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SHAREABLE STATS ON NEWSPAPERS

Local Information*  Advertising*  
Classified/Employment/ 

Real Estate 

95% OF READERS WANT LOCAL INFORMATION7

Printed community newspaper readers are reading for 
local information as well as advertising.

Two thirds of readers (67%) want to see advertising in their 
printed community newspaper.

95% 67% 48% 

DAILY NEWSPAPERS CONSISTENTLY 
REACH 8 OF 10 ADULTS6 

NEWSPAPER READING DIFFERS ON WEEKDAYS AND WEEKENDS6

80% of weekend readers are reading daily 
newspapers in print compared to 
64% readership during the week. 
Based on daily newspaper titles published weekdays and 
weekends

NEWSPAPERS DOMINATE FOR LOCAL COMMUNITY INFO8

Three quarters of Canadians (75%) rely on newspapers for local 
community information.
 

ONLY 16% OF NEW CAR BUYERS LOOK AT AUTO ADS ON 
SOCIAL MEDIA9

Seven of Ten New Car Buyers Read Auto Ads in 
Printed Newspapers9

PRINT NEWSPAPERS ARE GREEN10

6 - Vividata 2016 Q1 Readership and Product Database (April 2015 – March 2016)
      Adults 18+ in top 20 Canadian markets, Unduplicated Average Daily Newspaper (M-F) Readers 
7 - Community Newspapers Drive Results, Totum Research, February 2016  *Local Information=Local News, Editorial, Sports, Entertainment, Events;  
      *Advertising=Advertising in paper, Flyers/Inserts
8 - Vividata 2015 Q4 Readership and Product Database   Adults 18+ in 20 reported markets.  
9 - Totum Research, February 2016; *in the past 2 years ** Websites excluding newspaper, TV, radio, magazine, auto sales media, vehicle manufacturer, model & retailer sites
10 - Waste Diversion Ontario 2015; National Parks Service 2015

In Canada, over 85% of newspapers are recycled.


