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The Challenge
To increase awareness, trial and likelihood of future use of Gay Lea 
Spreadables Butter. 

The Objective
Gay Lea Spreadables Butter wanted to reinforce its benefit – butter (not 
margarine) that smoothly spreads even after having being stored in the 
refrigerator. 
   
The Plan
In the spring, Gay Lea kicked off a campaign for Spreadables in magazines 
and online. The Canadian Newspaper Association broached the brand 
about a test over the summer period to demonstrate that newspapers and 
their online sites could help build the brand. Gay Lea agreed to run in both 
media for a six week period. A mix of newspapers across the country were 
chosen with a plan which included two newspaper ads each week combined 
with impressions on the paper’s online site. 

The campaign kicked off with colour, 2/3 page size ads featuring a coupon. 
Frequency was maintained through smaller sized ads (banner and digest 
size) run in both colour and black and white. The campaign closed with the 
ad with coupon running again to encourage purchase.

The Creative
The creative was designed to stand out while delivering its message in 
a lighthearted manner. The ads boldly states, “Stop Toast Brutality”. It is 
combined with a visual of a piece of toast being senselessly butchered 
by butter. This overtop delivery simply conveys the brand’s message but 
with disarming style. The coupon provides a high value ($1 off an item that 
usually sells for just over $3) incentive to purchase.

The Results
An outside research house, Totum Research Inc., was hired to track the 
impact of the newspaper and online campaign. Pre and post advertising 
testing was conducted across the country. Exposure to the newspaper and 
online campaign increased all the key metrics! And this is of particular note 
as the campaign had already run in other media before the newspaper and 
online started. So the newspaper/online baseline (i.e. pre-test scores) were 
likely higher making these results even more impressive.
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 STOP 
 TOAST
BRUTALITY.

Butter that spreads.

Act now.
Save your bread from hard butter 

Use Gay Lea Spreadables® 
 It’s real butter with canola oil  
that’s always ready to spread.

.
.

To the dealer: Upon presentation of this coupon by your customer toward the
purchase of specified product, we will reimburse you the face value of the
coupon plus regular handling. Application for redemption on any other basis 
may constitute fraud. Invoices showing purchases of sufficient stock (in the
previous 90 days) to cover all coupons submitted for redemption must be
presented on request. Failure to do so will, at our option, void those coupons.
Coupons will not be honoured and will be void if presented through outside
agencies, brokers and others who are not retail distributors of our 
merchandise unless specifically authorized by us to present coupons for 
redemption. When submitted
for redemption, this coupon
becomes our property. Cash
value 1/10¢. For redemption
mail to P.O. Box 3000, Saint 
John, New Brunswick E2L 4L3. 

Expires October 31st, 2009.

#

SAVE1$ on Gay Lea
Spreadables®.

*SOME RESTRICTIONS APPLY. 
ALL MERCHANDISE AT HOLT RENFREW LAST CALL HAS ALREADY BEEN REDUCED BY UP TO 60%
COMPARED TO REGULAR RETAIL AT DEPARTMENT/SPECIALTY STORES. EXCLUDES PROMO ITEMS.

L AST CALL

selected men’s and women’s winter coats,
winter boots and winter accessories.

1 Bass Pro Mills Drive
(905) 886-7444
Open weekdays 10am - 9pm
Saturday 10am - 9pm
Sunday 11am - 7pm

August 30th -  October 3

TAKE AN ADDITIONAL

30% OFF*

WORLD 

Mohamud was detained and her
passport was seized when she at-
tempted to board a flight from Nai-
robi to Toronto May 21. She had
been barred from leaving Kenya af-
ter authorities said her lips did not
look the way they did in her four-
year-old passport photo.

Two officials from the Canadian
High Commission met her at the
airport and showed her a picture of
her son, but they didn’t believe her
when she insisted on her identity.

“They just told me, ‘You are not
Suaad,’ ” she recounted.

Two weeks after being arrested by
Kenyan authorities, she met again
with Canadian officials, showing
them 16 pieces of identification and
other proof of her citizenship.

“Again they told me, ‘You are not
Suaad.’ ”

Her Canadian employer, a Toron-
to courier firm, confirmed with
both the High Commission in Nai-

robi on July 15 and an intelligence
officer with Canada Border Servic-
es on July 22 that Mohamud was
who she said she was, yet on July
24, Foreign Affairs Minister Law-
rence Cannon maintained in re-
marks to reporters that her claims
to citizenship were unproven.

Len Edwards, the deputy minister
of foreign affairs, insisted yesterday
that standing up for the rights of
citizens abroad was “a rule” and “a
work ethic” within the department. 

As Edwards spoke, a nervous-
looking Mohamud walked into the
Parliament Hill committee hear-
ings and took a seat at the back of
the room, where she almost cer-
tainly could not have heard the lit-
tle that officials were prepared to
offer up about her case.

While Foreign Affairs and the
Canada Border Services Agency —
the two responsible departments in
this matter — have said they want to
be as transparent as possible in
probes now underway, Mohamud

would have to consent to personal
details of her life being made public
in order for the results of the probes
to be made public.

There has already been “a little
change,” Mohamud allowed after
her testimony. That includes legis-
lation being drafted by the New
Democrats that would spell out
how the government must act or re-
act when Canadians are in trouble

abroad and that would put an om-
budsman in place to police the laws.

Whether a proposed bill to force
the government to provide consul-
ar services to marooned citizens
will get any support from other par-
ties is another matter.

“It’s already the law,” said Liberal
MP Joe Volpe, who represents Mo-
hamud’s Eglinton-Lawrence con-
stituency. “If (the government has)

broken the first law, what’s to pre-
vent them from breaking the sec-
ond law?”

It appears, though, that Moha-
mud’s case has spurred the govern-
ment into some action, with the
revelation yesterday that an autis-
tic Somali-Canadian, Abdihakim
Mohamed, is coming home after
three years of citizenship limbo in
Kenya. 

CHRISTOPHER PIKE FOR THE TORONTO STAR

Suaad Hagi Mohamud walks with her lawyer, Julian Falconer, after testifying before a committee of MPs on
Parliament Hill yesterday. She has launched a $2.5 million lawsuit against the government. 

MPs hear details
of Canadian’s
3-month ordeal
KENYA from A1

MOSCOW—Debate over whether a
lesbian couple can marry in Russia
sparked an angry exchange inside a
Moscow courtroom yesterday
while, outside, the women locked
lips to protest a holdup in the case. 

Homosexuality has been decrimi-
nalized in Russia but there is little
support for gay rights.

The court postponed hearing a
complaint from the gay couple over
a refusal to let them marry. Judge
Natalya Zhuravlyova said the rea-
son for postponement was their
“disrespectful” failure to appear. 

Irina Fedotova-Fet and Irina Shi-
pitko, arrived 10 minutes after the
hearing ended but kissed for the
cameras. They said they had been
held up in traffic.

In court, lawyer Nikolai Alexeyev,
a gay rights activist, protested the
postponement, telling the judge,
“the way you conduct a hearing is a
disgrace,” noting the new date
(Sept. 9) is one he cannot make.

The couple are to marry in Toron-
to on Oct. 23. Same-sex marriage is
legal in Canada. 
Associated Press

Gay marriage court case
sparks kisses and clashes

Awareness of Spreadable Butter +16%
Trial of Spreadable Butter +9%

Likelihood of future usage +20%
Gay Lea branding +14% (+23% online*)

*Online the branding in the ad was stronger and the results proved even better. 
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The Results (continued)
Compared to regular sales volume, Gay Lea Spreadables Butter experienced a boost in sales during the period of 
newspaper and online advertising - akin to previous deep price discount sales lifts.

Gay Lea shared their results across the country which demonstrated that all regions enjoyed success during the newspa-
per and online advertising period.

Newspapers and their sites effectively  
and smoothly helped spread Gay Lea’s message!

National Volume

Sales Growth vs. year ago

4 weeks to August 1 4 weeks to August 29
NATIONAL 11% 8%

MARITIMES 28% -59%*

ONTARIO 13% 20%

WEST 1% 19%

*Anomaly due to large promotion in the region

Gay Lea is very pleased with the volume growth that occurred during the newspaper and online 
advertising period. The butter market has changed considerably with dramatic decreases in private 
label everyday pricing making this a very challenging market. We were particularly impressed with 
the results in the West, where Spreadables garnered its highest sales volume ever during this 
period!

-  Liz Maynard, Product Manager, Gay Lea Foods

Summary
Advertising in newspapers and their sites has proven successful for a packaged goods product.

Totum Research finds that two-thirds of those noting the newspaper ads were women. Almost 60% of those noting online 
were women. This demonstrates that this media can effectively deliver a female target.


