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Here are the results from a 2016 research study, funded with the support of the Department of Canadian Heritage and the Canada Periodical Fund. 
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Printed community newspapers are the original social media. 

From the beginning, printed community newspapers have been where your local community finds out what is happening to the people they care about … long before other social media.
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The local community has always looked to the local printed newspaper to find out about … 
births and deaths, local opinions, who is retiring, what the local sports teams are doing, who is graduating …



Printed community #newspaper readers are
reading for local information and advertising

All Printed Community Newspaper Readers [l Population 100K+ Population <100K
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In markets with less than 100,000 population, 72% of printed community
newspaper readers want advertising.
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Community Newspapers Drive Results, Totum Research, February 2016
* Local Information=Local News, Editorial, Sports, Entertainment, Events; Advertising=Advertising in the paper, Flyers/Inserts
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In all sizes of markets across Canada more than 95% of readers want local information – and that would be local news, local events, local entertainment, local sports and local editorial.

Printed community newspaper readers also want advertising – and many different types of advertising
At least two thirds (67%) of readers in all market sizes want flyers, inserts and ROP advertising.
And in markets that are less than 100,000 population 57% still read for the Classified, Employment and Real Estate advertising.


Printed community #newspapers are
the favourite source of local information
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Four out of ten adults choose printed community
newspapers as their favourite source for local
news and information.
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Community Newspapers Drive Results Totum Research February 2016; *in the past 2 years
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Compared to the other available media, printed community newspapers are also favourite source of local information. 

Four out of ten adults choose printed community newspapers as their favourite source of local news and information.  That is almost double any of the other local media sources.  And it is even slightly higher for new car buyers in the past 2 years.


Just Blink Campaign AR, ik

Objective: Encourage SK consumers to download mobile app
using a contest to win tickets to a live event show.
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Now lets take a look at advertising.

Here is an example of how Facebook advertising compares to the original social media – advertising in printed community newspapers.

If you want proof about the effectiveness of the true “social media” here is a recent campaign example that ran in both community newspapers (Classified section) as well as Facebook.  


Facebook has been
oversold to
advertisers.

Only 1.5% of retailers’
last click e-commerce
transactions came
from social media
(Facebook).
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Today’s social media – Facebook, Instagram, Twitter, LinkedIn – should be used to amplify messaging instead of being used as a media channel.  


Printed Newspaper Campaigns Work
Just Blink Campaign

The printed newspaper campaign generated
more downloads at a lower cost per download.
Mobile App Downloads Generated

e Online Facebook campaign =21

Cost per Download

e Online Facebook campaign = $44.24
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The campaign objective was to drive downloads of the mobile app JustBlink.  

Based on total downloads and cost per download, community newspapers are the hands down winner with more app downloads and a much lower cost per download. 
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