Jo-Anre Krk - Joan Bennett - doan Brosm - Joan Clark + Joan Coles + foan . Tamsoling - Joan Geanum + Joan Hansen « Joan Maryn
- Js Lol + Jeirn Mickin « Joues Moitin ~ Joies Fyen - Joart Scabisr « Joan Wallioh - Jown Werrin « Jairea lirmes « Sonne Joheslon « lbine Pus - Jocsbyos Phillign - Jol Bartuseek « Jobn & lusbelis Haevta
= John Bumiain » e Covee » Jein Cersielio « John [ MeL s » o Dijong + boin Geriy = John Gepenfieie « Jmnctmr-hmhmm-uﬁchlm-mmLFhw o Loevadiabe « hoiwn MacKenaie » Johs Martin
= ot bsllar « ot Mioore « ioifn Maetson « ion Benney « jon fewsrman = fowe Vargas « josaph Chrivispher « oo Wieiblafe « oy & St i « oy Dickaon « loy Mariry « doves Barr « e asary « lopes Raghtingss

= Jowce Perpot » Jopce Van Veenendaal » Judith & William Dusbets » Jedith Hand » Jgith MoLisd « Judith Riate » Ry Fostir » Dy Leawer « Jusy Prin « Jusy Rithaler » Rila Haswkes « Juls Kty » Dok & Ronakd Lapinsy
= Julie Hermadier - Jule Hobtis - dune [ Pearson - June Mckenva

Contributions may be made it support.deita-optimist.com, of if you prefer not to donate anline,
you may call 504-946-4451, of mail a cheque 1o SD08 47A Avenue, Ladner, BC, V4K 1TB.
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SUPPORT LOCAL SMALL BUSINESS
CONDUCTING BUSINESS SAFELY
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https://nmc-mic.ca/2020/05/14/innovative-campaign-looks-to-recognize-local-supporters/

Across the country, news media organizations are fighting for survival in the wake of the COVID-19 pandemic and many publishers are looking to their communities for support.  The Delta Optimist (B.C.), a Glacier Media newspaper, came up with an innovative campaign called Make Your Mark on History to recognize and reward local supporters, readers and advertisers.

The campaign objective was to send out a call to the community for contributions to help the paper get through COVID-19. House ads with different messaging ran through the month of April 2020, in addition to supporting editorial coverage.

Publisher Matt Blair noted “we were very selective about placement as we know different people interact with our paper for different reasons”. The ads ran once on the back page, once as a right hand page facing the flyers and once as a message on the front page.

“All individual readers who contribute to the on ongoing legacy of community news in South Delta will be honoured with their names published on the front page of The Optimist on May 7th. Your contribution, however large or small, will enable us to continue delivering reliable and credible news to you – our friends, our family and our neighbours. This newspaper will become a permanent record of our community standing together, as we always have.”

Blair reinforced that it was vital that readers were provided with a way to contribute via traditional mail or phone, not just online. Given the higher average age of contributors, it was not surprising that well over half of contributions came via phone and mail.

To recognize all supporters (including voluntary subscribers and contributors) the Optimist planned to publish a front page “Thank You” listing everyone’s names. The outpouring of support was so overwhelming that they had to publish names starting with A through J on May 7 and then names starting with K through Z on May 14.  In total they will thank more than 1,350 contributors. As a result of the first “Thank You” cover they experienced a continued outpouring of support through letters and additional financial contributions.

The paper also ran a full page thanking advertisers, listing them all by name in addition to some logos.  Going forward the paper plans to run letters from prominent community leaders (including the former mayor, head of the Rotary, local Chamber executive director), who all know the value of community news. Each letter will also include a note on how readers can continue to contribute.

Blair gives credit “to those who stewarded this amazing newspaper through the past 98 years.  It’s their dedication to the community that has resulted in this outpouring of support through our most trying time. The success of this campaign really speaks volumes to the value of the Optimist’s newsroom and the dedication of those editors and publishers who came before me.”



“Make Your Mark on History” Local Support Campaign
Delta Optimist (BC)
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Thank you for your contribution to
the ongoing legacy of community news
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In this time of uncertainty, we are reaching out to those of you who find value in
local, community news 1o make you this offer;

All individual readers who contribute to the ongoing legacy of community
news in South Delta will be honoured with their names published on the
front page of The Optimist on April 30, Your contribution, however large or
smiall, will enable us 1o continue delivering relinble and credible news to you
= our friends, our family and our nelghbours. This newspaper will become a
permanent record of our community standing together, as we always have.

Contributions may be made at support.delta-optimist.com, or if you prefer
not to donate online, you may call 778-987-8457, or mall a cheque to
5008 47A Avenue, Ladner, BC, V4K 1T8.
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Presentation Notes
https://nmc-mic.ca/2020/05/14/innovative-campaign-looks-to-recognize-local-supporters/

Across the country, news media organizations are fighting for survival in the wake of the COVID-19 pandemic and many publishers are looking to their communities for support.  The Delta Optimist (B.C.), a Glacier Media newspaper, came up with an innovative campaign called Make Your Mark on History to recognize and reward local supporters, readers and advertisers.

The campaign objective was to send out a call to the community for contributions to help the paper get through COVID-19. House ads with different messaging ran through the month of April 2020, in addition to supporting editorial coverage.

Publisher Matt Blair noted “we were very selective about placement as we know different people interact with our paper for different reasons”. The ads ran once on the back page, once as a right hand page facing the flyers and once as a message on the front page.

“All individual readers who contribute to the on ongoing legacy of community news in South Delta will be honoured with their names published on the front page of The Optimist on May 7th. Your contribution, however large or small, will enable us to continue delivering reliable and credible news to you – our friends, our family and our neighbours. This newspaper will become a permanent record of our community standing together, as we always have.”

Blair reinforced that it was vital that readers were provided with a way to contribute via traditional mail or phone, not just online. Given the higher average age of contributors, it was not surprising that well over half of contributions came via phone and mail.

To recognize all supporters (including voluntary subscribers and contributors) the Optimist planned to publish a front page “Thank You” listing everyone’s names. The outpouring of support was so overwhelming that they had to publish names starting with A through J on May 7 and then names starting with K through Z on May 14.  In total they will thank more than 1,350 contributors. As a result of the first “Thank You” cover they experienced a continued outpouring of support through letters and additional financial contributions.

The paper also ran a full page thanking advertisers, listing them all by name in addition to some logos.  Going forward the paper plans to run letters from prominent community leaders (including the former mayor, head of the Rotary, local Chamber executive director), who all know the value of community news. Each letter will also include a note on how readers can continue to contribute.

Blair gives credit “to those who stewarded this amazing newspaper through the past 98 years.  It’s their dedication to the community that has resulted in this outpouring of support through our most trying time. The success of this campaign really speaks volumes to the value of the Optimist’s newsroom and the dedication of those editors and publishers who came before me.”
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You’ve heard the phrase “Shop Local” before,
but do you know what it really means for your community?

Crossroads
This Week,
Shoal Lake

mayhe it s the value of

Crossroads

This wveek
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Presentation Notes
You’ve heard the phrase “Shop Local” before, but do you know what it really means for your community? 

Shopping local means buying groceries in town rather than running to the city, it means shopping at your local hardware store rather than ordering on Amazon, it means running an ad in the local newspaper rather than just posting on Facebook. 

When we support local, we are supporting a local family. Our local businesses and entrepreneurs are the life of our communities. They pay local taxes and create local jobs. 

Supporting local literally helps business owners put food on their table, it keeps kids in our schools and in our sports programs. Spending local means businesses have money to donate back to community groups. Amazon and Facebook don’t do that. 

Quite simply, the money we choose to spend here, stays here. And the reality is every dollar spent online leaves our area and is never coming back. 

If the state of our world has taught us anything maybe it is the value of community. We need each other, and we rely on each other. So let’s support each other. Together, we can keep our business community strong in these hard times and beyond. 

The question isn’t, why shop local? 
The real question is what happens to our area if we don’t?


“Research shows that communities without a
newspaper performing the basic watchdog
duty of keeping the people’s business in the
light of day have higher crime rates, less
government transparency, and higher taxes.

An essential element of a newspaper’s DNA
is to bring governmental activities to the
attention of citizen taxpayers.”
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https://www.editorandpublisher.com/stories/time-for-newspapers-to-get-their-swagger-back,240881
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Editorial
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The
Independent,
Petrolia (ON)

4 —The Independent of Petrolia and Central Lambton

Editorial

[ Petrolia’s final |

slap in the face

We supposed Petrolia residents should not be sur-

rised.

F Mavor Brad Loosley revealed Monday what many
had suspected for the last two years; the council during
the 2017 debacle with its CAOQ deliberately hid from
the public what actually went on. And ﬂlﬁ'}’ diditma
VEry permanent way.

Loosley revealed that new members of council have
not been able to review the report of Investigator John
Fleming and then further told The Independent it was
because the council of the day and the former adnun-
1strator signed a non-disclosure apreement about his
departure, hiding Fleming s report from public view
forever.

That makes ns wonder what 1s in 1t7 What happened
that taxpavers, who paid the salary of the CAQ, can’t

see? How badly did the system fail? And did Heuung
artmulate how the people we elect utterly failed to do
their job of overseeing the CAQ’s actions? That might
have been enough for the councillors to say yesto a
non-disclosure agreement.

Some may ask why does this matter; the privacy com-
missioner says the document can’t be released anyway.
That's true. The adjudicator did mule 1t was part of the
CA0Q’s work record and therefore under the Freedom
of Information Act 1s protected.

The issue the callous way elected officials put their
own interests and the interests of an emplovee being
fired ahead of those of the taxpayers. They deliberately
hid what happened with the non-disclosure agreement.

Pelificians, who are supposed to represent taxpayers,
mstead gave the ultimate protection to the man they
fired and likely, in domng so, covered their own butts
as well. Not one ']1:;;[5011 who voted for that agreement
has any night at this point to say they believe m open
sovemment. They signed that right away.

Municipalities who don’t want to be held accountable
are likely takang notes and people who long for open,
accountable government worry this sets a dangerous
precedent.

Petrolia’s non-disclosure agreement was a final slap
in the face to taxpayers m this whole, sormy mess.

Our Story

few wera rebuilt.

Florence once had a very active downiown with marg
making the hamlet a happening place. Local historian

Politician, historian, journali:

I don’t really remember when I met
John Phair. He has just always seemed
fo be around.

Perhaps that™s why I was s0 surprised
when the likeable freclance journalist,
politician and historian passed away
Jan. 5.1t seemed odd to think that
I wouldn't min into John at events
ANYIOOTE.

John made his home in Lambton
County. He farmed here, ran
businesses here and was part of
two mumicipal council’s. He served
four terms in Petrolia and was part
of the committes which led the
reconstruction the iconic Victoria Hall

time. While he %
didn’t smack voj
his Conservative
remember one t
some of the “neal
Canadian politic
I really got to k|
freelance joumall
of agriculture wej
of articles for To|
would even trawl
conferences — paj
Lambton’s cold ¥
leam something |
He was interesy
evervthing and 5:|




Importance of accessing news from Canadian
news sources

Q- Is being able to access local, regional, national and international news from Canadian news sources
important, somewhat important, somewhat unimportant or unimportant to you?

9 in 10 canadians

say being able to access local, regional, national
and international news from Canadian news
sources is important or somewhat important to
them.

B Important Somewhat important
W Somewhat unimportant W Unimportant
Unsure

Source: Nanos Research, RDD dual frame hybrid telephone and online % ® NANOS

random survey, October 30" to November 4", 2022, n=1084, accurate 3.0 - |
percentage points plus or minus, 19 times out of 20. CABIACR




“Fact-checked, investigated, accountable
truths - the stories that inform civil
discourse, how we vote, what is happening
in schools, hospitals, in the offices of
influence, and on our streets - this comes
from journalists - real people putting in a
ton of effort to keep citizens informed.”
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https://carleton.ca/sjc/23rd-annual-kesterton-with-jordan-bitove/


Champions Font

This presentation has been produced with the new
Champions font, developed in 2022 to celebrate
and support the news media industry.

Champions is a geo-humanist font incorporating:

* humanistic traits — which mimic hand motions
reflecting the craft and artistry that goes into
producing credible news each day; and

* highly geometric shapes —which represent the
structure and rigour of fact-checking, editing,
and producing high-quality credible content
newspapers are known for.

Show your support for the industry and
download the Champions font at
www.nationalnewspaperweek.ca

Power Of

Words
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Inspired by the essential service that newspapers provide, the Champions font highlights the power of words, and the people behind the press, who use them to communicate essential information to Canadians each and every day. These Champions of the Truth keep our democracy thriving through a vibrant and independent news media.

To celebrate National Newspaper Week 2022, News Media Canada has created a custom font entitled, “Champions”, available for free download. Designed with both print and digital platforms in mind, the Champions font honours newspapers' history while looking forward to a bright and multi-platformed future.


https://nmc-mic.ca/?download_id=63719&smd_process_download=1
http://www.nationalnewspaperweek.ca/

SHOP
LOCAL.
SAVE

LOCAL .

Support the local
businesses that keep
your community and its
newspapers thriving.
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