

Dear [MP Name],
I am writing to thank you for your time and interest in our community and in our publication. We remain committed to our readers, bringing quality journalism and local news to our community.
You will recall we discussed news media publishers request for legislation to address the web giants, Facebook and Google’s monopolistic practices.  The federal government committed to introduce legislation in this Parliamentary session that will ensure these platforms pay for the content they use from our publications and negotiate advertising revenue in a fair and transparent manner.  For clarity, the measures we are asking for are not included in C-10, the Broadcasting Act nor are they addressed in the measures announced in the Fiscal Economic Update.  That said, news publishers applaud the government’s decision to ensure the web giant platforms pay corporate tax in Canada and collect provincial and federal sales tax similar to other Canadian businesses.
Other countries around the globe are introducing legislative measures to address the platforms, as publishers in many jurisdictions are facing the same challenges. Australia, France, the EU and recently the UK have all issues reports and are proposing legislative actions.  In recent days, the UK House of Lords issued a report that recommends the UK adopt the Australian model, similar to our recommendation, to level the digital playing field. 
I am attaching an op-ed that outlines our industry position.  Please let me know if you get a chance to discuss the issue and or to send a letter to the Minister.  We need your help and we need the government to introduce legislation early in 2021.   
[bookmark: _GoBack]Thank you again for your service to our community.  It is greatly appreciated, particularly in this very difficult year.
Regards,



Don’t Let the Spinning Fool You,
Facebook and Google Are a Threat to Local News

That whirring sound you’ve been hearing lately is the frenzied spinning of two of the richest and most powerful corporations in human history.
After two decades of relentless predatory practices by Google and Facebook, democratic, market-based countries around the world are taking steps to restrain their monopolistic behaviours.  And the web giants are fighting back.
They’re deploying their phalanx of high-priced lobbyists and board members – including a former deputy prime minister of the UK.  And they’re flooding the marketplace of ideas with deflections that seek to preserve their power and wealth.
Parliaments around the world are calling the two multinationals to account for everything from the commoditization of their users’ most private data to their roles in abetting the spread of disinformation.  
[image: C:\Users\Kelly\AppData\Local\Microsoft\Windows\INetCache\Content.Word\web-image file.jpg]But in no area have they had a more corrosive impact than in local news coverage.  A US Senate report last month described how the two companies’ practices have helped put more than 2,000 local newspapers – more than a quarter of all papers published in the US – out of business over the last 15 years, creating “news deserts” across wide swaths of America.  The report states: “These trillion-dollar companies scrape local news content and data for their own sites and leverage their market dominance to force local news to accept little to no compensation for their intellectual property.  At the same time, the marketplace for online advertising is now dominated by programmatic ads, with digital advertising services claiming half of every ad dollar, further diverting funds away from local journalism. “
In Canada, those same tactics are at play – except that in this country, Google and Facebook’s bite of advertising revenues has hit the 80% mark.  
The web giants would have governments and the public believe that Canadian newspapers themselves are to blame, not having done enough to keep up with the times.  This is patently false.  The country’s papers have been early and aggressive adopters of technology.  In fact, the publication you’re reading, i-Politics, is a child of the information age.  But it, along with such pioneering online publications as BuzzFeed and Slate, are just as deeply threatened by the anti-competitive practices of the web giants as the so-called “legacy” media.
The fact is that reporting real news costs real money.  And with Google and Facebook using their monopoly control to scoop up the lion’s share of advertising revenues and using opaque techniques and algorithms to enhance their control, they tilt the rules against local newspapers.
The time to act is now, before “news deserts” fill the Canadian landscape, as they have south of the border.  And what’s needed isn’t government funding, or new taxes or user fees; it’s for the government of Canada to take action against a dangerous sector monopoly and help level the playing field for local news.
That’s what’s happening in Australia.  In that country – so much like Canada in its political culture, system of laws, federal structure and strong sense of regional identities – all parties in Parliament have come together in support of a comprehensive solution that requires Google and Facebook to negotiate fair terms with the country’s news sector, and backs up a code of conduct with enforcement teeth.
Once again, the facts matter.  Contrary to the web giants’ Canadian spin regarding the Australian approach, the fact is - after a year long discussion - the industry including Facebook and Google, are collaborating to make sure the model works for all participants in that market.  They can certainly do so in Canada too.
The publishers of the daily, regional, community, and ethnocultural news publications that account for more than 90% of news media readership in Canada have come together to urge Canada’s parliament to adopt the Australian model.  It’s the key recommendation of the report we commissioned:  Levelling the Digital Playing Field. 
Google and Facebook started out as scrappy underdogs.  They have both contributed to global progress and to personal empowerment in significant and tangible ways.  But today they are behemoths that bear little resemblance to the shirtsleeve iconoclasts of two decades ago.  Today they are massive multinationals, whose annual revenues dwarf the GDP of all but a few of the world’s nations.  
And no entity that amasses such power and wealth – whether a nation or a corporation – will ever cede it without a fight.
That’s where government comes in.  Not to impose its own will.  Not to decide – as the web giants claim – what information people can or can’t see.  But to prevent monopolies.  To prevent abuses of power.  To ensure real and fair competition.
Other countries are taking action to ensure that the web giants can’t crush local news.  We’re asking that Canada do the same.
Jamie Irving is Vice President of Brunswick News Inc. and Chair of News Media Canada’s working group. 
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