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Most popular food and beverage stores among consumers in Canada 2015

Most popular stores for food and beverage products among consumers
in Canada as of December 2015

0.0% 2.0% 4.0% 6.0% 8.0% 10.0% 12.0%

No Frills ‘ ‘ ‘ 10%
Real Canadian Superstore 10%
Walmart / Walmart Supercentre ‘ 9%
Loblaws / Loblaws Superstores 8%
Maxi : 7%
IGA - 6%
Metro : 6%
Costco - 6%
Sobeys 5%

Safeway 5%

Share of respondents

Note: Canada; November 11 to December 18, 2014; 18 years and older; 7,931; Consumers involved with household shopping

Further information regarding this statistic can be found on page 47.
Source: BrandSpark |D 436074


http://www.statista.com/statistics/436074/most-popular-stores-for-food-and-beverage-products-canada/

Top grocery stores at which consumers regularly shop in Canada 2017
Most popular stores consumers use regularly for food and beverage
shopping in Canada as of March 2017

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 45.0% 50.0%

Walmart ‘ ‘ ‘ ‘ ‘ 45%
Costco 3451%
No Frills ‘ ‘ ‘ ‘ 25%
Real Canadian SuperStore 25%
Shoppers Drug Mart/Pharmaprix : : : 21%
Sobeys : 1$§)%
Metro 18%3
Safeway 15%
IGA 13%3

Food Basics 13%

Share of respondents

Note: Canada; January to March 2017; 18 years and older; 1,469; Consumers involved in household shopping
Further information regarding this statistic can be found on page 48.
Source: BrandSpark |D 495712



http://www.statista.com/statistics/495712/stores-consumers-use-regularly-for-grocery-shopping-canada/

Store types consumers shop at for food and beverage products in Canada 2014
Type of stores consumers shop at regularly for food and beverage
products in Canada as of November 2014

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0%

Local grocery store 57%;
Mass merchants (ex. Walmart, Costco, Target)
Up-market supermarkets (ex. Loblaws, Sobeys, Safeway)
Discount supermarkets

Farmer's market

Convenience store

Ethnic specialty grocer

Local organic market

Gourmet shops

Internet/online

Share of respondents

Note: Canada; November 11 to December 18, 2014; 18 years and older; 7,938; Consumers involved in household shopping
Further information regarding this statistic can be found on page 49.
Source: BrandSpark |D 495874


http://www.statista.com/statistics/495874/type-of-stores-consumers-shop-at-for-food-and-beverage-products-canada/

Reasons for choosing a grocery store to shop at in Canada 2014
Reasons for choosing a grocery store to shop at among consumers in
Canada as of September 2014

Share of respondents

0.0%

Price/deals Location Quality Variety/selection Company reputation

Note: Canada; September 2014; 4,827

Further information regarding this statistic can be found on page 50.
Source: Canadian Grocer |D 482532



http://www.statista.com/statistics/482532/reasons-for-choosing-a-grocery-store-canada/

Reasons for choosing a specific store for grocery shopping in Canada 2017
Reasons for choosing a specific store for grocery shopping in Canada as
of March 2017

0.0% 5.0% 10.0% 1"'5.0% 20.0% 25.0% 30.0% 35.0% 40.0% 45.0% 50.0% 55.0%
Is close to where | live 4%9% :
Offers the lowest everyday prices 35%
Has a loyalty program enabling discounts _ _ . . . . 31% :
| can get everything | need in one-stop there _ _ . . . 259%
Offers sales on brand name items . . . 23“/{; :
Shopping there is quick and easy _ . . . 22%
Provides flyers that highlight current sale-priced items _ . . | 20%
Offers a wide choice of brand name products . 1% :
Keeps the products | always need in stock . 1%
Offers a wide choice of private label/store brand products . 95%
| like the store atmosphere . 93%
Has the freshest products . 8%
Offers the highest quality products . 7% :
Provides friendly and knowledgeable service . 6%

Double click to open excel

Offers in-store counons 6% - - - - - - - Cropped Version
n file with complete data

Note: Canada; January to March 2017; 18 years and older; 1,459; Consumers involved in household shopping

Further information regarding this statistic can be found on page 51.
Source: BrandSpark |D 495727



http://www.statista.com/statistics/495727/reasons-for-choosing-a-specific-store-for-grocery-shopping-canada/

Reasons for grocery shopping at multiple stores in Canada 2014
Reasons for grocery shopping at multiple stores among consumers in
Canada as of September 2014
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21%

0.0%

Some stores offer better prices for some products Some stores offer unique products that others do not Some stores offer better quality products than others

Note: Canada; September 2014; 2,835

Further information regarding this statistic can be found on page 52.
Source: Canadian Grocer |D 483867


http://www.statista.com/statistics/483867/reasons-for-grocery-shopping-at-multiple-stores-canada/

Store selection 13
Grocery retailers with the freshest products according to consumers in Canada 2014

Grocery retailers with the freshest products according to consumers in
Canada as of November 2014

0.0% 2.0% 4.0% 6.0% 8.0% 10.0% 12.0% 14.0% 16.0% 18.0%

IGA 17%
Costco ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ 16%
Sobeys : : : | 12%
Metro 11%
Loblaw - - - 7%
Real Canadian SuperStore 6%
No Frills 4%
Walmart : 3%
Maxi - 2%

Share of respondents

Note: Canada; November to December 2014; 18 years and older; 60,000; Household shoppers in Canada

Further information regarding this statistic can be found on page 53.
Source: BrandSpark; Grocery Business |D 452881



http://www.statista.com/statistics/452881/grocery-retailers-with-the-freshest-products-canada/

Best places for buying local food products in Canada 2015
Best places to buy local food products according to consumers in
Canada as of May 2015

Share of respondents
A
o
S
>

0.0%

Farmers market Independent grocery stores Big chain grocery stores

Note: Canada; May 2015; 18 years and older; 1,646; Consumers with a primary or shared responsibility for the grocery shopping in their household

Further information regarding this statistic can be found on page 54.

Source: LoyaltyOne |D 436169


http://www.statista.com/statistics/436169/best-places-to-buy-local-food-products-according-to-consumers-canada/
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Shopping trips 16
Average number of grocery shopping trips per year in Canada 2014, by gender

Average number of grocery shopping trips per year in Canada in 2014, by
gender

Average number of trips

Male Female

Note: Canada; 52 weeks ending July 26, 2014

Further information regarding this statistic can be found on page 55.
Source: Nielsen |D 457211


http://www.statista.com/statistics/457211/average-number-of-grocery-shopping-trips-per-year-by-gender-canada/

Type of grocery shopping trip made most recently among consumers in Canada 2016
Type of grocery shopping trip made most recently among consumers in
Canada as of January 2016

Share of respondents

Regular grocery shopping trip Trip for a few needed items Stock-up trip for more than a week's Other

worth of a few items

Note: Canada; November 2015 to January 2016; 18 years and older; 3,657; Food and beverage shoppers

Further information regarding this statistic can be found on page 56.
Source: BrandSpark; Grocery Business |D 452914


http://www.statista.com/statistics/452914/type-of-grocery-shopping-trip-made-most-recently-among-consumers-in-canada/

Activities during most recent grocery shopping trip in Canada 2017
Activities carried out during most recent grocery shopping trip among
consumers in Canada as of March 2017

40

Purchased items | didn't plan to buy
Collected loyalty program points 32
Checked the promotional displays 21
Picked up the flyer/circular

Checked in-store coupons

Used my smartphone for shopping-related purpose

Redeemed print coupons

Looked for special loyalty point offers

Recieved price-match discount at checkout 9;
Sampled products 9§
Purchased a new product | hadn't bought before _ 8
Forgot to pick up items that | needed 8
Asked a clerk for help or for information 4;

None of the above 20

Share of respondents

Note: Canada; Janary to March 2017; 18 years and older; 6,152; Household shoppers
Further information regarding this statistic can be found on page 57.
Source: BrandSpark |D 452921

18



http://www.statista.com/statistics/452921/activities-carried-out-during-most-recent-shopping-trip-canada/

Distribution of primary household shoppers in Canada 2014, by gender
Distribution of primary household shoppers in Canada as of June 2014,

by gender

60%

Share of respondents

0.0%
Female Male Both

Note: Canada; June 2014; Household members who do more than 50 percent of the shopping.
Further information regarding this statistic can be found on page 58.

Source: Nielsen |D 457195



http://www.statista.com/statistics/457195/distribution-of-primary-household-shoppers-by-gender-canada/

Shopping trips 20

Grocery shopping planning habits in Canada 2014
Grocery shopping planning habits among consumers in Canada as of
September 2014

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0%
Make a shopping list and make additional purchases 63%
Have a rough idea what needs to be bought

| stick to the shopping list made before the trip

No plan, just pick things up as | go through the aisles

Share of respondents

Note: Canada; September 2014; 4,827

Further information regarding this statistic can be found on page 59.
Source: Canadian Grocer |D 483873



http://www.statista.com/statistics/483873/grocery-shopping-planning-habits-canada/

Shopping trips 21

Flyer usage before grocery shopping in Canada 2014
Frequency of flyer usage before grocery shopping in Canada as of
October 2014

Share of respondents
w
o
o
R

0.0%

All/almost all shopping trips Most shopping trips The occasional shopping trip Never use No response

Note: Canada; October 16 to October 30, 2014; 2,461

Further information regarding this statistic can be found on page 60.

Source: Totum Research; Flyer Distribution Standards Association |D 443923


http://www.statista.com/statistics/443923/flyer-usage-before-grocery-shopping-canada/

Shopping trips 22

Grocery store sections shopped on most recent shopping trip in Canada 2017
Grocery store sections shopped on most recent shopping trip among
consumers in Canada as of March 2017

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0% 90.0%

Fresh fruits and vegetables _ _ _ _ . . . 9%
Mailk and dairy 66%
Baked goods _ _ _ . . 65%
Fresh meat _ _ . . 46% :
Dry goods . . . 38;’/0
Snacks . . . 37%5
Canned goods . . . 35%
Frozen food . . . 33%
Specialty foods/cheese . . 31%
Soft drinks . . 27%5
Deli/packaged meat . . 25%
Household care . 23%
Condiments & dressings . 20%
Ready-to-eat/take-out food counter 14% :

Double click to open excel

Pet care 12% : : : : : : n Cropped Version
file with complete data

Note: Canada; January to March 2017; 18 years and older; 6,007; Consumers involved in household shopping

Further information regarding this statistic can be found on page 61.
Source: BrandSpark |D 495696



http://www.statista.com/statistics/495696/grocery-store-sections-shopped-on-most-recent-shopping-trip-canada/
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Eood expenditure and price 24
Annual household expenditure on food in Canada 2010-2016

Average annual household expenditure on food in Canada from 2010 to
2016 (in thousand Canadian dollars)

Expenditure in thousand Canadian dollars

2010 2011 2012 2013 2014 2015 2016

Note: Canada; 2010 to 2016; 17,590; Canadian households

Further information regarding this statistic can be found on page 62.
Source: StatCan |D 436289


http://www.statista.com/statistics/436289/average-annual-household-expenditure-on-food-in-canada/

Food expenditure and price 25
Annual household expenditure on food purchased from stores in Canada 2010-2016
Average annual household expenditure on food purchased from stores in
Canada from 2010 to 2016 (in thousand Canadian dollars)

Expenditure in thousand Canadian dollars

2010 2011 2012 2013 2014 2015 2016

Note: Canada; 2010 to 2016; 17,590; Canadian households

Further information regarding this statistic can be found on page 63.

Source: StatCan |D 436294


http://www.statista.com/statistics/436294/annual-household-expenditure-on-food-purchased-from-stores-canada/

Eood expenditure and price 26
Annual household expenditure on food purchased from restaurants in Canada 2010-2016
Average annual household expenditure on food purchased from
restaurants in Canada from 2010 to 2016 (in thousand Canadian dollars)

2.61

Expenditure in thousand Canadian dollars

2010 2011 2012 2013 2014 2015 2016

Note: Canada; 2010 to 2016; 17,590; Canadian households

Further information regarding this statistic can be found on page 64.
Source: StatCan |D 436391


http://www.statista.com/statistics/436391/annual-household-expenditure-on-food-purchased-from-restaurants-canada/

Eood expenditure and price 27
Average grocery basket size of consumers in Canada 2014, by location type
Average grocery basket size of consumers in Canada in 2014, by location
type (in Canadian dollars)

4,102

Basket size in Canadian dollars

Urban Suburban Rural

Note: Canada; 52 weeks ending September 20, 2014

Further information regarding this statistic can be found on page 65.
Source: Nielsen |D 457188


http://www.statista.com/statistics/457188/average-grocery-basket-size-of-consumers-by-location-type-canada/

Eood expenditure and price 28
Average grocery basket size per shopping trip in Canada 2014, by gender
Average grocery basket size per shopping trip in Canada in 2014, by
gender (in Canadian dollars)*

Basket size in Canadian dollars

Male Female

Note: Canada; 52 weeks ending July 26, 2014

Further information regarding this statistic can be found on page 66.
Source: Nielsen |D 457199


http://www.statista.com/statistics/457199/average-grocery-basket-size-per-shopping-trip-by-gender-canada/

Eood expenditure and price 29
Change in spending on in-home food in the past year in Canada 2015
Change in spending on in-home food in the past year among consumers
in Canada as of June 2015

31%

Share of respondents
w
o
o
R

0.0%

Spent more Spent the same Spent less

Note: Canada; as of June 2015; 2,000

Further information regarding this statistic can be found on page 67.
Source: Canadian Grocer; Mintel |D 413056


http://www.statista.com/statistics/413056/change-in-spending-on-in-home-food-in-the-past-year-canada/

Household affordability of food prices in Canada 2016
How difficult Canadians found it to feed their household on their food
budget as of February 2016

20.0%

Share of respondents

0.0%

Very easy Somewhat easy Somewhat difficult Very difficult Unsure / does not do the
grocery shopping

Note: February 22 to 25, 2016; 18 years and older; 1,515

Further information regarding this statistic can be found on page 68.
Source: Angus Reid Institute |D 535350


http://www.statista.com/statistics/535350/food-prices-household-affordability-canada/

Shopping changes made in response to food prices in Canada 2016
Shopping changes made by households in response to rising food prices
in Canada as of February 2016

Share of respondents
S
o
o
R

0.0%

Switched to cheaper brands Reduced meat consumption ~ Reduced fruit and vegetable = Chosen cheaper, less healthy Aquired groceries from a food
consumption food options bank

Note: February 22 to 25, 2016; 18 years and older; 1,515

Further information regarding this statistic can be found on page 69.
Source: Angus Reid Institute |D 535453


http://www.statista.com/statistics/535453/food-prices-consumer-actions-canada/

Entertainment changes made in response to food prices in Canada 2016
Entertainment changes made by households in response to rising food
prices in Canada as of February 2016

Share of respondents
S
o
o
R

0.0%

Reduced eating at restaurants Reduced entertainment spending Delayed a major purchase* Reduced alcohol consumption

Note: Canada; February 22 to 25, 2016; 18 years and older; 1,515

Further information regarding this statistic can be found on page 70.
Source: Angus Reid Institute |D 535569


http://www.statista.com/statistics/535569/food-prices-consumer-saving-methods-canada/

Food shopping behavior in Canada

Consumer preferences



Food product shopping habits in Canada 2017

Food product shopping habits among consumers in Canada as of March
2017~

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0% 90.0%

| appreciate detailed nutritional information on the food and beverage products that |

: 0,
buy 7:8 t

Most of my food and beverage products are purchased on shopping trips made

o
specifically for those products 3% :

71%

Taste is the most important factor in my food purchase decisions

| am trying to buy food products as natural as possible 62% :

Price is the most impotant factor in my food purchase decisions

58%

| regularly look for innovation in food and beverage products 42% -

| buy most of my food products on impulse 1‘:!%

Share of respondents

Note: Canada; January to March 2017; 18 years and older; 40,000+; Consumers involved in household shopping

Further information regarding this statistic can be found on page 71.

Source: BrandSpark |D 495905


http://www.statista.com/statistics/495905/food-product-shopping-habits-among-consumers-canada/

Reasons for buying new food products in Canada 2014
Reasons for buying new food products among consumers in Canada as
of December 2014*

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0% 90.0% 100.0%

Offers great taste Sé%

86%-

Is well priced

Is fresh

Looks appetizing

Is healthy

Is easy to prepare

Is from a brand | trust

Is natural

Saves me time

Has a minimal amount of packaging
Is recommended by a friend or family member
Is produced locally

Is innovative

Is organic

Share of respondents

Note: Canada; November 11 to December 18, 2014; 18 years and older; 23,573; Consumers involved in household shopping

Further information regarding this statistic can be found on page 72.
Source: BrandSpark |D 495883


http://www.statista.com/statistics/495883/reasons-for-buying-new-food-products-canada/

Consumer preferences

Brand vs. price preferences among Canadian consumers 2014-2015

Brand vs. price preference among consumers in Canada in 2014 and 2015

H2015 W2014

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0%

70%

| will buy one of my preferred brands depending on which is offering the best price that
week

74%:

| generally buy whichever product is offering the best price and brand rarely matters

| buy the brands that | think are best and don't worry much about price

éhare of réspondenté

Note: Canada; November to December 2014; 18 years and older; 5,596; Consumers who are involved in household shopping
Further information regarding this statistic can be found on page 73.
Source: XTC; BrandSpark |D 435280

36



http://www.statista.com/statistics/435280/brand-vs-price-preference-among-consumers-in-canada/

Preferred online options for grocery shopping in Canada 2014
Preferred online options for grocery shopping in Canada as of March
2014

8.0%

Share of respondents

0.0%

Delivered to home Pick up inside the store Use drive-thru pick up Pick up curbside outside store

Note: Canada; 52 weeks to March 29, 2014

Further information regarding this statistic can be found on page 74.
Source: Retail Council of Canada; Nielsen |D 465906


http://www.statista.com/statistics/465906/preferred-online-options-for-grocery-shopping-in-canada/

Consumers who think it is important to know where their food comes from Canada 2015
Share of consumers who think it is important to know where their food
comes from in Canada as of May 2015

Share of respondents
w
o
o
R

0.0%

Strongly agree Somewhat agree Somewhat disagree Strongly disagree

Note: Canada; May 22 to 27, 2015; 18 years and older; 1,005

Further information regarding this statistic can be found on page 75.

Source: Ipsos |D 440120


http://www.statista.com/statistics/440120/consumers-who-think-it-is-important-to-know-where-their-food-comes-from-canada/

Share of consumers who trust food that comes from abroad in Canada 2015
Share of consumers who trust food that comes from abroad in Canada as
of May 2015

Share of respondents
N
(€]
N
X

0.0%

Strongly agree Somewhat agree Somewhat disagree Strongly disagree

Note: Canada; May 22 to 27, 2015; 18 years and older; 1,005

Further information regarding this statistic can be found on page 76.

Source: Ipsos |D 440042


http://www.statista.com/statistics/440042/share-of-consumers-who-trust-food-that-comes-from-abroad-canada/

Consumer preferences 40

Categories in which consumers purchase organic products regularly in Canada 2017
Categories in which consumers purchase organic products regularly in
Canada as of March 2017

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0% 90.0%

Vegetables

80%

Fruits 73%

Eggs 51%
Fresh meat 33%
Breads/grains

Yogurt

Milk

Cereal
Frozen food ) 22%
Fish 17%:

Deli meat 8%5
Baby food 6%
Other 5%

None of the above 3%

Share of respondents

Note: Canada; January to March 2017; 18 years and older; 20,000+; Consumers buying organics regularly

Further information regarding this statistic can be found on page 77.
Source: BrandSpark |D 495967


http://www.statista.com/statistics/495967/categories-in-which-consumers-purchase-organic-products-regularly-canada/

Consumer preferences 41

Attitudes towards organic products in Canada 2017
Attitudes towards organic products among consumers in Canada as of
March 2017*

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0%

Companies exaggerate organic claims 66%:

| would buy organic products if they were not so expensive

| am confused about what the term "organic" actually guarantees 46%:

Organic products are better for the environment 40%

Organic products are healthier than regular products

Share of respondents

Note: Canada; January to March 2017; 18 years and older; 1,355; Consumers involved in household shopping
Further information regarding this statistic can be found on page 78.
Source: BrandSpark |D 495853



http://www.statista.com/statistics/495853/attitudes-towards-organic-products-canada/

Consumer preferences 42

Leading food categories to buy locally sourced in Canada 2015
Most important food and beverage categories to buy locally sourced
among consumers in Canada as of May 2015

120.0% = rrrreceerrrraaa i aa e e e e e e e e e

Share of respondents*
(2]
o
S
>

0.0%

Fruit & vegetables Meat Beer Wine

Note: Canada; May 2015; 18 years and older; 1,646; Consumer with a primary or shared responsibility for the grocery shopping in their household

Further information regarding this statistic can be found on page 79.
Source: LoyaltyOne |D 436144


http://www.statista.com/statistics/436144/most-important-food-and-beverage-categories-to-buy-locally-sourced-canada/

Consumer preferences 43
Frequency of buying locally grown produce among consumers in Canada 2015
Frequency of buying locally grown produce in the last six months among
consumers in Canada as of May 2015

Share of respondents
N
o
N
X

0.0%

Always Usually Sometimes Rarely Never

Note: Canada; May 22 to 27, 2015; 18 years and older; 1,005

Further information regarding this statistic can be found on page 80.
Source: Ipsos |D 442126


http://www.statista.com/statistics/442126/frequency-of-buying-locally-grown-produce-canada/

Consumer preferences 44

Consumers willing to pay more for locally grown food in Canada 2014
Share of consumers who are willing to pay more for locally grown and
produced food in Canada as of June 2015

Share of respondents
w
o
o
R

0.0%

Strongly agree Somewhat agree Somewhat disagree Strongly disagree

Note: Canada; May 22 to 27, 2015; 1,005

Further information regarding this statistic can be found on page 81.
Source: Ipsos |D 435621


http://www.statista.com/statistics/435621/consumers-willing-to-pay-more-for-locally-grown-food-in-canada/

Consumer preferences 45

Share of consumers who make an effort to buy locally grown food in Canada 2015
Share of consumers who make an effort to buy locally grown food in
Canada as of May 2015

Share of respondents
w
o
o
R

0.0%

Strongly agree Somewhat agree Somewhat disagree Strongly disagree

Note: Canada; May 22 to 27, 2015; 18 years and older; 1,005

Further information regarding this statistic can be found on page 82.
Source: Ipsos |D 442102


http://www.statista.com/statistics/442102/consumers-who-make-an-effort-to-buy-locally-grown-food-canada/
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Most popular food and beverage stores among consumers in Canada 2015
Most popular stores for food and beverage products among consumers
in Canada as of December 2015

Source and methodology information Notes:
n.a.

Source BrandSpark

Conducted by BrandSpark

Survey period November 11 to December 18, 2014

Region Canada

Number of respondents 7,931

Age group 18 years and older

Special characteristics Consumers involved with household shopping

Published by BrandSpark

Publication date January 2015

Original source BrandSpark Canadian Shopper Study 2015, page 56

Website URL visit the website



http://www.statista.com/statistics/436074/most-popular-stores-for-food-and-beverage-products-canada/

References 48

Top grocery stores at which consumers regularly shop in Canada 2017
Most popular stores consumers use regularly for food and beverage
shopping in Canada as of March 2017

Source and methodology information Notes:
n.a.

Source BrandSpark

Conducted by BrandSpark

Survey period January to March 2017

Region Canada

Number of respondents 1,469

Age group 18 years and older

Special characteristics Consumers involved in household shopping

Published by BrandSpark

Publication date June 2017

Original source Brandspark Canadian Shopper Study 2017, page 32

Website URL visit the website



http://www.statista.com/statistics/495712/stores-consumers-use-regularly-for-grocery-shopping-canada/
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Store types consumers shop at for food and beverage products in Canada 2014
Type of stores consumers shop at regularly for food and beverage
products in Canada as of November 2014

Source and methodology information Notes:
n.a.

Source BrandSpark

Conducted by BrandSpark

Survey period November 11 to December 18, 2014

Region Canada

Number of respondents 7,938

Age group 18 years and older

Special characteristics Consumers involved in household shopping

Published by BrandSpark

Publication date January 2015

Original source Brandspark Canadian Shopper Study 2015, page 98

Website URL visit the website



http://www.statista.com/statistics/495874/type-of-stores-consumers-shop-at-for-food-and-beverage-products-canada/
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Reasons for choosing a grocery store to shop at in Canada 2014
Reasons for choosing a grocery store to shop at among consumers in
Canada as of September 2014

Source and methodology information Notes:
n.a.

Source Canadian Grocer

Conducted by Canadian Grocer (Rogers Insights Custom Research)

Survey period September 2014

Region Canada

Number of respondents 4,827

Age group n.a.

Special characteristics n.a.

Published by Canadian Grocer

Publication date November 2014

Original source Canadian Grocer, December 2014/January 2015

Issue, page 48

Website URL visit the website



http://www.statista.com/statistics/482532/reasons-for-choosing-a-grocery-store-canada/
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Reasons for choosing a specific store for grocery shopping in Canada 2017
Reasons for choosing a specific store for grocery shopping in Canada as
of March 2017

Source and methodology information Notes:

Respondents were able to select three answers.

Source BrandSpark

Conducted by BrandSpark

Survey period January to March 2017

Region Canada

Number of respondents 1,459

Age group 18 years and older

Special characteristics Consumers involved in household shopping
Published by BrandSpark

Publication date June 2017

Original source Brandspark Canadian Shopper Study 2017, page 33

Website URL visit the website



http://www.statista.com/statistics/495727/reasons-for-choosing-a-specific-store-for-grocery-shopping-canada/

References 52

Reasons for grocery shopping at multiple stores in Canada 2014
Reasons for grocery shopping at multiple stores among consumers in
Canada as of September 2014

Source and methodology information Notes:
n.a.

Source Canadian Grocer

Conducted by Canadian Grocer (Rogers Insights Custom Research)

Survey period September 2014

Region Canada

Number of respondents 2,835

Age group n.a.

Special characteristics n.a.

Published by Canadian Grocer

Publication date November 2014

Original source Canadian Grocer, December 2014/January 2015

Issue, page 48

Website URL visit the website



http://www.statista.com/statistics/483867/reasons-for-grocery-shopping-at-multiple-stores-canada/
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Grocery retailers with the freshest products according to consumers in Canada 2014
Grocery retailers with the freshest products according to consumers in
Canada as of November 2014

Source and methodology information Notes:

The source does not specify the type of survey.

Source BrandSpark; Grocery Business

Conducted by BrandSpark

Survey period November to December 2014

Region Canada

Number of respondents 60,000

Age group 18 years and older

Special characteristics Household shoppers in Canada

Published by Grocery Business

Publication date July 2015

Original source Grocery Business July/August 2015, page 23

Website URL visit the website



http://www.statista.com/statistics/452881/grocery-retailers-with-the-freshest-products-canada/

References 54

Best places for buying local food products in Canada 2015
Best places to buy local food products according to consumers in
Canada as of May 2015

Source and methodology information Notes:
n.a.

Source LoyaltyOne

Conducted by LoyaltyOne

Survey period May 2015

Region Canada

Number of respondents 1,646

Age group 18 years and older

Special characteristics Consumers with a primary or shared responsibility for

the grocery shopping in their household

Published by LoyaltyOne
Publication date May 2015
Original source loyalty.com

Website URL visit the website



http://www.statista.com/statistics/436169/best-places-to-buy-local-food-products-according-to-consumers-canada/
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Average number of grocery shopping trips per year in Canada 2014, by gender

Average number of grocery shopping trips per year in Canada in 2014, by

gender

Source and methodology information Notes:
n.a.

Source Nielsen

Conducted by Nielsen

Survey period 52 weeks ending July 26, 2014

Region Canada

Number of respondents n.a.

Age group n.a.

Special characteristics n.a.

Published by Website (bobleonidas.com)

Publication date November 2014

Original source Best Bets: 2020 - Finding Growth for Canadian CPG,

page 18

Website URL visit the website



http://www.statista.com/statistics/457211/average-number-of-grocery-shopping-trips-per-year-by-gender-canada/
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Type of grocery shopping trip made most recently among consumers in Canada 2016
Type of grocery shopping trip made most recently among consumers in
Canada as of January 2016

Source and methodology information Notes:
n.a.

Source BrandSpark; Grocery Business

Conducted by BrandSpark

Survey period November 2015 to January 2016

Region Canada

Number of respondents 3,657

Age group 18 years and older

Special characteristics Food and beverage shoppers

Published by BrandSpark; Grocery Business

Publication date June 2016

Original source Grocery Business May/June 2016, page 28

Website URL visit the website



http://www.statista.com/statistics/452914/type-of-grocery-shopping-trip-made-most-recently-among-consumers-in-canada/

References 57

Activities during most recent grocery shopping trip in Canada 2017
Activities carried out during most recent grocery shopping trip among
consumers in Canada as of March 2017

Source and methodology information Notes:
n.a.

Source BrandSpark

Conducted by BrandSpark

Survey period Janary to March 2017

Region Canada

Number of respondents 6,152

Age group 18 years and older

Special characteristics Household shoppers

Published by BrandSpark

Publication date June 2017

Original source BrandSpark Canadian Shopper Study 2017, page 11

Website URL visit the website



http://www.statista.com/statistics/452921/activities-carried-out-during-most-recent-shopping-trip-canada/
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Distribution of primary household shoppers in Canada 2014, by gender
Distribution of primary household shoppers in Canada as of June 2014,

by gender

Source and methodology information

Source

Conducted by

Survey period

Region

Number of respondents

Age group

Special characteristics

Published by

Publication date

Original source

Website URL

Nielsen

Nielsen

June 2014

Canada

n.a.

n.a.

Household members who do more than 50 percent of

the shopping.

Website (bobleonidas.com)

November 2014

Best Bets: 2020 - Finding Growth for Canadian CPG,
page 17

visit the website

Notes:

The source does not specify the type of survey or the number of respondents.
Primary household shoppers are household members who do more than 50
percent of the shopping.



http://www.statista.com/statistics/457195/distribution-of-primary-household-shoppers-by-gender-canada/
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Grocery shopping planning habits in Canada 2014
Grocery shopping planning habits among consumers in Canada as of
September 2014

Source and methodology information Notes:
n.a.

Source Canadian Grocer

Conducted by Canadian Grocer (Rogers Insights Custom Research)

Survey period September 2014

Region Canada

Number of respondents 4,827

Age group n.a.

Special characteristics n.a.

Published by Canadian Grocer

Publication date November 2014

Original source Canadian Grocer, December 2014/January 2015

Issue, page 48

Website URL visit the website



http://www.statista.com/statistics/483873/grocery-shopping-planning-habits-canada/
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Flyer usage before grocery shopping in Canada 2014
Frequency of flyer usage before grocery shopping in Canada as of
October 2014

Source and methodology information Notes:
n.a.
Source Totum Research; Flyer Distribution Standards
Association
Conducted by Totum Research
Survey period October 16 to October 30, 2014
Region Canada
Number of respondents 2,461
Age group n.a.
Special characteristics n.a.
Published by Flyer Distribution Standards Association
Publication date May 2015
Original source FDSA Customer Engagement Study 2015, page 34

Website URL visit the website



http://www.statista.com/statistics/443923/flyer-usage-before-grocery-shopping-canada/
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Grocery store sections shopped on most recent shopping trip in Canada 2017
Grocery store sections shopped on most recent shopping trip among
consumers in Canada as of March 2017

Source and methodology information Notes:
n.a.

Source BrandSpark

Conducted by BrandSpark

Survey period January to March 2017

Region Canada

Number of respondents 6,007

Age group 18 years and older

Special characteristics Consumers involved in household shopping

Published by BrandSpark

Publication date June 2017

Original source Brandspark Canadian Shopper Study 2017, page 13

Website URL visit the website



http://www.statista.com/statistics/495696/grocery-store-sections-shopped-on-most-recent-shopping-trip-canada/
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Annual household expenditure on food in Canada 2010-2016
Average annual household expenditure on food in Canada from 2010 to
2016 (in thousand Canadian dollars)

Source and methodology information Notes:

Source

Conducted by

Survey period

Region

Number of respondents

Age group

Special characteristics

Published by

Publication date

Original source

Website URL

StatCan

StatCan

2010 to 2016

Canada

17,590

n.a.

Canadian households

StatCan

December 2017

statcan.gc.ca

visit the website

Figures have been rounded.


http://www.statista.com/statistics/436289/average-annual-household-expenditure-on-food-in-canada/
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Annual household expenditure on food purchased from stores in Canada 2010-2016
Average annual household expenditure on food purchased from stores in
Canada from 2010 to 2016 (in thousand Canadian dollars)

Source and methodology information Notes:

Source

Conducted by

Survey period

Region

Number of respondents

Age group

Special characteristics

Published by

Publication date

Original source

Website URL

StatCan

StatCan

2010 to 2016

Canada

17,590

n.a.

Canadian households

StatCan

December 2017

statcan.gc.ca

visit the website

Figures have been rounded.


http://www.statista.com/statistics/436294/annual-household-expenditure-on-food-purchased-from-stores-canada/
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Annual household expenditure on food purchased from restaurants in Canada 2010-2016
Average annual household expenditure on food purchased from
restaurants in Canada from 2010 to 2016 (in thousand Canadian dollars)

Source and methodology information

Source

Conducted by

Survey period

Region

Number of respondents

Age group

Special characteristics

Published by

Publication date

Original source

Website URL

StatCan

StatCan

2010 to 2016

Canada

17,590

n.a.

Canadian households

StatCan

December 2017

statcan.gc.ca

visit the website

Notes:

Figures have been rounded.
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http://www.statista.com/statistics/436391/annual-household-expenditure-on-food-purchased-from-restaurants-canada/
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Average grocery basket size of consumers in Canada 2014, by location type
Average grocery basket size of consumers in Canada in 2014, by location
type (in Canadian dollars)

Source and methodology information Notes:
n.a.
Source Nielsen
Conducted by Nielsen
Survey period 52 weeks ending September 20, 2014
Region Canada
Number of respondents n.a.
Age group n.a.
Special characteristics n.a.
Published by Website (bobleonidas.com)
Publication date November 2014
Original source Best Bets: 2020 - Finding Growth for Canadian CPG,
page 14

Website URL visit the website



http://www.statista.com/statistics/457188/average-grocery-basket-size-of-consumers-by-location-type-canada/
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Average grocery basket size per shopping trip in Canada 2014, by gender
Average grocery basket size per shopping trip in Canada in 2014, by
gender (in Canadian dollars)*

Source and methodology information Notes:
n.a.
Source Nielsen
Conducted by Nielsen
Survey period 52 weeks ending July 26, 2014
Region Canada
Number of respondents n.a.
Age group n.a.
Special characteristics n.a.
Published by Website (bobleonidas.com)
Publication date November 2014
Original source Best Bets: 2020 - Finding Growth for Canadian CPG,
page 18

Website URL visit the website



http://www.statista.com/statistics/457199/average-grocery-basket-size-per-shopping-trip-by-gender-canada/

References

Change in spending on in-home food in the past year in Canada 2015

Change in spending on in-home food in the past year among consumers

in Canada as of June 2015

Source and methodology information

Source

Conducted by

Survey period

Region

Number of respondents

Age group

Special characteristics

Published by

Publication date

Original source

Website URL

Canadian Grocer; Mintel

Mintel

as of June 2015

Canada

2,000

n.a.

n.a.

Canadian Grocer

June 2015

canadiangrocer.com

visit the website

Notes:

The source does not specify the type or date of survey. The date given is the
publication date.



http://www.statista.com/statistics/413056/change-in-spending-on-in-home-food-in-the-past-year-canada/
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Household affordability of food prices in Canada 2016
How difficult Canadians found it to feed their household on their food
budget as of February 2016

Source and methodology information Notes:

This question was phrased by the source as follows: "Thinking about grocery
shopping and your household’s food budget, how easy or difficult would you

Source Angus Reid Institute say it is to afford to feed your household?" Information on the methodology
can be found here .

Conducted by Angus Reid Institute

Survey period February 22 to 25, 2016

Region Canada

Number of respondents 1,515

Age group 18 years and older

Special characteristics n.a.

Published by Angus Reid Institute

Publication date April 2016

Original source angusreid.org

Website URL visit the website
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http://www.statista.com/statistics/535350/food-prices-household-affordability-canada/

References 69

Shopping changes made in response to food prices in Canada 2016
Shopping changes made by households in response to rising food prices
in Canada as of February 2016

Source and methodology information Notes:

This question was phrased by the source as follows: "Over the past year, has
your household done any of the following because of the price of food?"

Source Angus Reid Institute Multiple answers were possible. Information on the methodology can be
found here .

Conducted by Angus Reid Institute

Survey period February 22 to 25, 2016

Region Canada

Number of respondents 1,515

Age group 18 years and older

Special characteristics n.a.

Published by Angus Reid Institute

Publication date April 2016

Original source angusreid.org

Website URL visit the website



http://www.statista.com/statistics/535453/food-prices-consumer-actions-canada/
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Entertainment changes made in response to food prices in Canada 2016
Entertainment changes made by households in response to rising food
prices in Canada as of February 2016

Source and methodology information Notes:

* Major purchases include furniture, appliances and other items of value. This

) . question was phrased by the source as follows: "Over the past year, has your
Source Angus Reid Institute household done any of the following because of the price of food?" Multiple
answers were possible. Information on the methodology can be found here .

Conducted by Angus Reid Institute
Survey period February 22 to 25, 2016
Region Canada

Number of respondents 1,515

Age group 18 years and older
Special characteristics n.a.

Published by Angus Reid Institute
Publication date April 2016

Original source angusreid.org

Website URL visit the website



http://www.statista.com/statistics/535569/food-prices-consumer-saving-methods-canada/
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Food product shopping habits in Canada 2017
Food product shopping habits among consumers in Canada as of March
2017~

Source and methodology information Notes:

* The statistic shows the share of respondents who answered "completely
agree" and "agree."

Source BrandSpark

Conducted by BrandSpark

Survey period January to March 2017

Region Canada

Number of respondents 40,000+

Age group 18 years and older

Special characteristics Consumers involved in household shopping
Published by BrandSpark

Publication date June 2017

Original source Brandspark Canadian Shopper Study 2017, page 55

Website URL visit the website



http://www.statista.com/statistics/495905/food-product-shopping-habits-among-consumers-canada/

References 72

Reasons for buying new food products in Canada 2014
Reasons for buying new food products among consumers in Canada as
of December 2014*

Source and methodology information Notes:

* The statistic shows the share of respondents who answered "extremely
important" and "very important.”

Source BrandSpark

Conducted by BrandSpark

Survey period November 11 to December 18, 2014

Region Canada

Number of respondents 23,573

Age group 18 years and older

Special characteristics Consumers involved in household shopping
Published by BrandSpark

Publication date January 2015

Original source Brandspark Canadian Shopper Study 2015, page 99

Website URL visit the website



http://www.statista.com/statistics/495883/reasons-for-buying-new-food-products-canada/

References 73

Brand vs. price preferences among Canadian consumers 2014-2015

Brand vs. price preference among consumers in Canada in 2014 and 2015

Source and methodology information Notes:

The source does not specify the type of survey.

Source XTC; BrandSpark

Conducted by BrandSpark

Survey period November to December 2014

Region Canada

Number of respondents 5,596

Age group 18 years and older

Special characteristics Consumers who are involved in household shopping
Published by Website (sialcanada.com)

Publication date April 2015

Original source Portrait of Food Innovation and Consumer Trends

2015, page 11

Website URL visit the website



http://www.statista.com/statistics/435280/brand-vs-price-preference-among-consumers-in-canada/

References 74

Preferred online options for grocery shopping in Canada 2014
Preferred online options for grocery shopping in Canada as of March
2014

Source and methodology information Notes:

The source does not specify the number of respondents or the type of survey.

Source Retail Council of Canada; Nielsen

Conducted by Nielsen

Survey period 52 weeks to March 29, 2014

Region Canada

Number of respondents n.a.

Age group n.a.

Special characteristics n.a.

Published by Website (sialcanada.com)

Publication date April 2015

Original source :ZAGPerspective on the Canadian Grocery Industry, page

Website URL visit the website



http://www.statista.com/statistics/465906/preferred-online-options-for-grocery-shopping-in-canada/
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Consumers who think it is important to know where their food comes from Canada 2015
Share of consumers who think it is important to know where their food
comes from in Canada as of May 2015

Source and methodology information Notes:
n.a.

Source Ipsos

Conducted by Ipsos

Survey period May 22 to 27, 2015

Region Canada

Number of respondents 1,005

Age group 18 years and older

Special characteristics n.a.

Published by Ipsos

Publication date June 2015

Original source ipsos-na.com

Website URL visit the website



http://www.statista.com/statistics/440120/consumers-who-think-it-is-important-to-know-where-their-food-comes-from-canada/

References 76

Share of consumers who trust food that comes from abroad in Canada 2015
Share of consumers who trust food that comes from abroad in Canada as
of May 2015

Source and methodology information Notes:
n.a.

Source Ipsos

Conducted by Ipsos

Survey period May 22 to 27, 2015

Region Canada

Number of respondents 1,005

Age group 18 years and older

Special characteristics n.a.

Published by Ipsos

Publication date June 2015

Original source ipsos-na.com

Website URL visit the website



http://www.statista.com/statistics/440042/share-of-consumers-who-trust-food-that-comes-from-abroad-canada/
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Categories in which consumers purchase organic products regularly in Canada 2017
Categories in which consumers purchase organic products regularly in
Canada as of March 2017

Source and methodology information Notes:
n.a.

Source BrandSpark

Conducted by BrandSpark

Survey period January to March 2017

Region Canada

Number of respondents 20,000+

Age group 18 years and older

Special characteristics Consumers buying organics regularly

Published by BrandSpark

Publication date June 2017

Original source Brandspark Canadian Shopper Study 2017, page 62

Website URL visit the website



http://www.statista.com/statistics/495967/categories-in-which-consumers-purchase-organic-products-regularly-canada/
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Attitudes towards organic products in Canada 2017

Attitudes towards organic products among consumers in Canada as of
March 2017*

Source and methodology information Notes:

* The statistic shows the share of respondents who answered "completely
agree" and "agree."

Source BrandSpark

Conducted by BrandSpark

Survey period January to March 2017

Region Canada

Number of respondents 1,355

Age group 18 years and older

Special characteristics Consumers involved in household shopping
Published by BrandSpark

Publication date June 2017

Original source Brandspark Canadian Shopper Study 2017, page 40

Website URL visit the website



http://www.statista.com/statistics/495853/attitudes-towards-organic-products-canada/
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Leading food categories to buy locally sourced in Canada 2015
Most important food and beverage categories to buy locally sourced
among consumers in Canada as of May 2015

Source and methodology information Notes:

* The data reflects the share of respondents who answered "very important"
to "somewhat important"

Source LoyaltyOne

Conducted by LoyaltyOne

Survey period May 2015

Region Canada

Number of respondents 1,646

Age group 18 years and older

Special characteristics Consumer with a primary or shared responsibility for

the grocery shopping in their household

Published by LoyaltyOne
Publication date May 2015
Original source loyalty.com

Website URL visit the website



http://www.statista.com/statistics/436144/most-important-food-and-beverage-categories-to-buy-locally-sourced-canada/
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Frequency of buying locally grown produce among consumers in Canada 2015
Frequency of buying locally grown produce in the last six months among
consumers in Canada as of May 2015

Source and methodology information Notes:
n.a.

Source Ipsos

Conducted by Ipsos

Survey period May 22 to 27, 2015

Region Canada

Number of respondents 1,005

Age group 18 years and older

Special characteristics n.a.

Published by Ipsos

Publication date June 2015

Original source ipsos-na.com

Website URL visit the website



http://www.statista.com/statistics/442126/frequency-of-buying-locally-grown-produce-canada/
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Consumers willing to pay more for locally grown food in Canada 2014
Share of consumers who are willing to pay more for locally grown and
produced food in Canada as of June 2015

Source and methodology information Notes:
n.a.

Source Ipsos

Conducted by Ipsos

Survey period May 22 to 27, 2015

Region Canada

Number of respondents 1,005

Age group n.a.

Special characteristics n.a.

Published by Ipsos

Publication date June 2015

Original source ipsos-na.com

Website URL visit the website



http://www.statista.com/statistics/435621/consumers-willing-to-pay-more-for-locally-grown-food-in-canada/
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Share of consumers who make an effort to buy locally grown food in Canada 2015
Share of consumers who make an effort to buy locally grown food in
Canada as of May 2015

Source and methodology information Notes:
n.a.

Source Ipsos

Conducted by Ipsos

Survey period May 22 to 27, 2015

Region Canada

Number of respondents 1,005

Age group 18 years and older

Special characteristics n.a.

Published by Ipsos

Publication date June 2015

Original source ipsos-na.com

Website URL visit the website



http://www.statista.com/statistics/442102/consumers-who-make-an-effort-to-buy-locally-grown-food-canada/

