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CASE STUDY

The Challenge 

Telus wanted to showcase to consumers the benefits of its Optik brand service packages for TV and Internet (which allow remote 
recording).

The Objective 

Telus’ Optik packages need to be presented as a bold cutting edge solution to reinforce the brand’s place in the market. 
Furthermore the communication needs to draw in consumers, detail the offer as well as provide contact information  
(e.g. website, phone number).

The Plan 

The communication was to highlight Optik TV, Optik Internet and remote recording. As well, Telus branded needed to be included. 
Based on this, newspaper was a perfect venue for delivering this level of detail. Cossette Vancouver planned this media on behalf 
of Telus and included online and specialty TV as well to support.
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Record shows on the go.
The next best 

thing to teleporting.

 Set your PVR from a smartphone with Optik TV.TM

It’s like being in two places at once.

Remote recording lets you:

  Set up a recording from a smartphone or an 
Internet-connected computer

 Check which shows you’ve recorded

  Search the guide for show titles, actors or 
the latest programs and HD channels

Sign up and get a 
FREE HD PVR rental.*

For details call 310-MYTV (6988) or visit telus.com/record

*Offer available until May 24, 2011, to new clients who have not subscribed to TV and Internet in the past 90 days. Free HD PVR rental offer available on a 3 year term; current rental rates will apply thereafter. A cancellation fee applies for early termination of the service agreement and will be $10 multiplied by the number of months remaining in the term. © 2011 TELUS

®

DEMOGRAPHICS
LOOKING FOR LOVE

B
oth look fantas-
tic. But these
new debuts
once again rein-
force how two
major

demographic groups are
yanking the chains of the
automakers in different di-
rections. 

Camaro’s target
audience is obviously the
baby-boom generation. Per-
haps you’ve heard of them?

Following the baby
boom is Generation X, a
much smaller crowd. But
Generation Y, also referred
to as, “The Millennial Gen-
eration,” and/or, “The Echo
Boom,” is actually a very
sizeable cohort. 

With more and more ba-
by-boom drivers gradually
moving on to more non-
driving activities, like shuf-
fling to the washroom
every 15 minutes, Gen Y-
ers are poised to be the
“driving force” in the mar-
ket.  

But just not yet. 
Baby boomers are still

by far the largest group out
there, and will continue to
be, even after 2013, when
most of them will be 60
years or older. 

Not only are there fewer
Gen-Y people, they aren’t
as uniformly “car crazy” as
their elders; many aren’t
interested in driving at all,
and many hold off getting
cars and/or their licenses

until their 20s. 
But among them are

those who love their vehi-
cles just as much as any
previous generation.

The Hyundai Veloster is
aimed squarely at Gen-Y
folks. 

This “three-door” sports
coupe will compete direct-
ly against Mini Cooper,
Honda CR-Z and Scion tC. 

The tC is new to Canada,
but in the U.S., where it
has been sold for a few
years now, it has the
distinction of attracting
the youngest owners
(medium age 24 years) of
any nameplate on the mar-
ket.

The original Camaro fol-
lowed Ford Mustang into
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I was trolling through
the list of super-new
vehicles that will be at
the upcoming auto
show in Toronto, and
two caught my eye:
the 2011 Chevrolet Ca-
maro Convertible and
the 2012 Hyundai
Veloster.

The 2011 Chevrolet Camaro Convertible was awarded to Super Bowl MVP Aaron Rogers after 
the Green Bay quarterback led his club to a championship victory on Sunday over Pittsburgh.
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2012 Hyundai Veloster 

HYUNDAI CANADA

the so-called “Pony Car”
segment, which would also
ultimately include Firebird,
Challenger, Barracuda,
Javelin, AMX and Cougar. 

Back in their heyday,
these cars made a splash
because they were lighter
and faster and better look-
ing than family sedans. 

In other words, they
were the “young person’s
ride” — like the Veloster is
now. 

But in 2011 these Pony
cars are strictly a middle-

aged person’s proposition,
and only for those with cer-
tain aesthetic sensibilities
and generous credit lines.

It’s obvious the Veloster
and other modern sports
coupes do a way better job
crossing over to other
demographics. 

They’re lighter, have
more space and fuel
efficiency, and more afford-
able. 

So let’s keep them com-
ing, and maybe ease off a
bit on the nostalgia trip.

Please the whole
bunch with OptikTM TV
and Internet.

Proudly entertain your whole home 
with the best PVR and Internet experience.

You’ll get:

  TV recording on the go – set your PVR from your 

smartphone or Internet-connected computer

  Tons of HD content – sports, movies and specialty channels

  Faster Internet – speeds up to 15 Mbps 

  Built-in home Wi-Fi – surf online anywhere in your home

Our best offer on our 
best home entertainment.

Sign up now for Optik TV 

and Internet and get it for:

$33/mo.*

for 3 months in a bundle

Call 310-MYTV (6988) or visit telus.com/bundle or your nearest TELUS authorized dealer.
*Offer available until February 8, 2011, to new TELUS residential clients who have not subscribed within the past 90 days to TV and Internet service. Regular rate in a bundle agreement of $65 per month starts on month 4 based on the same services. Optik TV is available to clients who have TELUS Internet or TELUS Home Phone 
service. The Essentials package and some equipment is required for all Optik TV subscriptions. HDTV input equipped television required to receive HD. TELUS reserves the right to modify the channel lineup and packages. Minimum system requirements apply. © 2011 TELUS

TELUS AUTHORIZED 
DEALERS

Vancouver

551 Robson St.

Bentall Tower Three

Oakridge Centre

Pacific Centre

2163 West 4th Ave.

2338 Cambie St.

925 West Georgia St.

689 Thurlow St.

1855 Burrard St.

3121 West Broadway

2748 Rupert St.

950 West Broadway

1707 Robson St.

1092 Kingsway

3490 Kingsway

Abbotsford

Sevenoaks Shopping Centre

32915 South Fraser Way

2142 Clearbrook Rd.

32465 South Fraser Way

Aldergrove

26310 Fraser Hwy.

Burnaby

Brentwood Mall

Crystal Square

Lougheed Mall

Metrotown/Metropolis

4501 North Rd.

Chilliwack

Cottonwood Mall

45300 Luckakuck Way

45905 Yale Rd.

7544 Vedder Rd.

Cloverdale

17725 64th Ave.

Coquitlam

Coquitlam Centre

3278 Westwood St.

3000 Lougheed Hwy.

2988 Glen Dr.

1071 Austin Ave. 

Delta

Scottsdale Mall

7235 120th St.

1517 56th St.

Langley

Walnut Grove Town Centre

Willowbrook Shopping Centre

19638 Fraser Hwy.

19700 Langley Bypass

20159 88th Ave.

20202 66th Ave.

Maple Ridge

Haney Place Mall

22661 Lougheed Hwy.

Mission

32670 Lougheed Hwy.

32555 London Ave.

New Westminster

Royal City Centre

North Vancouver

Capilano Mall

1199 Lynn Valley Rd.

1295 Marine Dr.

1801 Lonsdale Ave.

Pitt Meadows

19800 Lougheed Hwy.

Richmond

Admiralty Centre Mall

Ironwood Mall

Parker Place

Richmond Centre

Surrey

Central City Shopping Centre

Grandview Corners

Guildford Town Centre

13734 104th Ave.

12477 88th Ave.

7380 King George Hwy.

15940 Fraser Hwy.

West Vancouver

Park Royal Shopping Centre 
North/South

White Rock

Semiahmoo Shopping Centre

3189 King George Hwy.
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CASE STUDY

This is meant to showcase the futuristic features of the Optik service. What we tried to do is take 
iconic space situations like teleporting and use them to convey the benefits of our features …we 
wanted to showcase the benefit of remote recording. You can record your favourite shows while 
you’re on the go with your smart phone, and teleporting is a fun way of showing that because it 
shows you can get from one place to another, recording your favourite show, and you don’t have 
to be attached to your PVR.

In other executions, the lion cub was used for consistency and local dealers were listed to make it easy for consumers to purchase.

The Results 

A study was undertaken by Totum Research to track this campaign in one of the key markets where it was launched.  The ads 
were designed to position Telus as cutting edge with futuristic solutions. Newspapers effectively built this positioning for the brand. 

A key message, remote recording, was understood and effectively delivered via the newspaper campaign. Finally, and most 
importantly, the campaign significantly increased the likelihood of purchasing Telus.
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Believe Telus supports remote recording
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 Would choose Telus if in the market for new services
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Also of note, when consumers were exposed to the newspaper advertising message more  
(i.e. greater than 6+ times), they were even more likely to support each of the statements. This  
demonstrates not only the strength of newspaper advertising but proves that adding more frequency  
to a campaign is very effective! 

- Rachael Mens, Director of Marketing Communications, Telus

Believe Telus is cutting edge Believe Telus supports remote recording

Would choose Telus if in the market for new services

The ads were created by Taxi Vancouver to entice customers to read on. In one of the executions, a teleporting lion cub was used 
in a unique fashion to demonstrate its cutting edge technology advantage.


